
IMPACT

Highest ever citizen engagement and 
participation in a city budget process. 
Resident input has directly shaped the 
city’s tax budget.

The City was previously unable to engage a
younger 15-30 audience. Using Hello Lamp 
Post, for the first time they have been able to 
gather broad perceptions and opinions from 
this previously inaccessible demographic.

40% of residents feel that the City’s 
financial priorities are well intended and 
they have a strong trust that their taxes are 
being correctly allocated.

RESULTS

Want to take your public engagement strategy to 
the next level with engagement automation and 

perception gathering?

GET IN TOUCH TODAY: 

CONTACT@HLP.CITY

Hello Summerside is improving public
participation, enhancing citizen services and

accessing younger demographics.

CHALLENGE

Historically, the status quo for the City 
of Summerside, Canada when 
considering community engagement, 
has been traditional, expensive paper 
surveying on an annual basis, 
particularly for the finance, culture 
and community services departments.

Each year, they have received 
feedback from the same small sample 
of residents, each with similar issues. 
The City sought to open up the 
process to a wider cross section of 
the community, in a more automated 
fashion and at a lower cost.

SOLUTION

The City of Summerside implemented 
Hello Lamp Post’s innovative 
engagement platform, which encourages 
the public to strike up playful, 
meaningful text-based conversations 
with pre-selected objects using their 
mobile phones. The City Council is now 
able to gather broad insights and 
opinions to help its departments make 
informed business decisions and better 
serve its community.

Citizens are able to engage with objects
across the City using any basic mobile 
phone, receiving interesting and useful 
information, while also being asked 
intriguing questions. During these 
interactions, Hello Lamp Post is able to 
passively collect perception and 
feedback results. These results are then
analysed and regularly provided back to 
the city in well-designed, actionable 
reports; empowering decision-makers 
with previously inaccessible user-centred 
qualitative data.
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TESTIMONIALS

We were able to reach a demographic that usually 
doesn't respond to engagement surveys. These 
are the people we are trying to convince to make 
a life in our city, so their feedback is
important to us. In 2030, I see HLP servicing any 
organization (sports, tourism, government) that 
wants to conduct a strategic plan. Instead of 
paper surveys from the same people and spending 
a fortune to do it, take the conversation directly to 
the street via Hello Lamp Post.”
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