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Dear Reader,

KEBA is an investor in the future and has long shown a commitment to the environmentally protective 
use of all types of resources. In this issue of “Im Trend”, you can learn more about KEBA’s environmental 
management system and the company’s involvement in the development of products and services with 
minimum climatic and ecological impact. In addition, we are pleased to present our most recent innova-
tions consisting of the KePlus K6 and KePlus P6 account service terminals, and the KeContact charg-
ing station for electrically powered vehicles. You will also find information concerning the advantages of 
double-sided statement printouts, KEBA’s self-service banking terminals, which are tailor-made to meet 
customer needs, and the positive experiences of the Sparkasse Mecklenburg-Strelitz with KEBA cash 
recyclers. Lastly, apart from interesting articles from the company’s other business areas, “Im Trend” 
reports on KEBA’s latest trade fair successes.  

May I wish you pleasant and informative reading, 

Yours sincerely,
Franz Berger MBA         
KEBA Banking and Service Automation Business Unit Manager

Green Banking – environmental 
protection with self-service terminals!
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Environmental protection and awareness, and sustain-
able, ecological measures have emerged as significant 
themes of our age and an increasing number of “green” 
technologies are also finding their way into the banking 
branch. As a producer of self-service banking solutions 
and the branch leader with regard to innovation, KEBA 
also believes that it has a responsibility to focus on the 
resource-protective development of new products.  

A growing number of people are considering the possibility of leav-
ing their cars at home and changing to public transport or the bicy-
cle. Moreover, environment-conscious moves involving a switch from 
fossil fuels to other forms of energy with reduced ecological impact are 
also gathering pace. At first glance, the banking and financial services 
branch may appear to be one of the few areas to remain untouched 
by the influences of this trend.  However, in view of the frequent occur-
rences of weather-related disasters, population growth and globaliza-
tion, a rethink is under way. An increasing number of financial insti-
tutes are deliberately turning to the sustainability theme and, as stud-
ies demonstrate, not without good reason. This is because environ-
mentally responsible behaviour on the part of banks is acknowledged 
by customers and thus strengthens their loyalty. Indeed, according to 
A.T. Kearney’s “Analyses for Banks and Suppliers of Financial Services”, 
‘green banking’, “represents a major opportunity to recover credibility 
and social acceptance.”  

Environment – “investments in the future”

As a manufacturer of self-service terminals for financial institutes, KEBA 
is well aware of this development. Long before the term “green bank-
ing” flooded the media, KEBA committed itself to a conservationist 
approach to the use of all forms of resources, slashed the levels of emis-
sions from its own production and along the entire supply chain, and 
became actively involved in the development of products and services 
with low climatic and environmental impact. In order to ensure the tar-
geted realization of these objectives, KEBA has also created its own 
environmental management system, which is certificated according to 
ISO 14001. This system is subject to ongoing evaluation by external 
auditors and regulates the responsibilities, behavioural patterns, pro-
cess sequences and stipulations for the implementation of company 
environmental policy. These include the following:

• An environmentally protective approach to all types of resources 

• The best possible use of resources

• The allocation of precedence to avoidance/prevention over  
 subsequent repairs 

• A maximum reduction in emissions 

Sustainability along the entire value added chain already com-
mences during sourcing, which takes place in line with ecologi-
cal principles. Suppliers are not only selected in accordance with 
their sustainability levels and their environmental awareness, as the 
KEBA black list also makes a major contribution to the development 
and design of environmentally compatible products in all business 
areas. Adherence to all relevant statutory bans is one of the obli-
gations of any company bringing goods onto the market and this 
applies equally to KEBA’s suppliers. Accordingly, KEBA expects that 
these companies also have a system that secures compliance with 
these restrictions and does its utmost to promote these efforts.   

Major potential with regard to environment-conscious action is availa-
ble in the area of product development (at KEBA: Green Product Devel-
opment) and once again a variety of facets of the “green” palette are 
involved, e.g.

• Material selection 
 (renunciation of environmentally hazardous materials)

• Process selection 
 (securing of a lead-free soldering process – ROHS conformity)

• Reduced product diversity

• Use of environment-friendly packaging material

Through the securing of long service life and reductions in the weight of 
KEBA products, waste volumes have been cut and transport and dis-
posal costs lowered on a lasting basis. Electricity saving energy man-
agement concepts during product development guarantee scaled-
down power consumption and greater energy efficiency. Furthermore, 
in the course of production great attention is naturally paid to the avoid-
ance or reduced use of materials with an environmental impact. 

Green Banking – environmental protection with self-service terminals!
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Environment-protective, self-service products from KEBA

This means that even during the development of self-service sys-
tems, KEBA makes a valuable contribution to environmental pro-
tection, which not only derives from the equipment itself, but also 
the processes relating to ongoing operation. An excellent exam-
ple in this regard is provided by ATMs with cash cycle technology, 
which represents one of KEBA’s key competences in the banking 
automation field. Unbelievably, KEBA presented its first cash recy-
cling system 17 years ago, which it then launched onto the Euro-
pean market. If then, as now, the enormous savings available to 
banks and savings banks represented the predominant consider-
ation, in the meantime this has been joined by the environment as 
a highly influential factor.     

Road traffic remains one the major 
obstacles to the achievement of emis-
sion reduction targets and the number 
of journeys by money transporters that 
is needed for the supply and removal of 
cash to and from banks is enormous. 
Such vehicles emit some 280g of CO2 
per driven kilometer with a correspond-
ingly negative effect on atmospheric pollution and the climate.  
The closed cash cycle provided by cash recycling and the related 
extended intervals for machine filling and emptying thus consti-
tute a significant contribution to a scaling down of environmen-
tal impact.   

In Austria for example, every year a money transporter makes 
roughly sixty stops per ATM, whereby around 15km have to be 
travelled between each of the machine locations.  

This means that annually the 1,700 ATMs in Austria supplied by 
road cause around 102,000 stops. These result in journeys of 
1,530,000 km, fuel consumption of approximately 306,000 l and 

some 428,400 kg of CO2 emissions. However, as a consequence 
of cash recycling technology with its closed cash cycle, which 
forms the nucleus of every KEBA cash terminal, the number of 
stops required can be slashed by 50 per cent, thus significantly 
reducing the level of related greenhouse gas emissions.    

KEBA looks to sustainability

The fact that the topic of sustainability plays a major role at KEBA is 
demonstrated by the automation specialist’s latest product devel-
opments, which include the KeContact charging station for electri-
cally-powered vehicles. In its newest business area, Energy Auto-
mation, KEBA offers solutions relating to the topics of electromo-

bility and energy efficiency and during 
the design of KeContact, a combined 
power refilling and charging station for 
electric vehicles, was able to call upon 
its extensive know-how and long-term 
experience in the fields of electronics, 
mechatronics, the manufacture of 
automated systems and self-serv-
ice. Consequently, every type of 
electrically powered vehicle such 

as cars, scooters, bikes, Segways and wheelchairs can be 
simply and safely recharged on a 24-7 basis. 

The Austrian automation specialist has also succeeded 
in moving another step forward with regard to environ-
mental protection thanks to its KePlus P6 statement 
printer and KePlus K6 account service terminal. This 
is because both terminals have the ability to print 
double-sided statements, which clearly has positive 
environmental effects due to a sustained reduction 
in the use of natural resources.  Indeed, a 40 per 
cent cut in paper consumption helps to save tim-
ber and the energy needed for pulp and paper 
production, which in turn leads to a reduction 
in pollutant emissions.       

Continued: 

Green Banking – environmental 
protection with self-service terminals!
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Resource conservation 
through cash recycling, 
double-sided statement 

print-outs and 
electromobility

KEBA promotes “green banking” and through its devel-
opments, makes a notable contribution to environmental 
protection. A fact exemplified by the following:

• The KEBA environmental management system
• Green development along the entire value added chain
• New products such as the KeContact electrical vehicle 
 charging station, the KePlus R6 and X6 cash recyclers 
 and the KePlus P6 and K6 account service terminals    



Sustainability and environmental protection play 
an important role in KEBA’s products and processes
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During the past 20 years, the Austrian automation specia-
list KEBA has established a first class reputation, espe-
cially in the area of self-service cash recycling. KEBA was 
the first company to launch cassette technology onto the 
European market and in the intervening years has repea-
tedly demonstrated its capabilities as an innovative power-
house and technology leader.  

In the meantime, KEBA is the number one in the field of deposit 
automation in Austria and the number two in Germany. In addi-
tion to numerous savings banks, three large and important bank-
ing groups, consisting of the Deutsche Bank, the Commerzbank 
and most recently, UniCredit Bank AG (previously HypoVereinsbank), 
have joined KEBA’s customer list. Moreover, with regard to the man-
ufacture of self-service banking solutions, KEBA has now achieved 

another significant step forward with the replacement of the existing 
Rondo4forms and Rondo 4scanning machine models by the new 
KePlus account service terminals.   

The new account service terminals consist of:

• The KePlus P6 – a monofunctional statement printer
• The KePlus K6 – a multifunctional account service terminal.

With these two non-cash products, KEBA has realized numerous 
important features from which customers can profit during their daily 
banking business. 

The basis for the new machines was provided by a comprehensive 
market and customer analysis, which demonstrated where improve-

The new KePlus 
account service terminals
Simply perfect from any angle!
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ment potential lay in the account service terminal area. These results 
subsequently flowed into the development process, thus enabling 
the products to be ideally matched to customer needs. One impor-
tant aspect of the KEBA analysis was provided by the fact that to 
date, the account service terminals available on the market had failed 
to fulfil the requirements relating to their displays. Branches make 
major demands in this regard, as on the one hand the display must 
be clearly legible and the reflections caused by sunlight have to be 
avoided to the greatest possible extent. However, on the other, there 
is a major need for discretion and security.   

Accordingly, in the past, customers were confronted with a choice 
between a vertical screen and a resulting loss of privacy, or a horizon-
tal screen, which caused user dissatisfaction due to reflections. 

In view of the resultant stress inflicted upon many customers, KEBA 
was prompted to develop a completely new innovation, the infi-
nitely adjustable display, which is certain to set new benchmarks 
in branches. This development means that KEBA has successfully 
achieved the balancing act between the conflicting demands cre-
ated by reflections and the need for discretion, as the display can 
be matched precisely and flexibly to the specific lighting conditions 
and surroundings in bank branches by means of infinite adjustment 
within a range of 20-70°.

Moreover, if that was not enough, due to the simple adjustment, 
which can be set by any service engineer, every customer bank can 
wait until the machine is installed and then decide on an individual 
screen position in line with the conditions prevailing. This ensures 
great user comfort and maximum flexibility for both banks and sav-
ings banks. 

A change of location also poses no problems for the KePlus account 
service terminals. For just like chameleons they adapt perfectly to 
respective branch conditions and thus make a major contribution 
to customer satisfaction. In addition, when equipped with a vertical 
display, the KePlus account service terminals meet all the standard 
norms relating to the handicapped. Here, too, a range of options are 
open to the banks, which for example can install two terminals adja-
cent to one another, one of which can be easily operated by persons 
in wheelchairs thanks to the vertical display. 

This unique feature, which is exclusive to KePlus account service ter-
minals, ensures that the KePlus P6 and KePlus K6 really are simply 
perfect from any angle!  

KePlus K6 

This multifunctional account service terminal not only deals 
with account balance inquiries and prints out statements, 
but also has a full range of functions for the fast and efficient 
processing of bank transfers with and without scanners. In 
addition, the KePlus K6 allows the presentation of information 
and marketing content.   

The KePlus K6 offers numerous advantages:
•  Optimum legibility at all times due to the infinitely adjustable display 
•  Security of investment through the upgradeability of individual 
 components 
•  A small footprint owing to an ultra-compact housing 
•  Comfortable servicing and extremely simple maintenance 
•  Intuitive operation due to the positioning of all components in the  
 operating area  
•  Lower operating costs and “green banking” due to the double-sided  
 thermal printing of statements as an option

KePlus P6

The KePlus P6 is a monofunctional non-cash terminal, which 
offers high availability in combination with quick, reliable and 
efficient statement printing in self-service areas.  

The KePlus P6 offers the following advantages:

•  Optimum legibility at all times due to the infinitely adjustable display 
•  Comfortable servicing and extremely simple terminal care
•  Intuitive operation due to the positioning of all components in the   
 operating area  
•  Lower operating costs and “green banking” due to the double-sided   
 thermal printing of statements as an option
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Innovative design 
to delight the eye! 
Elegance for bank foyers

Self-service machines should not only be functional, but 
also optically attractive, for in the final analysis, the self-
service area is generally one of the image factors of a 
banking institute. High-quality, elegant machines com-
municate the message that the branch is both modern 
and innovative.  

KEBA has always led the way with its banking automation products 
and this leadership also extends to the design area. As early as the 
1990s, the Rondo 4u series with its rounded forms brought a breath 
of fresh air to bank foyers and also managed to polarize opinion.  

In fact, design is a major company consideration, as Gerhard Luf-
tensteiner, the KEBA AG chairman explains: “For KEBA, product 
design is more than the implementation of individual design criteria 
for a certain product. The real issue involves the optimum compo-
sition of all features to create a uniform, overall image that extends 
to the complete KEBA product range.  

With the KePlus product family and the KePlus R6 and KePlus X6 
ATMs with cash cycle technology, which have been enjoying market 
success since 2007, KEBA has been able to install sophisticated, 
high-quality, elegant and classic design in bank branches around the 
globe and has received numerous awards as a result.  

In 2008, both the KePlus R6 and X6 recyclers won the admiration 
of the international jury of the ForumDesign in Hanover and since 
then have been the proud bearers of the iF product design award 
2008. One of the features that convinced the judges emanated from 

the fact that like all KePlus products, the R6 and X6 are produced 
using selected materials and extremely skillfully manufactured com-
ponents, and thus create a highly positive general impression.  

The latest additions to the KePlus design family consist of the KePlus 
P6 and K6 account service terminals, which fit perfectly into existing 
branch concepts and the KePlus product portfolio. 

Moreover, not just the visual aspects of the terminals, but also their 
design and the layout of the operating elements represent a promise 
of excellence. Indeed, all components are within the user’s fields of 
vision and operation. Pictograms and naturally designed and ergo-
nomically shaped details provide entirely intuitive guidance through 
business transactions with the result that users feel and experience 
maximum security and the highest levels of comfort.   

Additional design elements supplement the perfect appearance of 
the machines. These include a bag shelf made of modern acrylic 
glass and also the blind covers, which in the case of the KePlus K6, 
facilitate the retrofitting of components and have been realized as 
an independent design element.   

Systematic KePlus design serves to ensure high recall rates for 
KEBA banking products and also makes machine operation eas-
ier for the customer. For those who have once used a KePlus termi-
nal will also like the other products in the KePlus family. Indeed, the 
employment of the same design concept for all KePlus machines 
creates intuitive, ergonomic operation that is tailor-made to cus-
tomer needs.   

P_10 
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iF design award  
iF International Forum Design GmbH is 
regarded as an independent institution and 
in addition to its mediatory role between 
design and business, above all undertakes 
commissions such as the completion of the 
well-known and highly reputable iF design 
awards. These awards, which are bestowed 

in several categories, are regarded as one of the world’s 
most important design prizes and a guarantee of current 
design trends. The iF product design award, which in the 
meantime can reflect on a 50-year history, is aimed prima-
rily at instilling the idea of design within the broad public 
consciousness and making the diversity of the various 
product worlds clear to users.   
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The development of self-service systems represents a 
major challenge to manufacturers. On the one hand, they 
are confronted by the demand of the banks and savings 
banks for the transfer of cost-intensive transactions to 
self-service zones, due to the fact that not only cash but 
also non-cash machines create significant optimization 
and savings potential. However, on the other hand, there 
is the wish for a clever interaction between the banking 
system and the customer, as echoed in recent months 
by increasingly frequent calls for “a return to humanity 
in banks”.     

Therefore, self-service systems have to meet a diversity of require-
ments. For example, they should blend in well with existing branch 
concepts and facilitate simple, ergonomic operation, in order to 
provide bank personnel with sufficient time for the consulting of 
their customers. 

Why are ergonomics so important?

In this scenario, the ergonomics of self-service banking machines 
assume a highly significant role, as not the person (bank customer) 
should adjust to the machine, but vice versa. Self-service systems 
have to be designed in such a way that people-friendly ambient 
conditions predominate. Accordingly, the improvement, optimiza-
tion and simplification of the human-machine interface constitute 
a major KEBA objective during the development and manufacture 
of self-service terminals. 

Ergonomics and design go hand in hand

Ergonomics and design are closely linked and ergonomic concepts 
already exert a major influence during the system development 
process. Indeed, along with user friendliness, ergonomics top the 

list of key buying factors, something of which KEBA as an innova-
tive producer of banking products is acutely aware.  

Ergonomic aspects

In general, ergonomics incorporate a variety of aspects, all of which 
have a decisive influence on system operation. As already men-
tioned, these not only include machine design alone, but first and 
foremost, simple and intuitive operation for all user groups. The 
latter covers utilization by older persons, wheelchair users and 
persons with impaired eyesight. Moreover, ergonomics concepts 
also have to incorporate machine operating comfort and a sense 
of security.  

All in all, this means that the interaction with a self-service sys-
tem has to be simple, self-explanatory, intuitive and comfortable. 
Every individual user must be able to complete transactions with-
out a great deal of thought.     

Ergonomics yes, but how?

How are such ergonomic concepts realized in practice? As in the 
case of the predecessor machines in the KePlus family, KEBA’s 
engineering team has successfully implemented the major features 
of the new KePlus account service terminals.

Of these features, undoubtedly the most important is the infinitely 
adjustable display. Due to its capacity for individual setting, this 
allows service engineers to match the terminal quickly and easily to 
the conditions prevailing in the branch and thus also permits ergo-
nomic utilization on the part of the users. This is significant because 
at present, it is all too frequently the case that the operation of non-
cash terminals is disrupted by reflections on the horizontally posi-
tioned screen, or customers are irritated by the insufficient level 
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for bank customers
New dimensions in ergonomics 



of privacy afforded by vertical screens. The possibility for display 
adjustments offered by the KePlus account service terminals ena-
bles banks and savings banks to achieve the tricky balancing act 
between freedom from reflections and barriers, and discretion. 

The fact that all the components are carefully arranged in the 
user’s fields of vision and operation also makes a significant con-
tribution to system ergonomics. The distances between the operat-
ing elements are short and, at the same time, during a transaction 
the user retains a complete overview. This furnishes an outstanding 
ergonomic dimension, as intuitive and straightforward machine use is 
guaranteed for bank customers. Design is oriented towards a discre-
tion concept, which offers maximum security by means of side pan-
els. The input of the transfer form takes place within the field of vision 
and both card insertion and removal occur at the lowest possible 
point on the terminal, but within sight. In turn, this contributes greatly 
to a tangible sense of security during the completion of a transaction 
and minimizes the danger of forgetting a card or transfer form.   

Every user is guided through the transaction on an intuitive basis, 
pictograms assisting the bank customer during operation and thus 
ensuring that banking business can be completed with speed and 
ease. Like the recess, which facilitates the ergonomic removal of 
statements, this clear user guidance secures absolutely straightfor-
ward operation.

What exactly do ergonomics provide?

The aforementioned are precisely the advantages that make the 
ergonomics of self-service systems so important. For as a result 
of comfort and security, banks and savings banks have satisfied 
customers, who are pleased to use the self-service range in the 
branches and thus have a greater sense of loyalty to their respective 
financial institute. Moreover, when banking business is simple, more 
time is available for genuinely profitable consulting activities. 

However, its should be added that the ergonomic design of the 
KePlus account service terminals not only furnishes bank custom-
ers with benefits, but rather all those that come in contact with the 
systems. This group of people extends to service engineers and 
bank employees who are responsible for the maintenance of the 
machines. Above all, the latter profit from features ranging from the 
external display for paper level measurement, the easily accessible 
components and extremely straightforward paper refilling, which 
means that very little time is needed for machine servicing.  

The KEBA KePlus terminals also offer major advantages to serv-
ice engineers as their modular design allows the simple exchange 
of components. Moreover, problem-free access to every machine 
part means that the daily activities of the engineers are not ham-
pered.     
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Ergonomic concepts already exert a major 
influence during the development phase of new machines. 



The optional possibility of producing double-sided statements 
using thermoprinting offers considerable advantages, which 
in addition to cost savings also include a resource conserva-
tion effect.  

The double-sided thermal printing of statements has three main, ben-
eficial aspects:

1. A reduction in paper costs

Just as a growing number of computer printouts use both sides of the 
page, such considerations are also of significance for banking institu-
tions. After all, every statement printer produces roughly 11,500 docu-
ment sides monthly and forecasts permit the expectation that in years 
to come this figure is set to rise, as an increasing number of booking 
lines is being added to the print-outs. Moreover, although even recently 
Internet banking was predicted to have enormous growth potential, the 
security demands of banks do not correspond entirely with this type of 
transaction. Consequently, an ever-larger number of customers are vis-

iting their banks in order to also complete non-cash business such as 
transfers or account inquiries. This trend is confirmed by statistics from 
Germany, where with an average of 138,000 sheets of paper annually 
per statement printer, paper consumption is enormous. Depending on 
the number of receipts issued per transaction, in the case of statements, 
double-sided printing would furnish paper savings of 30-45 per cent, 
which above all, would mean a reduction in costs for both banks and 
savings banks. Indeed, if all the statement printers in Germany were to 
operate on a double-sided basis, the fall in paper consumption alone 
would offer savings potential of some EUR 13 million p.a.   

2. The “green banking” aspect – resource conservation for the 
environment

Rising CO2 emissions and related climate change are prompting a grow-
ing number companies to undertake a rethink and banks and savings 
banks are no exception. In the meantime an ever-larger number of finan-
cial institutes have the objective of designing their activities to be CO2-
neutral and allocating a major role to resource and environmental 

Double-sided statement printing
A revolutionary innovation for greater efficiency and sustainability
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conservation in all aspects of their business. For banks and savings 
banks, environmental protection is steadily turning into a comprehen-
sive corporate philosophy and an opportunity to not only obtain social 
credibility, but also to act in a cost-efficient manner. This is because envi-
ronmentally conscious positioning can strengthen customer loyalty and 
enhance the existing public image.   

In order to clarify the possibilities available for environmental protec-
tion derived from double-sided statement printing, the CO2 required for 
the production of thermal paper should also be taken into considera-
tion. 1,925 kg of CO2 are generated during the manufacture of each 
kilogram of thermal paper using energy from Germany (typical energy 
mix). By comparison, an average VW Golf car emits 1,451 kg of CO2  
annually. Consequently, the use of just nine printers providing double-
sided statements can save the yearly CO2 emissions from a family car. 
For Germany as a whole, this would mean that if all statement printers 
employed the double-sided method, emissions equivalent to those from 
around 5,500 cars could be saved.     

This example more than clarifies the major potential for resource and 
environmental conservation inherent to this technology. It also makes the 
decision of many financial institutes to seek a “green bank” positioning 
in the market easily understandable. In times of growing environmen-
tal awareness, the careful use of resources is of increasing significance 
and the double-sided thermal printing of statements offers a positive and 
reasonable opportunity in this regard.    

3. Printer technology – higher speeds for greater efficiency 

The double-sided printing of statements or other information also serves 
to raise branch efficiency. This is because double-sided thermal print-
ing technology offers higher speeds than the other systems available on 
the market. In fact, depending upon the number of documents printed, 
the double-sided thermal printing used by KEBA in its KePlus account 
service terminals is up to 70 per cent faster than the alternatives. This 
either results in greater throughput, or the production of the same con-
tent in less time. In addition, as soon as more than ten documents are 
printed, this advantage becomes fully evident, as the removal of the first 
ten printouts is not required. Above all, for bank customers this results 
in a reduction in terminal waiting times. Queues and growing customer 
dissatisfaction are thus either ruled out, or reduced to a minimum.   

Conclusion

With the new KePlus account service terminals KEBA has now aug-
mented its pioneering status in the cash recycling sphere with a sig-
nificant role as the innovation and technology leader in the non-cash 
segment. This is underlined by the fact that in addition to the high 
degree of flexibility furnished by the infinitely adjustable display, both 
new products offer the option of double-sided, thermal statement 
print-outs. KEBA thus again offers a maximum range of options, as 
financial institutes are at liberty to decide whether or not they wish to 
use this future-oriented technology. The KePlus account service ter-
minals can also provide one-sided printouts as usual, which for exam-
ple, means that a switch to the new technology can follow the con-
sumption of existing paper stocks. Moreover, double-sided printing 
not only furnishes potential cost savings, but also a reduction in the 
consumption of natural resources and this means that “green bank-
ing” really pays off!  

Double-sided statement printing
A revolutionary innovation for greater efficiency and sustainability
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Apart from excellent levels of availability, simple opera-
tion and servicing are two of the most important demands 
made by bank employees on self-service systems. These 
should not only offer straightforward and intuitive opera-
tion to the customer, but also to the branch personnel, 
who in the final analysis are responsible for the smooth 
running of transactions in self-service areas.

Financial institutes launched initial moves aimed at reducing their 
process costs in the payment transaction area in the 1990s with 
the introduction of the first account service terminals. However, 
many banks quickly became disillusioned, as the transaction rates 
were too low and the investment and operating costs, too high. 
Consequently, the undisputed, positive effects of automation failed 
to attain complete fruition. For this reason, KEBA started work 

Efficient handling of 
transfer forms during 
payment transactions 

Major innovation potential not only exists in the cash segment, as banks and 
savings banks are also confronted by an efficiency gap in the “paper transaction” 
process derived from the high cost of paper form transport and the expenses relating 
to further processing. 



on a range of  further developments in order that the desired effi-
ciency of non-cash transactions in the self-service areas could be 
achieved in full. 

Outstanding innovations in third generation systems

The starting-point for optimized transfer form processing in the 
self-service area was provided by the development of the Tosca 
(Total Scanning) module in 1997. This device recognized stand-
ard OCR A+B lettering, machine and proportional type and both 
numerical and alphanumerical capitals. This was the beginning of 
the Tosca success story and today KEBA’s in-house development 
is the most widely used scanner in both the German and Aus-

trian markets. In the meantime, the scanner has now entered its 
third generation and has been further upgraded with regard to its 
technology, speed and cost-efficiency. Indeed, with the Tosca 3, 
KEBA has continued its successful in-company development work 
of transaction form scanning and can offer a module that allows 
the fast and straightforward handling of transfers, and also cre-
ates high levels of customer acceptance. The digital pay-in form is 
accepted in a matter of seconds and the transaction can be car-
ried out more simply and quickly. 

The Tosca 3 is characterized by the latest technology, speed, and 
maximum availability and cost-efficiency. Checked forms glide 
through the scanner on a flat, obstacle-free path, while unsuitable 
forms are simply not accepted.  

Tosca 3 scans net and gross images and if required even coloured 
documents, a capability that is especially important with regard to 
forms with security features. As a result, both current and future 
demands are covered in an intelligent manner. 

Digital transfer form recording offers major savings potential  

The transfer of the scanning process to the customer optimizes 
transfer form processing and costs are saved as the bank organ-
ization is entirely freed from forms. The physical transportation 
of documents between bank branches is no longer required and 
the need for messenger and courier services reduced. In addi-
tion, financial institutes can save the expensive archiving of trans-
fer forms, while automated booking procedures ease employee 
workloads, thus allowing them to concentrate on profitable sales 
activities.   

Scanning in the self-service area and not only on the ac-
count service terminal  

Today, the successful Tosca scanning module from KEBA is not 
only in operation with the new KePlus K6 account service termi-
nal, but also the KePlus X6 ATM with cash cycle technology. This 
optional scanner means that in addition to payment transactions, 
the X6 is capable of completing payment procedures such as scan-
ning and the processing of transfers.    

Im Trend_Products
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During the past ten years, 
some 12,000 Tosca scanners 

have been sold.

Tosca 3 auf 
at a glance
Simple and reliable operation

• Up to four images are processed in a single step  
• Rapid image transfer
• Double lighting of documents in order to prevent reflections  
• Automatic brightness control and image linearization in real time  
• Automatic, adjustment-free calibration
• Simple, maintenance-friendly removal of paper jams  

Simplified integration into existing self-service systems

• Small size and low weight
• 100 per cent compatibility with Tosca 2
• CE certification
• Simple installation 

Optimized for increased availability and low TCO 

• The mean time between failures (MTBF) and jam rates 
 are clearly lower than the industrial standard
• Simple to integrate, operate and service   

Flexible processing of diverse documents 

• Payment and transfer forms, banking orders, invoices
• Scanning of the front side of the page
• Freely selectable scanning colour
• The self-service device controls document input, issue,
 return and feeding 
• Optional endorsement printer (matrix) available 

Easy to use

• Unambiguous document input
• Automatic lateral orientation
• Brief scanning period
• High transport speed for documents

Integrated protection against vandalism

• Internal shutter prevents the insertion of cards, tickets, …
• Objects that are too large or small are returned to the customer 
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Standard transactions at the bank counter such as cash 
withdrawals and deposits constitute 95 per cent of all 
business and cause banks enormous costs. These not only 
emanate from internal bank processes, but also through 
inclusion in the cash cycle. However, as the example of 
the Sparkasse Mecklenburg-Strelitz clearly shows, a sus-
tained reduction in costs can be achieved by the transfer 
of these time-consuming business transactions to the 
self-service area and, above all, by the shortening the cash 
cycle through cash cycle technology. In addition, employees 
can concentrate on profitable activities.  

At the Sparkasse Mecklenburg-Strelitz, the trend towards more per-
sonal service on the one hand and increased self-service on the 
other, was recognized at an early 
point in time, a rethink concerning 
existing processes and their opti-
mization having commenced in 
2004. Well-structured self-serv-
ice areas were foreseen for the 
transfer of work-intensive, stand-
ard transactions from the counter 
and the creation of space for the staff to undertake sales activities.  
This approach has enabled the Sparkasse to operate with greater 
cost-efficiency, strengthen customer loyalty and thus increase the 
competitiveness of the institute.   

High availability levels of cash recycling ATMs from KEBA

In addition to statement printers, account service terminals and cash 
deposit and withdrawal ATMs, the self-service concept at the Spar-
kasse Mecklenburg-Strelitz also included the use of cash recyclers. 
The first of these was installed two years ago and today five of the 
bank’s ten branches are equipped with cash cycle technology. 

Ingrid Benzin, the Services Manager at the Sparkasse Mecklenburg-
Strelitz: “We are very happy with the functionality of these systems. 
Moreover, we are especially pleased by the above-average availa-
bility and outstandingly low downtimes of the cash recyclers.” 

Deposit/withdrawal ratio

The deposit/withdrawal ratio of KEBA cash recyclers varies from 
branch to branch. For example, in one branch the recycler does 
not require refilling, while at another, deposits clearly predominate. 
However, in the final analysis this also has positive results as Ingrid 
Benzin explains: “The surplus cash is removed from the recycler 
by the staff and then filled into the adjacent cash withdrawal auto-
mats. Thus the cash flow is also optimized in this area.”

Clear economic benefits with KEBA cash recyclers

The positive changes emanating from the use of ATMs with cash 
cycle technology were not long in arriving. Ingrid Benzin: “Cash 
handling has been reduced sharply at the branches with a cash 
recycler in their self-service areas and therefore employees have 
more time for consulting activities. The frequency of monetary 
transports has also been cut, as demonstrated by the fact that 
following the commissioning of a cash recycler at the Feldberg 
branch, the number of transports required per month has fallen 
from four to one or two.”     

Major savings potential in a diversity of areas is inherent to cash 
recycling, as a closed cash cycle not only reduces money trans-
port costs, but also provides economies with regard to service and 

software expenditure, space and 
personnel resources.  

Outlook

The plan for the coming years 
is clear. In the long-term, all 
ten branches of the Sparkasse 

Mecklenburg-Strelitz are to be fitted with ATMs with cash cycle 
technology, although as Ingrid Benzin says: “We do not wish to 
make this switch simultaneously at all the branches.” Nonethe-
less, the highly positive experience with the cash recyclers to date 

“Cash recycling with KEBA – 
an investment that pays!”

“Greater personal service on 
the one hand and more self-service 

on the other.” 
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means that their future installation is certain, especially as self-serv-
ice in general and cash recycling in particular, constitute the low-
est cost form of cash transaction.    

Im Trend_Success Stories

  Total assets: EUR 523.4 million  

 Customer deposits: EUR 699.6 million  

 Employee numbers: 150  
 

 Number of branches: 10  
 

Facts and figures at a glance:
Key indicators of the Sparkasse Mecklenburg-Strelitz as at 
December 31, 2008

“Cash handling has 
been sharply reduced 
in the branches with a 
cash recycler in their 
self-service areas and 
therefore employees have 
more time for consulting 
activities.”
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UniCredit Bank AG – a third 
major German bank becomes 
a KEBA customer

With its successful KePlus R6 cash recycling terminal, KEBA 
has succeeded in adding a further major German bank to 
its clientele, UniCredit Bank AG (formerly HypoVereinsbank) 
having joined the Deutsche Bank and the Commerzbank on 
the list of company customers. By the end of 2010, 155 KePlus 
R6 cash deposit and withdrawal ATMs are to be installed in 
UniCredit Bank AG branches throughout Germany.

UniCredit Bank AG is one of the largest private banks in Germany with 
a workforce of around 23,000, 631 branches and over four million 
customers. It is part of the UniCredit Group, which occupies the 
leading position in the Italian, German and Austrian economic area 
and the CEE states with some 180,000 employees, over 10,000 
branches and more than 40 million customers. As a member of the 
Cash Group, an association of Germany’s largest banks, with its 
transnational networking, UniCredit Bank AG occupies an important 
place in the German banking landscape. With its top quality KePlus 
R6, KEBA has now succeeded in adding the UniCredit Bank AG to 
its list of major German banking customers, which already included 
the Deutsche Bank and the Commerzbank. 

In the autumn of 2008, UniCredit Bank AG issued an invitation to ten-
der for a contract, which involved the full-coverage rollout of ATMs 
with cash cycle technology during 2009 and 2010. The pleasing 
result for the Austrian recycling specialists from KEBA was that the 
company was selected as one of two suppliers. UniCredit Bank AG 
intends to equip all its branches with ATMs by the end of 2010 and 
around half of these machines will consist of KePlus R6 self-serv-
ice terminals.

Following successful pilot runs, in September 2009 KEBA com-
menced the delivery to UniCredit Bank AG of a total of 155 KePlus R6 
cash recyclers. The rollout is to be concluded by the end of 2010.    

UniCredit Bank AG has thus joined the Deutsche Bank and the Com-
merzbank as the third major German bank to put its faith in quality 
“Made by KEBA”.    

By the end of 2010 all 
UniCredit Bank AG branches will be 
equipped with cash recycling ATMs 

Quality from KEBA – 
155 KePlus R6 machines 
to be installed.

UniCredit Bank AG headquarters in Munich
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The first KEBA Cash Recycling Club 
was a complete success

The big moment finally arrived in the run-up to Christ-
mas on December 2, 2009, Linz providing the venue for 
the first KEBA Cash Recycling Club. The response of 
the roughly 15 attendees and initial members was highly 
enthusiastic.  

According to Rudolf Dobler, the KEBA Banking and Service Auto-
mation Business Sales Manager: “With the Cash Recycling Club, 
we are looking to create a platform for discussion and regular 
exchanges of experience. This initial meeting will not be the last 
and in future, half-yearly get-togethers are planned. Naturally, new 
members are more than welcome.”

The first event, held on December 2, 2009, consisted of interest-
ing presentations and experience reports on the topic of cash recy-
cling. For example, one thematic block dealt with the capital com-
mitment costs in connection with cash recycling. This is a topic that 

still receives insufficient attention, even though such expenses can 
be slashed if cash cycle technology is employed correctly.   

The fact that the exchange of information is the most important aspect 
of the Cash Recycling Club was ensured by Willibald Schenekar, the 
head of Sales Organization at the Steiermärkische Bank und Spar-
kasse AG and Burkhard Haider, the Special Projects Manager, from 
the Sparkasse Niederösterreich Mitte West AG, who both provided 
insights into their experience with cash cycle technology. Willibald 
Schenekar presented a selection of branch concepts for the success-
ful introduction of cash recycling, while Burkhard Haider talked about 
his experiences from 21/2 years of cash recycling.  

The supplementary program to the meeting was also interesting, as 
the attendees were able to take a virtual flight through space at the 
Linz Ars Electronica Center and a successful day ended with a visit 
to the Linz Christmas market.    

Im Trend_Events/News

The largest Sparkasse in eastern 
Germany opts for KEBA cash recyclers

With 105 branches and 2,100 employees, the 
Ostsächsische Sparkasse Dresden is the larg-
est of its type in eastern Germany and with total 
assets of EUR 10.5 billion numbers among the 
top German savings bank.  

Up to now, the Ostsächsische Sparkasse Dresden 
had six KEBA cash recyclers in operation, but these 
were only programmed for cash deposits. These 
machines are now to be upgraded with a recycling 

function and by the end of 2010 another seventeen 
KePlus R6 ATMs with cash cycle technology are to 
be installed.    

During the order allocation process, among other 
advantages, KEBA was also able to profit from the 
fact that the Ostsächsische Sparkasse Dresden had 
already gathered highly satisfactory experience with 
the KePlus R5 ATM and that the teamwork between 
the two companies had always functioned well.    
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KEBA strengthens 
its sales team in Germany 

Since February 1, 2010, the KEBA sales 
team in Germany has been strengthened 
by the presence of Frank Rose, who has 
assumed responsibility for the savings 

banks in the federal states of Rhineland-Pfalz, the Saar and 
parts of North Rhine-Westphalia and Hessen. Frank is a trained 
insurance specialist and was last employed as an account man-
ager at the Lampertz company.    
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“The wealth of positive feedback that we received at the Management Con-
gress with regard to our new account service terminals is evidence of the 
probity of our strategy. KEBA’s number one priority during the development of 
new solutions has always been customer orientation and this has constantly 
enabled us to offer the most efficient and innovative products.”   

Matthias Ahrens, the KEBA Savings Bank sales manager, on the presentation at the Management Congress. 

Successful launch        
of the new account service terminals 
at the Finanz Informatik Management Congress 

The presentation of the new, flexible KePlus K6 account 
service terminal at the third Finanz Informatik Manage-
ment Congress, which was held under the motto “Create 
Impulses” at Frankfurt am Main on November 3-4, 2009, 
proved an outstanding success.  

As the technology and innovation leader in the field of self-service 
cash recycling terminals, KEBA has long accompanied banks and 
savings banks on the road to self-service success and at the 2009 
Management Congress was again able to present new and innova-
tive solutions for the self-service sector. 

The KePlus K6 account service terminal, one of the new additions to 
the KePlus family, was unveiled to a large audience for the first time. 
With this multifunctional terminal and the monofunctional KePlus P6 
statement printer, KEBA has enlarged the KePlus product family with 
another two efficient and cost-effective self-service machines.  

According to Andreas Plotz, the KEBA KePlus Banking Automa-
tion Product Manager: “As a manufacturer of self-service banking 
solutions, KEBA has now achieved a further significant step forward 
through the development of these new account service terminals. 

This is because with the monofunctional KePlus P6 statement printer 
and the multifunctional KePlus K6 account service terminal, KEBA 
has realized numerous important features from which customers will 
profit during day-to-day business.”  

From l. to .r: Andreas Plotz, the KEBA head of KePlus Banking Automation 
Product Marketing; Gerhard Luftensteiner, the KEBA AG chairman and 
Matthias Ahrens, the KEBA Savings Bank sales manager. 
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CIFTEE 2009
In 2009, via the CBPM-KEBA joint venture, KEBA was the 
only non-Asian manufacturer of ATMs with cash cycle tech-
nology to participate in the CIFTEE (China International 
Exhibition On Financial Banking Technology & Equipment) 
at the Beijing Exhibition Center. The CIFTEE takes place 
every September and is the largest Asian trade fair in the 
banking automation sector. In 2009, over 100,000 visitors 
were registered.  

CBPM-KEBA exhibited the R6, which was launched onto the Chinese 
market at the beginning of 2009, along with two biometric solutions 
for contactless authentication. 

The topic of security also formed the focal point of the 4-day fair in 
China, for although the number of skimming attacks in the country is 
comparatively low, the trend is upward. Therefore, the multifaceted 
security aspects of the R6 and the 3-zone design concept for tangible 
security met with an especially positive response.    

Successful KEBA trade fair exhibit   
at the WLA World Meet 2009 & the 12th CIBELAE Congress

From October 26 -29, 2009, the World Lottery 
Association (WLA) and the CIBELAE (Corpo-
ración Iberoamericana de Loterías y Apues-
tas del Estado) held a lottery conference in 
Santiago, Chile. The arrival of roughly twice 
the number of attendees expected helped to 
turn this event into a complete success.

In addition to forums and specialist presentations, a major programme 
item at the WLA World Meet 2009 & 12th CIBELAE Congress in San-
tiago, Chile, was formed by product presentations. With its KeWin 
Lottery terminals, KEBA was able to evoke a highly positive response 
among a large number of visitors and once again demonstrate its 
innovative strength and flexibility.   

As a result of a constant process of contact development, KEBA has 
also become a familiar name in Latin America (Central and South 
America). Moreover, in the wake of an excellent reference from the 
operators of the national Spanish lottery (STL) the company has also 
been able to establish a highly positive image.    

Among other features, the exhibit at the Congress in Santiago included 
the following top quality, modular terminals: 

• KeWin micro – the tiny lottery terminal with giant performance,  
 which has been developed specifically for use in limited spaces.  

•  KeWin multimedia – the most reliable, high-speed terminal on  
 the market, which with its unrivalled speed and precision is the  
 perfect solution for retailers with medium to high ticket volumes. 

• KeWin check – the customer self-service terminal for checking  
 winnings, which reads ticket receipts within fractions of a second,  
 completes an evaluation and then communicates the results to 
 the central system.    

The Argentine delegation at the KEBA stand
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KePol, KeContact, KeTop T50 are all innovative KEBA solu-
tions and attracted numerous visitors to the company’s trade 
fair stand. 

From September 29 – October 1, 2009, at the POST-EXPO in Hanover 
KEBA presented its cost-efficient KePol package automation system 
and the new KeContact charging station for electrically powered vehi-
cles. KEBA’s Industrial Automation Business Area was also represented 
and with the KeTop T50 and the CP252 industrial control system, exhib-
ited interesting automation solutions for logistics processes.  

KePol parcel stations, which are already well known in the postal world 
as a result of successful projects in Germany  (DHL Packstations), Aus-
tria (Post 24/7), Norway (Postautomat), Sweden (My Quick Box) and 
Denmark (Doegnposten), also met with lively interest during this year’s 
fair. KEBA’s innovative solutions attracted a large number of visitors to 
the company stand, who included important representatives of the post 
and package delivery branch such as the chairman of Deutsche Post 
DHL, Frank Appel, and the Director General of the global UPU (Univer-
sal Postal Union), Edouard Dayan. In his opening address, Frank Appel 
praised the DHL Packstation, which was developed in cooperation with 
KEBA, as: “One of the best products around,” and demonstrated an 
equal level of enthusiasm during his visit to the KEBA stand. 

For the first time visitors to this year’s POST-EXPO had an opportunity 
to experience a live presentation of the latest electrically powered vehi-
cles and undertake a test drive. Accordingly, the KeContact charging 
station was not only to be found on the KEBA stand, but also in the 
vehicle presentation area, the so-called “Emission-free Zone”, where it 
was used to recharge electric vehicles.  

Numerous interested visitors to the KEBA stand made the company’s 
presence at the POST-EXPO 2009 a complete success.  

Successful appearance by KEBA  
at the POST-EXPO 2009  
in Hanover  

Im Trend_ Events/Services Automation

Mission accomplished 
In November 2009, the Deutsche 
Post at Linz am Rhein put the 2,400th 
Packstation into operation. This 
punctually concluded one of the 
most successful rollouts in KEBA 
history.   

In November 2009, the grand finale was reached with the departure 
from KEBA’s production centre in Linz an der Donau of the 2,400th 
yellow-painted KePol package automat for Linz am Rhein in Germany, 
in order to make the life of additional Packstation customers that little 
bit easier.   

Within just 15 months, the existing 900 Packstations were supplemented 
by another 1,500 and thus right on schedule, KEBA and DHL attained 
their publicized target with the provision of a modern 24-7 service in over 
1,600 cities, towns and districts across the whole of Germany.  

Today, almost 90 per cent of all Germany citizens can reach a Pack-
station in roughly ten minutes and to date some 1.4 million customers 
have registered for this innovative service. Christian Borger, the 
Packstation Project Manager at DHL Paket Deutschland is extremely 
satisfied: “In the meantime, the Packstation has become just as much 
part of the scenery as the post box. Due to its constant availability 
and simple operation, it is extremely popular.”

Moreover, owing to this major success and the positive customer 
response, the Packstation network is to be augmented further with 
the installation of some 150 additional Packstations in towns and 
urban conurbations during the next three years. This move will provide 
another improvement in accessibility levels.   

Therefore, in teamwork with its partners KEBA and Synfis, Deutsche 
Post DHL has thus brought the singular mammoth project of “Pack-
station full coverage in Germany” to a successful conclusion.   

Source: Deutsche Post AG
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Mission accomplished 
Post Danmark used this slogan to advertise its parcel stations 
and clearly touched the hearts of the Danish people. For an 
increasing number of Post Danmark customers are already 
using the service for automated package handling. 

KEBA KePol parcel stations are known in Denmark under the name 
“Døgnposten” and are enjoying great success. 68 KePol stations 
went into operation in the country in November 2008 to be fol-
lowed in November 2009, by a further 40 self-service parcel sta-
tions across the nation, which were installed right on time for the 
Christmas mail. 

Henrik Larsen, head of the private customers business at Post Dan-
mark: “As expected, precisely before Christmas, the self-service par-
cel stations were very busy. Clearly simple and flexible solutions are 
much in demand during the hectic run-up to the festive season.”  

With the Døgnposten, the Danish Post Office provides customers 
aged 18 and above with a possibility to send or collect packages 
or larger letters on a 24-7 basis.  

Some 40,000 customers used the 68 existing parcel stations and 
roughly 30,000 packages and letters were posted monthly. In the 
majority of cases, the package dispatched was ready for collec-
tion on the following day. 

Registration is required for the Døgnposten service. Customers are 
informed when a package is ready for collection via SMS or e-mail. 
This is retained in the station for a period of seven days. The Døgn-
posten parcel stations are filled and emptied on a daily basis and 
can also be used for package dispatch.     

„TIL DIG DER 
ALDRIG ER HJEMME“

“For those who are never at home.”

Quelle: Post Danmark
Im Trend_Services Automation 

“As expected, precisely before Christmas, the package automats were very busy. 
Clearly simple and flexible solutions are much in demand during the hectic 
run-up to the festive season.”  

Henrik Larsen, head of the private customers business at Post Danmark
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With KeContact, KEBA has developed an optically attrac-
tive and highly functional charging station for electrically 
powered vehicles.  It is simple to use, available on a 24-7 
basis and guarantees maximum safety. 

As a result of the foreseeable exhaustion of the reserves of fossil 
fuels and, above all, rising prices, suitable alternatives are becom-
ing of increasing interest and importance. KEBA recognized this 

fact at an early stage and within the framework of its newest busi-
ness area, Energy Automation, now offers automation solutions 
relating to the topics of electromobility and energy efficiency. As 
indicated by the numerous electrical vehicles presented at the IAA 
2009 international motor show in Frankfurt, the future does not 
belong to speed or luxury, but the best battery. In the mobility field, 
the trend is clearly in the direction of electrically powered vehicles, 
which naturally require the related infrastructure. As usual KEBA 

Source: IAA 2009

In future, ‘filling up‘ will 
increasingly take place 

from the socket.

User-friendly and always ready
The latest KEBA innovation offers a power-packed solution

Im Trend_Energy automation
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has its finger on the pulse of the times and sees major potential in 
the field of electromobility. Therefore, it has developed the KeCon-
tact charging station for electric powered vehicles, which clev-
erly realizes the basic requirements for such stations in the form 
of safe “filling up”, simple operation, suitability for outdoor instal-
lation and attractive design. 

Simply safe

KEBA KeContact is a station for the simple and safe recharging of 
all types of electric vehicles such as cars, scooters, bikes, Seg-
ways and even wheelchairs. The clear and straightforward user 
guidance by means of light columns and customer display offers 
intuitive, comfortable and quick 24-7 operation. 

KeContact is easy to install and ideally suited to use in public 
areas. Numerous safeguards such as extensive personal safety 
measures, switching to the network only during the charging proc-
ess, automatic shutdown in the case of load loss, and protection 
against overloads and electrical defects, guarantee comprehen-
sive protection.  

Network linkage and integrated user registration make every 
charging process clearly comprehensible and allow the fast and 
simple accounting of the energy received. If required, the charg-
ing station can be supplemented with a payment module and thus 
KEBA offers a clearly defined package solution in combination with 
the modern charging station.  

The development of the charging station was based on KEBA’s 
comprehensive expertise and long-term experience in the areas 
of electronics, mechatronics and the manufacture of automats. In 
particular proven systems in the self-service segment, which over 
the years have been subject to repeated further development, 
have now also found an application in the form of the KeContact 
charging station, which KEBA has already sold to a number of 
customers.         

Source: UnitedPictures Source: Toyota Source: Opel

The driving future is electric…
...as demonstrated by the numerous electric cars presented at the IAA 2009 such as 

the Audi e-tron, the Opel Ampera, and the Toyota Prius plug-in hybrid.

KeContact 
Initial installations
Linz AG

The Upper Austrian energy and infrastructure supplier LINZ AG 
offers an extensive portfolio of services on a one-stop shopping 
basis. Electricity, natural gas, district heating and water are part of 
the company’s range, along with municipal services and local public 
transport. Moreover, Linz AG, which not only establishes benchmarks 
with regard to modern technology and environmental protection in the 
field of public transportation, also generates impulses for an emis-
sion-free private transport sector as exemplified by the electromobility 
segment. Indeed, Linz AG was the first KEBA customer to order a 
KeContact charging station.  

Bitter GmbH 

Bitter GmbH is an engineering office, which is active in areas that 
include the automotive industry. Under the auspices of Technology & 
Innovation Center (TIC) Steyr GmbH, together with partners, the com-
pany has developed the CLEAN POWER energy filling station. The 
system employed is intended to supply electric and hybrid vehicles 
with power and hydrogen.    
 
VLOTTE 

The Austrian federal province of Vorarlberg was selected as a model 
region for electromobility and was thus able to launch the VLOTTE 
project with funding from the Climate and Energy Fund. The aim of 
the project is to raise electromobility levels and bring an increased 
number of electrically powered vehicles onto Vorarlberg’s roads. 
In the course of this process, the existing electricity “filling station” 
network is to be considerably enlarged.  Vorarlberger Kraftwerke AG 
(VKW) is to provide the full coverage expansion of charging stations 
throughout the province.   
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