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Magazine
Title profile
Title FORM+Werkzeug

Short characteristics FORM+Werkzeug is the industry magazine for tool and die  
 making. Tools play a key role in production, as they ultima- 
 tely determine the cycle time in which production takes place.

 FORM+Werkzeug provides suggestions and ideas on  
 manufacturing technologies, the associated IT systems and  
 corporate management. Prepared in the form of technical  
 articles, interviews and background reports. 

 Informative, insightful, different: We are not only interes- 
 ted in the machining center, but also in the person behind  
 it. We inform about Industry 4.0 – and want to know how  
 automation concepts can be integrated into the existing   
 machinery. In addition to presenting standard parts and hot-  
 runner solutions, we want to know what tool design is  
 necessary for this. We look for examples of which technology 
 is best suited for which application.

Target group Decision-makers in die and mould making companies and  
 managers in companies with integrated die and mould  
 making sections.

Frequency 4 times a year

Magazine format DIN A4

Publication year 35rd year 2026

Subscription price Combi annual subscription   € 116.-- 
 (Price incl. VAT and plus shipping costs)
Publishing House Carl Hanser Verlag GmbH & Co. KG 
Postal address: P.O. Box 860420, 81631 Munich 
Home address: Vilshofener Str. 10, 81679 Munich 
Phone: +49 89 99830–0 · Fax: +49 89 984809 
www.hanser.de · info@hanser.de

Media Hüller & Roloff Medienservice 
Winnender Straße 54 
71334 Waiblingen 
Tel.: +49 7151 9222–0 
Fax: +49 7151 9222–60 
info@hueller-roloff.de 
Your contact persons: Peter Hüller, Lutz Roloff 

 Susanne Maier (Media Assistance) 
 Tel.: +49 89 99830–649 
 susanne.maier@hanser.de

Editorial office Dipl.-Ing. Helmut Damm, MBA (Editor-in-chief) 
Tel.: +49 89 99830–661 
helmut.damm@hanser.de

 Frank Pfeiffer, frank.pfeiffer@hanser.de

 Martin Ricchiuti, martin.ricchiuti@hanser.de

 Stefanie Kraus, stefanie.kraus@hanser.de
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Your ad will be digitally extended in the E-Paper edition!

T

Magazine
Circulation and Dissemination
Increased reach
Magazine 
9,772 copies
E-Paper 
10,145 multi accesses
Total spread
19,917 contacts
Circulation

Print run   6,422 
E-Paper spread   3,350

Actual circulation   9,772

of which sold    960 
of which abroad    188

+ E-Paper (multi access)   10,145

Total circulation   19,917
Volume analysis 2024

Overall  216 pages = 100%

Editorial section  172 pages = 80%

Advertisement section    44 pages = 20%

of which Publisher’s ads  10 pages = 5%
Magazine content analysis of Editorial section 2024

Overall   172 pages = 100%

Specialist articles   128 pages= 75%

Branch/Association   16 pages = 9%

Fair reports   14 pages = 8%

Product introductions   3 pages = 2%

Editorial, content, index, imprint  11 pages = 6%
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30%

30%

T

Magazine
Recipients analysis
Branches of industry / Target markets*
Independent die and mould making companies
Metal production and machining incl. production of high pressure die cast mould  

construction, incl. manufacture of forged, stamped, extracted and punched parts
Production of plastic goods with integrated injection moulding
Mechanical engineering 19%
Manufacture of automobiles and automobile components 10%
Precision engineering, optics 8%
Electrical / electronic engineering, incl. manufacture of domestic appliances 4%
Summary of the survey methodology:

1. Method: Dissemination analysis  
through file evaluation

2. Population: DCP 9,772 = 100 %

3. Sample: full census 

4. The target of the investigation:  
deleted

5. Period of the study: August 2025

6. Execution of the study: Publisher
42%
All relevant departments read FORM+Werkzeug*

Managing directors in companies with up to 

99 employees, Management board
Department heads for departments:  

Production, manufacture, work preparationg
Technical management 15%
Procurement / Sales 5%
 FORM+Werkzeug is read in companies of all sizes*
 

up to 49 employees
50–99 employees
100–199 employees
200–499 employees
500–999 employees
1.000 and more employees
53%
6%
 48%

6%
29%
12%
16%
31%
*Annual average of print editions (01.07.24 to 30.06.25); survey method: file evaluation
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Issue

1
April

2
May

3
September

4
October

Closing dates

ED: 26.02.2026

BC: 19.03.2026

PD: 17.04.2026

ED: 01.04.2026

BC: 22.04.2026

PD: 22.05.2026

ED: 13.07.2026

BC: 03.08.2026

PD: 28.08.2026

ED: 14.08.2026

BC: 04.09.2026

PD: 01.10.2026

Topics

Die and mould design; machine too
fine machining/finishing; clamping 
CAD/CAM/simulation; measuremen

Focus: Standard components and

Standard components and hot runn
precision tools; tool management; 
digital manufacturing; sustainabili

Focus: Additive manufacturing

Machine tools; precision tools; 5-ax
fine machining/finishing; eroding; 
CAM/simulation; standard compon

Focus: Machining
Special section: Swiss Quality Pr

Standard components and hot runn
design; machine tools; precision too
additive manufacturing; CAD/CAM/

Focus: Injection moulding, stamp

T

ED = Editorial deadline 
BC = Booking closing date 
PD = Publication date
ls; precision tools; grinding;  
technology; automation; software; 
t technology; quality assurance

 hot runner technology

er technology; machine tools; 
cooling lubricants;  
ty; injection moulding

is machining; grinding;  
measurement technology; CAD/
ents and hot runner technology 

oduction

er technology; die and mould 
ls; clamping technology; eroding; 
simulation; sustainability

ing and forming mould making

G
0

R

K

A

F
1

E
2

f
1

Magazine
Editorial schedule 2026
Fairs/Exhibitions/Events

rindingHub, Stuttgart, 
5.–08.05.26

apid.Tech 3D, Erfurt, 05.–07.05.26

ueno, Bad Salzuflen, 09.–11.06.26

MB, Stutgart, 15.–19.09.26

akuma, Friedrichshafen, 
2.–16.10.26

uroBlech, Hannover, 
0.–23.10.26

ormnext, Frankfurt am Main, 
7.–20.11.26
Subject to change.
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Format

Title page

Indoor title

2nd/4th Cover page

3rd Cover page

1/1 page

Junior page

1/2 page

1/3 page

1/4 page

1/8 page

Width × Height (mm)

210 × 160 
+ 3 mm trim only right

210 × 160 
+ 3 mm trim

210 × 297 
+ 3 mm trim

210 × 297 
+ 3 mm trim

175 × 250

122 × 175

85 × 250
175 × 122

55 × 250
175 × 80

85 × 122
40 × 250
175 × 58

85 × 58
175 × 28
40 × 122

Price

Fixed price
€ 6,950.--

€ 5,575.--

€ 6,735.--

€ 6,435.--

€ 6,630.--

€ 4,045.--

€ 3,780.--

€ 2,870.--

€ 1,985.--

€ 1,245.--

T

Direct contact:  
One click in the 

E-Paper takes the 
reader directly  

to you
Magazine
Price list no. 33 of October 1st, 2025
Placement markup Bindig placement 10%

Color markup Euroscale 
 Special colors on request

Impact special formats on request

Discounts Discount for repetitions within 12 months 
 (insertion year)

Quantity scale  2-ads  3-ads  4-ads

  5% 10% 15%

Repetition scale  2 pages  3 pages  4 pages 

  5% 10% 15%

Occasional ads Job vacancies and casual ads 
 1/1 page, 4c   € 3,155.-- 
 1/2 page, 4c   € 1,720.-- 
 mm-price 4c (per column, 40 mm wide): € 5.00

NEW:  
Multimedia enrichment Multimedia enrichment for print ad 

Within the e-paper, your ad is enriched by a video, podcast, 
or picture gallery for 24 months.  € 400.--

All advertisement orders will be processed in accordance with the General Terms and  
conditions of our publishing house which are available at www.hanser.de
All rates are subject to Value Added Tax
7
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Display formats 1/1 page Junior page 1/2 page, u

Typesetting mirror format 40 × 250 85 × 122 175 × 58 

Trim format:* 55 × 297 101 × 145 210 × 85 

T

More reach:  
Your ad appears

in print and
E-Paper
pright 1/2 page, cross 1

85 × 58 1
Magazine
Display formats
/3 page, upright 1/3 page, cross      
Typesetting mirror format: 175 × 250 122 × 175 85 × 250 175 × 122 55 × 250 175 × 80 
Trim format:* 210 × 297 137 × 197 101 × 297 210 × 145 70 × 297 210 × 105 
 1/4 page, upright 1/4 page, 2-column 1/4 page, cross 1/8 page, 2-column 1/8 page, cross
*

75 × 28 
All trim formats are 
per edge plus 3 mm 
trim allowance on 
every side.  
Minimum size für trim 
size ads: 1/4 page.  
All data in mm  
(width × height)
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A
n der zweiten Generation des 
5-Achs-Universal-Bearbei-
tungszentrums G350 hat die 
Grob-Werke GmbH einiges ver-

ändert. So konnten die Dynamik verbes-
sert sowie Neben- und Span-zu-Span-
Zeiten reduziert werden. Zudem konnte 
die Kapazität des Werkzeugmagazins 
deutlich vergrößert werden. 

Aufgrund der Neuanordnung des in-
tegrierten Werkzeugmagazins misst das 
G350 nur noch 2000 mm in der Breite, 
das ermöglicht eine noch kompaktere 
Aufstellung der Maschine als bei der ers-
ten Generation. Ein neu entwickelter 
Werkzeugwechselarm optimiert die 

Span-zu-Span-Zeit um bis zu 30 Pro-
zent im Vergleich zur Vorgängervariante. 

Die G350 – Generation 1 verfügte 
über 40 Werkzeugplätze. Durch die  
Weiterentwicklung erhöht sich die Wer-
knun auf 60, im neu entwickelten Dop-
pelscheibenmagazin sogar auf 117 Plätze. 
zins beträgt die maximal einsetzbare 
Werkzeuglänge 550 mm – das sind 
33 Prozent mehr. 

Hohe Freiheitsgrade  
in der 5-Seiten-Bearbeitung
Drei Linear- und zwei Rundachsen er-
möglichen eine 5-Seiten-Bearbeitung 
sowie eine 5-Achs-Simultan

interpolation. Durch einen Schwenk
bereich von 225° in der A-Achse und 
360° in der B-Achse bietet das BAZ aus-
gesprochen hohe Freiheitsgrade und 
hohe Flexibilität. Darüber hinaus ist  
aufgrund des speziellen Achsenkonzepts 
die volle Werkzeuglänge in jeder Achs-
stellung einsetzbar – auch bei maximaler 
Werkstückgrölexibilität. Darüber hinaus 
ist aufgrund des speziellen Achsenkon-
zepts die volle Werkzeuglänge in jeder 
Achsstellung einsetzbar – auch bei maxi-
maler Werkstückgröße. Der Arbeitsraum 
wird dank des sogenannten Tunnel-Kon-
zepts optimal ausgenutzt, da sich die 
Motorspindel samt Werkzeug komplett in 

In zweiter 
Generation noch 
besser: Das 

5-Achs-Universal-

Bearbeitungs

zentrum G350. (© 

Grob-Werke) 

5-ACHS-UNIVERSAL-BEARBEITUNGSZENTRUM FÜR DEN WERKZEUG- UND FORMENBAU

Kompaktes Kraftpaket 
Die zweite Generation des 5-Achs-Universal-Bearbeitungszentrums G350 von Grob punktet 
mit verbesserter Dynamik und reduzierten Neben- und Span-zu-Span-Zeiten. Darüber hinaus 
spart sie mit einer geringen Maschinenbreite Platz in der Produktionshalle. 

ANZEIGE

Firmeninfo
Anwender
Bernina International AG 
Tel. +41 52 762 1111 
www.bernina.com

Hersteller
1 zu 1 Prototypen GmbH & Co. KG 
Tel. +43 5572 52946-0 
www.1zu1.eu

Messestand MEX
1 zu 1 Prototypen: Halle 4, Stand 4D24

Die Verpackungsexperten von Süd-
pack experimentieren gerne. Jetzt 
ließen sie erstmals Blasköpfe ihrer 
Extrusionsanlagen beschichten. Er-
gebnis: Durch die Aufarbeitung und 
Beschichtung eines verschlissenen 
Blaskopfs durch Oerlikon Balzers 
stieg die Ausbeute um drei Prozent. 
Gleichzeitig verkürzten sich War-
tungsintervalle und Reinigungszei-
ten deutlich.

Südpack ist Pionier für Wiederverschluss-
folien und entwickelte bereits in den 
60er-Jahren Kunststoffverbunde, die ei-
nen kontrollierten Gasaustausch ermög-
lichen – und wurde so zum Spezialisten 
für Käsereifungsbeutel. Basis solcher In-
novationen sind immer weiter optimierte 
Verpackungstechnologien.

Bei der dort genutzten Blasfolien
extrusion werden bis zu neun Kunststoff-
schichten angeordnet und zusammen-
geführt. Die einzelnen Folien bilden zum 
Beispiel Barrieren gegen Sauerstoff oder 

Wasserdampf, bewahren so das Aroma 
von Lebensmitteln oder sichern medizi-
nisches Sterilgut. Sie werden im Blaskopf 
der Extrusionsanlage übereinander
gelegt, durch eine ringförmige Düse ver-
tikal nach oben zu einem bis zu 20 Meter 
hohen Schlauch aufgeblasen und über 
einen Abzug zum Wickler geführt.

Beschichtung erspart lange und 
umständliche Wartung
Ein Blaskopf hält viele Jahre, ist jedoch 
Verschleiß ausgesetzt. Seine Wartung 
verursacht viel Aufwand: Das Werkzeug 
nehmen, thermisch zu reinigen, dann zu 
polieren und wieder zu montieren. Damit 
sind zwei Mitarbeiter sieben bis neun 
Tage beschäft

Bei der dort genutzten Blasfolien
extrusion werden bis zu neun Kunststoff-
schichten angeordnet und zusammen-
geführt. Die einzelnen Folien bilden zum 
Beispiel Barrieren gegen Sauerstoff oder 
Wasserdampf, bewahren so das Aroma 
von Lebensmitteln oder sichern medizi-
nisches Sterilgut. Sie werden im Blaskopf 
der Extrusionsanlage übereinander
gelegt, durch eine ringförmige Düse ver-
tikal nach oben zu einem bis zu 20 Meter 
hohen Schlauch aufgeblasen und über 
einen Abzug zum Wickler geführt.
igt. Angesichts dessen schlug Oerlikon 
Balzers eine Beschichtung mit Balinit 

Blaskopf zur Folienextrusion: Mit der 

Wartung eines solchen Werkzeugs sind 

zwei Mitarbeiter mindestens sieben Tage 

beschäftigt.  

(© Oerlikon Balzers) 

Wendelverteiler 
eines Blaswerk-
zeugs: Die 

Balinit-Cro-

ma-Plus-Be-

schichtung  

ist umweltfreundli-

cher als galvani-

sches Verchromen 

oder Vernickeln.  

(© Oerlikon Balzers) 

Croma Plus vor. Die mehrlagige, extrem 
harte CrN-Schicht schützt vor Abrieb und 
vor Kratzern, ihr Oxidlayer verhindert 
durch seine keramikartigen Eigenschaf-
ten ein Anhaften der Kunststoffschmel-
ze, deren Fließverhalten sich dadurch 
verbessert. Unterm Strich erhöhen sich 
so Maschinenausstoß und Werk-
zeugstandzeiten, dagegen sinken War-
tungsaufwand undaskopf ließ sich die 
Ausbeute um drei Prozent steigern – das 
ist in diesem Geschäft sehr viel – und das 
Wartungsintervall um 80 Prozent verlän-
gern. Die Reinigungszeiten halbierten 
sich, dadurch gingen auch die Produk
tionsstillstände zurück. Nicht zuletzt  
bietet Croma Plus eine umweltfreund
liche Alternative zum bisherigen galvani-
schen Verchromen oder Vernickeln des 
Blaskopfs. E

Packende Ausbeute

S

T

Magazine
Sponsored Content
Sponsored content – your story in our magazine
Would you like to describe your products in detail and present their benefits and advantages in a practical way? 
Sponsored content is the ideal form of advertising for this!
63

den Spindelschacht zurückziehen kann. 
Speziell für den Werkzeug- und Formen-
bau hat Grob ein Paket zur Maximierung 
der Maschinengenauigkeit entwickelt: 
das GSC (Grob Swivel Axis Calibration). 
Weitere Pluspunkte der neuen G350 sind 
die weiterentwickelte Grundmaschine, 
das maschinenbettgeführte Kühlsystem 
und die zusätzlichen Kühlkanäle in den 
Führungsschienen der Linearachsen. 

Nicht verpassen: Live-Demos mit 
trochoidalem Fräsen auf der MEX
Auf der Moulding Expo in Stuttgart  
können Messebesucher die ganze Band-
breite an Einsatzmöglichkeiten des  
neuen Bearbeitungszentrums live erle-

Info
Grob-Werke GmbH 
Tel. +49 8261 996-0 
www.grob.de

wie zum Beispiel die Schruppbearbeitung 
mit Messerkopf und Wendeplatten- 
Bohrer, die die Stabilität der  
Maschine zeigt, oder die Schrupp
bearbeitung mit Hochvorschubfräser und 
das trochoidale Fräsen mit Schaftfräser, 

die die Dynamik der Maschine demonst-
rieren. 

Das Tieflochbohren visualisiert den 
Einsatz von großen Werkzeuglängen. 
Darüber hinaus werden durch die neue 
Werkzeuggeometrie der Maschine die 
Bearbeitungszeiten stark reduziert.  
Die Messemaschine ist mit einer Heiden-
hain-Steuerung TNC 640 und einer  
Motorspindel mit 16 000 min-1, HSK-A63, 
206 Nm und 32 kW (40 % ED) aus
gestattet. E
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Zum Patent ange-
meldet: Das 

4-fach-XS-Linear-

Singleblock-Sys-

tem ist für die 

seitliche Ansprit-

zung mit geringen 

Nestabständen 

entwickelt worden. 

(© Witosa) 

Flachzentrierung
NORMALIEN Die neue Hasco Flachzentrierung Z086/... stellt 
eine optimale Ergänzung zu den bewährten Zentrierelementen 
dar. Die DLC-beschichtete Flachzentrierung bietet hervor
ragende Gleiteigenschaften und minimiert so Reibung und 
Verschleiß und dadurch den Wartungsaufwand. Neben der 
hochpräzisen Führung durch engstes Passungsspiel zeichnet 
sich die Z086/… durch eine kurze Führung aus, die so auch 
hervorragend gegen Querkräfte verriegelt. Durch den platz
sparenden seitlichen Einbau kann die Flachzentrierung einfach 
montiert werden. www.hasco.com 
FAKUMA: HALLE A2, STAND 2202

Minimiert Reibung und 
Verschleiß: Die Flachzent-

rierung Z086/… bietet dank 

ihrer DLC-Beschichtung 

hervorragende Gleiteigen-

schaften. (© Hasco) 

Mit patentierter Schnellwechselmechanik: Die einge-

setzte Heißkanaltechnik von Günther mit elektrischem Antrieb 

stellt eine große Genauigkeit bei der Reproduktion sicher.  

(© Braunform) 

Für die seitliche Anspritzung
HEISSKANALTECHNIK Kleinbauteile mit einem Artikelgewicht 
von 0,1 bis 3 g waren für die seitliche Anspritzung in Kombinati-
on mit technischen Werkstoffen und geringem Bauraum bisher 
eine Herausforderung. Die Heißkanalexperten von Witosa 
stellen auf der Fakuma für diese Anwendung ihre Neuentwick-
lung, das XS-Linearsystem, vor. Es ist am Messestand auf einer 
kleinen Boy-Spritzgießmaschine auch in Aktion zu sehen. 
www.witosa.de 
FAKUMA: HALLE A2, STAND 2208

Minutenschneller Wechsel 
der Werkzeugeinsätze
SPRITZGIESSWERKZEUGE Der Trend zu einer zuneh-
menden Produktindividualisierung ist oft mit geringeren 
Stückzahlen verbunden. Wie man diesem Trend Rechnung 
tragen kann, zeigt die Fertigung eines zweiteiligen 
Messschiebers aus ABS auf einer vollständig automati-
sierten Fertigungszelle, die auf dem Messestand von 
Engel (Halle A5, Stand 5204) zu sehen ist. Das Werkzeug 
hierfür wurde von Braunform, Bahlingen, konstruiert und 
gebaut. Es ermöglicht, in einem Stammaufbau die 
geometrisch unterschiedlichen Komponenten des 
Messschiebers zu fertigen. Die Teile werden im schnellen 
Wechsel nacheinander auf der Fertigungszelle hergestellt. 
Nach jedem dritten Schuss entnimmt ein Roboter das 
Bauteil, wechselt den Greifer und tauscht die Werkzeug-
einsätze aus. Für die einzelnen Messschieber-Teile 
werden die schnell wechselbaren Einsätze AS/DS 
verwendet. Auf die Schnellwechselmechanik hat Braun-
form ein Patent. Dank dieser Systemlösung ist ein voll 
automatisierter Wechsel der Werkzeugeinsätze in nur 
einer Minute möglich. Eine weitere Herausforderung 
dieser Anwendung ist, dass die beiden Bauteile mit 5,5 
und 3,5 g sehr unterschiedliche Schussgewichte aufwei-
sen. Um einen sicheren Spritzprozess zu gewährleisten, 
ist eine präzise und intelligente Ansteuerung der Nadel-
verschlusstechnik unumgänglich. Braunform setzt hierbei 
auf die Heißkanaltechnik mit einem elektrischen Antrieb 
von Günther. www.guenther-heisskanal.de 
FAKUMA: HALLE A2, STAND 2207
You determine the content, scope, and timing of publication. We ensure high-quality and 
appealing design in accordance with press law.

1/1 page  Max. 5,400 characters + one image 
Price € 6,630.-- 

1/2 page Max. 2,300 characters + one image 
Price € 3,780.--

1/3 page Max. 1,600 characters + one image 
Price € 2,870.--

1/4 page Max. 850 characters + one image 
Price € 1,985.--

Option: 
multimedia-enrichment In the e-paper, your story will be published indlucing video, 
  podacst, or picture gallery for 24 months.  
Price € 400.--
ample 1/1
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FORM+Werkzeug  3/2017  www

ben. In der Leistungsdemo eines Werk-
stücks aus Stahl (1.7139 16MnCrS5) kann 
sich der Messebesucher von den  
verschiedenen Besonderheiten der 
Werkstückbearbeitung über
Dazu gehören Bearbeitu

Messestand auf der MEX 
Halle 5, Stand 5B32

 Sie online: 
de/3294834

Beispiel Flaschenform: Für Formen wie 

diese bietet das neue G350 dem 

S
zeugen. 
ngsstrategien 

Diesen Beitrag finden
www.form-werkzeug.

Formenbauer viele Freiheiten. (© Grob-Wer-

ke) ample 1/2
rten von Südpack experimentieren gerne. Jetzt 
sköpfe ihrer Extrusionsanlagen beschichten. Er-

arbeitung und Beschichtung eines verschlissenen 
on Balzers stieg die Ausbeute um drei Prozent. 

de Ausbeute
New option for more reach: 
Publication of your advertorial as an online article on our specialist portal.  
Price on request.
Firmeninfo
Anwender
Bernina International AG 
Tel. +41 52 762 1111 
www.bernina.com

Hersteller
1 zu 1 Prototypen GmbH & Co. KG 
Tel. +43 5572 52946-0 
www.1zu1.eu

n sich Wartungsintervalle und Reinigungszeiten 

 Wiederverschlussfolien und entwickelte bereits in den 
erbunde, die einen kontrollierten Gasaustausch ermögli-

 Spezialisten für Käsereifungsbeutel. Basis solcher Inno-
ter optimierte Verpackungstechnologien.

 lange und umständliche Wartung
hlug Oerlikon Balzers eine Beschichtung mit Balinit Croma 
 extrem harte CrN-Schicht schützt vor Abrieb und vor Krat-
lze, deren Fließverhalten sich dadurch verbessert. Unterm 

aschinenausstoß und Werkzeugstandzeiten, dagegen sin-
ndaskopf ließ sich die Ausbeute um drei Prozent steigern 
häft sehr viel – und das Wartungsintervall um 80 Prozent 
gszeiten halbierten sich, dadurch gingen auch die Produk

weltfreundliche Alternative zum bisherigen galvanischen 
eln des Blaskopfs. E

Wendelverteiler eines Blaswerkzeugs: 
Die Balinit-Croma-Plus-Beschichtung  

Verchromen oder Vernickeln.  

(© Oerlikon Balzers) 

.form-werkzeug.de
All rates are subject to Value Added Tax
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Magazine
Special advertising formats
Special advertising formats
Bound-in
 Loose insert
 Gate-Folder
or more information and special advertising 
ormats, see: hanser-mediacenter.de/ 
achzeitschriften/anzeigenformate-print
Dutch door
 over flap
10
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More reach:  
Your ad appears

in print and
E-Paper.
P
c
a

Magazine
Bound inserts and loose inserts
Bound inserts 2-page   € 5,545.-- 
4-page    € 9,225.-- 
Prices are valid up to a paper weight  
of 130 g/sqm. Above 130 g/sqm on request.

 Formats (uncut, width × height) 
 1 sheet (= 2 pages) 217 × 305 mm, 
 2 sheets (= 4 pages) 434 × 305 mm, 
 Head trim 3 mm, milling edge 4 mm, 
 3 mm trim allowance each on the right and below.

 Partial-format bound inserts and bound inserts of 8 pages 
 or more on request.

 Discounts 
 Discount for purchase within 12 months of at least: 

  2 inserts 3 inserts  4 inserts

  5% 10%  15%

 Discounting in combination with advertisements takes place 
 according to the quantity scale (1 sheet = 1 page).

 Design note 
 According to the Postal Newspaper Regulations, bound 
 inserts must have an ‘advertisement-like’ design and  
 correspond to the magazine format on at least 3 sides.
Inserts Price per thousand up to 25 g   € 307,–– 
 Price for inserts over 25 g   on request 
 Inserts are not discountable. 
 Partial assignment by postal code, Nielsen  

and industries possible. 
 Minimum circulation 5,000 copies.

 Maximum format: 195 × 290 mm (width × height) 
 Deliver oversized folded. Multi-page inserts with formats 
 larger than DIN A5 (148 × 210 mm) must have the fold on 
 the long side. When placing your order, please send five 
 samples to the publisher, Ad Management FORM+Werkzeug.

 NEW: Your insert will now also appear in the e-paper! 
 Please send us your insert as a PDF; 
 requirements: single-page PDFs without crop marks, color 
 space RGB, web-optimized.

Delivery address Free to our printing house: 
 L.N. Schaffrath GmbH & Co. KG DruckMedien 
 Marktweg 42–50, 47608 Geldern 
 including the accompanying delivery bill (part of the OC)

Contact Romy Früh (Ad Management) 
Phone: +49 89 99830–218  
romy.frueh@hanser.de
All rates are subject to Value Added Tax.
lease note the order confirmation. Send us only the number of
opies stated therein. Advertising material sent in excess will be 
nnihilated.
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Format

1/1 page

Junior page

1/2 page

1/3 page

1/4 page

1/8 page

Price

€ 9,990.--

€ 5,820.--

€ 5,020.--

€ 4,200.--

€ 2,800.--

€ 1,650.--
Export market Germany
Schweizer Präzisions-Fertigungstechnik
Schweizer Präzisions-Fertigungstechnik 2026
With the special publication Schweizer Präzisions-Fertigungstechnik, we offer Swiss 
technology companies a unique, tried-and-tested platform to make a lasting and  
prominent name for themselves with their expertise in the important export market of 
Germany.
Inserts 2-page: € 6,900.-- 
 4-page: € 11,535.--

Print run 20,000 copies*

Language german

Magazine format 210 x 297 mm

Type area 175 x 250 mm

 Booking closing date  01.07.2026

Publication date 28.07.2026
*Distribution via the Hanser magazines WB Werkstatt + Betrieb and FORM + Werkzeug.
 All rates are subject to Value Added Tax
12
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Magazine
Specifications data
Magazine format  DIN A4; 210 × 297 mm (width × height)

Type area 175 x 250 mm (width × height) 
 2 columns à 85 mm width or 
 3 columns à 55 mm width or 
 4 columns à 40 mm width

Printing- and  Offsetprint, saddle stitching  
binding methods

Data formats  Preferred file format: Highend PDF –– PDF/X4 or PDF/X5; 
 with embedded fonts, images etc. 
 For ads with bleed, please allow 3 mm bleed on each side.

Colors  Printing according to ISO 12647––2 PSO; ISOcoated_V2; 
 Fogra39L Special colors (e.g. HKS, Pantone) possible by 
 arrangement. Please note the printing allowances specified 
 from ISO 12647––2 for image printing paper.

Data archiving  All print documents are stored for a maximum of 3 months 
 after order processing.

Warranty The service providers working for us can only process what is 
 stored in the files supplied. If incomplete, incorrect or 
 deviating data is supplied, we accept no liability for the 
 print result, e.g. colors, illustrations, texts, fonts.
Terms of payment General payment term 30 days after invoice date net; 
for occasional ads 8 days after invoice date net.  
 2% discount for payment within 8 days after invoice date. 
Place of payment: Munich

Bank details Postbank Munich, Acct. no 77 97 46 800 
Bank code 700 100 80 
IBAN: DE71 7001 0080 0779 7468 00 
Swift Code: PBNKDEFF, Vat. no.: DE 129 735 021

Contact Romy Früh 
Ad Management 
Tel.: +49 89 99830–218 
Fax: +49 89 99830–623 
romy.frueh@hanser.de
ata transfer media@hanser.de 
ncluding designation of customer and object designation 
s well as issue no./year
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Website
Website profile
Web address www.form-werkzeug.de

Brief profile The portal form-werkzeug.de offers decision-making aids for 
  specialists and managers in the tool, mold and model  
 making industry. form-werkzeug.de provides up-to-the- 
 minute information on industry news, new products and  
 important dates and events. In addition to comprehensive 
  information in the context of important industry trade fairs, 
  you will find all practice-relevant topics and trends clearly 
  structured and quickly accessible. At form-tool.de, you will 
  also find basics on all important processes in metal-cutting 
  production and mold making.

 Contents of form-werkzeug.de:

•  Archive with full text search: sophisticated and up-to-da-
te technical information from the industry magazine 
FORM+Werkzeug and the HANSER technical book program

•  News and Events

•  Database of companies and products ›Who offers what?‹

•  Job market for experts and managers in the sector

• Basics on all common machining processes and mold  
making disciplines 

Target group Decision-makers in die and mould making companies  
and managers in companies with integrated die and mould 
making sections.

KPI Please ask for current key perfomance indicators for website 
and newsletters. Contact data will be found on the last page 
of the mediakit.
All rates are subject to Value Added Tax
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Banner format

Medium Rectangle

Vertical Rectangle

Full Banner

Leaderboard

Billboard  
(expanding possible)

Wide Skyscraper*

Sidekick Ad*

(Double) Sitebar

Hockey Stick

Slide Channel

Fireplace Ad

Skyline Ad

Welcome Ad

Banderole Ad

Placement (max. 2 rotations possible)

In the content, position 6, 8 or 10

In the content, position 6, 8 or 10

In the content, position 5, 7 or 9

Exterior, position 1 or in the content, position 2 or 16

In the content, position 2

Exterior, position 3a, 3b, 4a or 4b

expanding Wide Skyscraper

Exterior, position 3a, 3b, 4a or 4b

Exterior, positions 1 and 4a,  
background colouring as wallpaper possible

Hockey Stick with expanding (wide) Skyscraper

Exterior, positions 1, 3a and 4a

Exterior, positions 3a and 4a as well as in the content, position 2

Central above start page (layer)

Central across the whole width (layer)

Size in pixels (w × h)

300 × 250

300 × 400

468 × 60

728 × 90

970 × 250
970 × 250 -> 400

160 × 600

160 -> 400 × 600

(2x) 300 × 600

728 × 90 + 160 × 600

728 × 90 + 160 -> 400 × 600

160 × 600 left + right and  
1,040 × 90 above

2× 160 × 600 + 970 × 250

640 × 480

1,000 × 250

T

Website
Display rates
Price per month

€ 875.--

€ 875.--

€ 825.--

€ 925.--

€ 1,355.--  
(+ € 75.-- for expanding)

€ 825.--

€ 1,245.--

€ 985.--/€ 1,565.--

€ 1,355.--

€ 1,670.--

€ 1,565.--

€ 3,435.--

€ 1,355.--/ 14 days

€ 1,690.-- / 14 days
For mobile devices: Please provide mobile ad  
300 x 50 px (6:1) or 300 x 150 px (2:1) in addition.
Note: A processing fee of 50.-- Euro applies for the delivery of
physical HTML5 advertising media (hosting on our ad webserver).
2:1
 6:1
 HTML5
*Also bookable with sticky function (Skyscraper moves along the edge of the screen when the website is scrolled and always remains in the visible area) with 25% surcharge.
All rates are subject to Value Added Tax
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Website
Display formats and positions
Banner positions on Homepage
 Banner positions on article page

Position 1 Leaderboard
Position 1 Leaderboard
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Position 2
Billboard (also expanding)

Leaderboard
Position 2
Billboard (also expanding)

Leaderboard
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Position 16 Leaderboard
Native Ad 
Teaser 1
Native Ad 
Teaser 3
Native Ad 
Teaser 2
Position 6 
Medium Rectangle
Position 5 Fullbanner
Position 6 
Medium Rectangle
Vertical Rectangle

Vertical Rectangle
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Website
Advertising formats
Mobile Ad
 Fireplace Ad
 ockey Stick
Position 1 Leaderboard
 Position 1 Leaderboard
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on

 4
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Mobile Ad 
2:1
Skyline Ad
 Welcome Ad
 anderole Ad
Welcome Ad
 Banderole Ad
Position 2 Billboard
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Website
Retargeting
Retargeting
W
t
w
t

Explanation in the video: www.hanser-mediacenter.de/fachportale/retargeting

With retargeting, readers of form-werkzeug.de are addressed with targeted banners on 
their further path through the web. Your banners are thus delivered on our experts portal 
and in our extensive network of around 10,000 partner sites.

Users who have already shown interest in products and services on form-werkzeug.de  
are addressed. As a result, you achieve a high reach with retargeting and increase your 
chance of conversion.

Since many users surf on mobile devices, we use mobile ads in addition to desktop  
formats for retargeting. Your campaign will be delivered on all common devices.

 
Which package is right for you?

Package 1  50.000 Ad Impressions € 2,640.--*

Package 2  100.000 Ad Impressions € 4,750.--*

Package 3  250.000 Ad Impressions € 7,920.--*
W
a
s

*In addition to your booked online advertising on our website and VAT.
It works like this
Specialists consult our 
portal and receive a cookie 
as potential customers for 
your sector.
e subsequently rediscover 
he user on third party sites 
ithin our network – on all 

ypes of devices.
e play back your  
dvertising on the sites  
ubsequently visited.
The user is directed to your 
website or landing page. 
Watch our video on how retrageting works: 
www.hanser-mediacenter.de/english/retargeting
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Website
Account Based Marketing / Trade Fair Targeting
Account Based Marketing
National and international banner campaigns exclusively for your  
desired customers
Reach your target customers within our international advertising network. Your display 
ads will only be delivered to the employees of the companies you specify, which reduces 
scattering loss to a minimum. 

Thanks to different banner formats, global delivery takes place on all devices, from 
smartphones and tablets to desktops. The reach or number of achievable ad impressions 
depends primarily on the number of your target customers. You will get a forecast as to 
what performance you can expect.

At the end of the campaign, you will receive a report with the exact ad impressions, 
clicks and click-through rate achieved for each of your target customer. So, you know 
which companies should be contacted directly by your sales department, or who your 
marketing department should first provide with further information.

Price / CPM € 73.--

Minimum order 50,000 Ad Impressions
Trade Fair Targeting
Targeted visitor promotion at and during your key trade shows 
Your banners are delivered to the visitors of a trade fair as soon as they visit a website of 
our far-reaching advertising network. The visitors are identified by geodata and the tra-
de fair WLAN. The targeting zone includes the trade show site as well as a certain radius 
in which there are conference buildings, train stations, and hotels used by the trade 
show visitors. 

During the trade fair, we primarily deliver your ads on the mobile devices of the trade 
fair visitors within the geo targeting zone and thus advertise your trade fair stand. The 
reach or number of achievable ad impressions primarily depends on the size of the trade 
fair, and the expected number of visitors respectively. You will get a forecast as to what 
performance you can expect.

On your demand, your trade fair advertising can also run before the exhibition period on 
our website and/or in our international advertising network.

Price / CPM € 73.--

Minimum order 50,000 Ad Impressions
ave it explained in a video!
 Have it explained in a video!
All rates are subject to Value Added Tax
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Offers

300 Readers guaranteed 

Teaser on homepage

Color highlighting

Media library

Price

Native Ad

P

P

€ 1,355.--

Product 
Highlight

P

P

P

€ 1,455.--

Video  
Article

P

P

P

P

€ 1,670.--

B

T

T

Website
Content Marketing
Content Marketing
L
h

Optional push features 
Newsletter & display ads accompanying to all formats:   € 1035.-- 

Saving compared to price list:   € 585,--
CLICK
CLICK
CLICK
Media library
easer Home
 isting with color 
ighlight
CLICK
Article
 Push 
Banner
Push  
Newsletter 

Ad

Article
N

CLICK
anner
 ewsletter Ad

All rates are subject to Value Added Tax
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Website
Native Ad
Native Ad – your stage
300 Readers guaranteed – 1 month on home page
Publish a product article on our website consisting of:

• Image

• Title

• Teaser text

• Copy text

• Link (URL) for further information

Technical sepcificaitons on: https://www.hanser-mediacenter.de/english/guidelines

Further features P Total runtime 1 year 

• SEO: keywording based on our topic classification system

• Display in thematic channels 

• Display  as reading suggestion under similar articles

• Link to company entry in our comprehensive Business  
Directory

Runtime P News article on website » 12 months 
 P Teaser on homepage » 1 month

Price € 1,355.--

Push features P News article on website » 12 months 
optional P Display ad » 1 month

Price for push package € 2,390.-- 
Advantage 25 %
All rates are subject to Value Added Tax
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Website
Product highlight
Product Highlight – colorful accent
300 Readers guaranteed – 1 month on home page
T

Publish a product article on our website consisting of:

• Image

• Title

• Teaser text

• Copy text

• Link (URL) for further information

Technical sepcificaitons on: https://www.hanser-mediacenter.de/english/guidelines

Further features P Total runtime 1 year with colored highlighting

• SEO: keywording based on our topic classification system

• Display in thematic channels 

• Display  as reading suggestion under similar articles

• Link to company entry in our comprehensive Business  
Directory

Price € 1,455.--

Push features P Newsletter ad » 1 x 
optional P Display ad » 1 month

Price for push package € 2.490.-- 
Advantage 25 %
Article
CLICK
CLICK
Listing with color highlight
 easer Home
All rates are subject to Value Added Tax
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Website
Video Article
Video Article – your turn to shine
300 Readers guaranteed – 1 month on home page
T

Publish a video article on our website consisting of:

• Image

• Title

• Teaser text

• Copy text

• Link (URL) for further information

Technical sepcificaitons on: https://www.hanser-mediacenter.de/english/guidelines

Further features P Total runtime 1 year with colored highlighting

• Listing in media library

• SEO: keywording based on our topic classification system

• Display in thematic channels 

• Display  as reading suggestion under similar articles

• Link to company entry in our comprehensive Business  
Directory

Price € 1,670.--

Push features P Newsletter ad » 1 x 
optional P Display ad » 4 weeks

Price for push package € 2,705.-- 
Advantage 25 %
Article
CLICK
CLICK
Listing with color highlight
 easer Home
All rates are subject to Value Added Tax
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Website
 Whitepaper
Whitepaper - gain leads
incl. LinkedIn and newsletter
Offer valuable knowledge and attract potential customers. Users are willing to pay for 
useful information with their contact data. The user registers for the PDF download, and 
we send you the data.

Convince prospects by solving problems. Answer the questions that are on the reader‘s 
mind. This is how you convey competence and build trust.

Whitepaper Suitable documents are for e. g.

•  Use cases

• Process description

• Research or study results

• Product description which shows the customers‘ benefits 
rather than product features

Performance P Promotion of your whitepaper by newsletter and  
post on LinkedIn

• SEO: keywording based on our topic classification system

• Display in thematic channels 

• Display as reading suggestion under similar articles

• Link to company entry in our comprehensive  
Business Directory

Runtime P Whitepaper » 6 months

• Push-Newsletter-Ad for Whitepaper » 2 x

• Post on LinkedIn » 1 x

Price  € 1,425.--
All rates are subject to Value Added Tax
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Website
Premium company entry
Presence in our company data base!
Premium company entry »Who offers what?«
Company presentation

From the article  
to premium entry  
and back

Direct contact 

Runtime

Invoicing

Price
Detailed company profile with logo, photos, video

 All editorial print and online articles about your company – 
from technical articles and news to product announcements 
and events – are linked to your premium entry.  
In this way, users find your company via the content or vice 
versa. 

 Company address, website and e-mail address as well as,  
if desired, additional personal contact data for departments 
and/or employees make it easier for the user to contact the 
company.

 12 months 
(It renews for 1 year at a time unless cancelled 4 weeks prior 
to expiration).

 annually in advance

€ 565.-- / year
All rates are subject to Value Added Tax
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NEWS
Text Ad

Text Ad
Newsletter
FORM+Werkzeug News
Attractive promotion in the  
FORM+Werkzeug newsletter
The weekly FORM+Werkzeug newsletter provides information on current trends, news 
and important facts from the world of the die and mould making industry.

Place your ad in the FORM+Werkzeug newsletter and reach your target group 
without wastage.
Publication frequency  Weekly, wednesdays
Ad formats and prices  Image Banner + Text Ad € 720.--1 2
mage (150 × 150 pixels) or banner (560 × 100 pixels)  
ncl. link to your website or another URL plus text  
headline + max. 300 characters text) 
Banner € 560.--

Banner (560 × 100 pixels) inkl. link to  
your website or another URL 
Text Ad € 560.-- 

Headline + max. 300 characters text  
inkl. link to your website or another URL
Text Ad
Usage data and recipient numbers are constantly evolving, so request up-to-date figures from Ad Management. Contact on the last page.
All rates are subject to Value Added Tax
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Newsletter
Standalone-Newsletter
Standalone-Newsletter – the exclusive advertising 
The standalone newsletter is a content-driven special newsletter with the look and feel  
of the FORM+Werkzeug newsletter, filled exclusively with your content.  
Inform your target group about your products and services in an exposed way.
Content

Services 
 

Suitable content 

Lead time 
 
 

Dispatch date

Price
Comprises 9 individually combinable elements

Compilation of your Standalone newsletter and dispatch to 
the FORM+Werkzeug newsletter recipients.  
Incl. linking to your homepage

header image, product news, video teaser, whitepaper,  
company news, catalog teaser, company profile, event

Your Standalone newsletter must be bindingly booked and 
confirmed by the publisher at least one week in advance of 
the publication date. Implementation will normally take 5 
workdays.

As per agreement

€ 2,830.--
All rates are subject to Value Added Tax
Usage data and recipient numbers are constantly evolving, so request up-to-date figures from Ad Management. 
Contact on the last page.
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Website
Specifications data
Delivery address Please send the creatives for your campaign to: 
 media@hanser.de

Time of delivery according order confirmation

Meta information We require the following information with delivery:

• Site used

• Customer name

• Period of ad campaign

• Ad format

• Contact person for queries

• Click-URL

File formats JPG, PNG, GIF oder HTML5 
 Note: A processing fee of € 50.-- will be charged for the 
 delivery of physical HTML5 advertising media (hosting on 
 our ad server).

Data volume 150 KB max. per creative, for Mobile Ads 80 KB 
 Example Hockey Stick: Leaderboard 150 KB + 
 Wide Skyscraper 150 KB = total 300 KB

 For technical specifications, please refer to: 
  www.hanser-mediacenter.de/english/guidelines
Reporting At the end of the campaign, you will be sent a detailed 
 statistical evaluation that will provide you with exact 
 insights into the success of your marketing activities.

Terms of payment General payment term 30 days after invoice date net; 
for occasional ads 8 days after invoice date net.  
 2% discount for payment within 8 days after invoice date. 
Place of payment: Munich

Bank details Postbank Munich, Acct. no 77 97 46 800 
Bank code 700 100 80 
IBAN: DE71 7001 0080 0779 7468 00 
Swift Code: PBNKDEFF, Vat. no.: DE 129 735 021
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Complementary solutions

Marketing with articles
You would like to distribute the published technical article via other channels and use it as a decision- 
making aid, information material or follow-up for your customers, business partners, employees? 
Offprints and Internet-PDFs are a cost-effective addition to your communication.
W W W. F O R M - W E R K Z E U G . D E

nbau

MMC Hitachi Tool Engineering Europe GmbH

Itterpark 12 · 40724 Hilden · GERMANY

Phone   +49 (0) 21 03 / 24 82 –0 

Fax  +49 (0) 21 03 / 24 82 – 33

E-Mail      info@mmc-hitachtool-eu.com

 Internet   www.mmc-hitachitool-eu.com
Offprint
For distribution at trade shows, exhibitions, for customer visits, for your sales force. 
Also small editions possible. We deliver the finished product to your home. 
from € 378,49 (E. g. 2 pages, 50 copies)

Print PDF with 300 dpi
Produce your special print on your own. From us you get the high-end print PDF 
and the license for unlimited print run. 
from € 340.--

Internet PDF with 72 dpi
Whether intranet, internet, homepage, press review, e-mail, newsletter 
or whatever you wish: you will receive the screen PDF and the license 
for electronic distribution from us. 
from € 155.--

Open Access Premium
Additional readers guaranteed 
from € 605.--

Please ask us about conditions and the uncomplicated processing options.
k GmbH, Klausenbugerstr. 9, 81677 München

 sowie der Übersetzung dieses Sonderdruck behält sich der Verlag vor.

29.06.18   10:44
Your contact: 
Petra Dregger
Tel.: +49 89 99830–113 

petra.dregger@hanser.de
Your special  
print could look 

like this!
All rates are subject to Value Added Tax
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Contact
Your sales contacts
Germany 

Hüller & Roloff Medienservice 
Winnender Straße 54 
71334 Waiblingen 
Tel.: +49 7151 9222–0 
Fax: +49 7151 9222–60 
info@hueller-roloff.de

Your contact persons:  
Peter Hüller, Lutz Roloff
Abroad

Austria/France/Netherlands/ 
UK/Ireland/USA/Canada
Hüller & Roloff Medienservice 
Winnender Straße 54 
71334 Waiblingen 
Tel.: +49 7151 9222–0 
Fax: +49 7151 9222–60 
info@hueller-roloff.de

Your contact persons:  
Peter Hüller, Lutz Roloff

Italy
com3orlando sas 
Via dei Benedettini, 12 
20146 Milano (Mi)  
Italy 
Tel.: +39 02 4122158 
Fax: +39 02 48301981 
orlando@com3orlando.it

Your contact person: Nicola Orlando

Switzerland
Rico Dormann  
Media Consultant Marketing 
Moosstr. 7 
8803 Rüschlikon / Switzerland 
Tel.: +41 44 7208550 
Fax: +41 44 7211474 
dormann@rdormann.ch 
Your contact person: Rico Dormann
Spain/Portugal/Latin America

Consulting Eckart May, SL 
Mediamarketing 
Pza de Duque de Medinaceli, 2–3o 1a 
08002 Barcelona 
Spain 
Tel.: +34 934 126292 
info@cemedia.net

Your contact person: Eckart May

China/Hong Kong
Ringier Trade Media Ltd. 
No.122 East Tiyu Road, Tian He District 
Guangzhou 510620, China 
Tel.: +86-20 2885 5121 
Fax: +86-20 2885 5120 
maggieliu@ringiertrade.com

Your contact person: Maggie Liu, Vice President

Taiwan
Ringier Trade Media Ltd. 
9F-1, No. 200 Zhongming Road, North District,  
Taichung City 404, Taiwan Province 
Tel: +886-4 2329-7318 
Fax: +886-4 2310-7167 
sydneylai@ringier.com.hk

Your contact person: Sydney Lai, Taiwan Manager
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Contact
Your contact persons at the publishing house
Your contact persons at the publishing house
Media 
Hüller & Roloff Medienservice 
Winnender Straße 54 
71334 Waiblingen 
Tel.: +49 7151 9222–0 
Fax: +49 7151 9222–60 
info@hueller-roloff.de

Media Assistance 
Susanne Maier 
Tel.: +49 89 99830–649 
Fax: +49 89 99830–623 
susanne.maier@hanser.de 

Marketing with articles 
Petra Dregger 
Tel.: +49 89 99830–113 
Fax: +49 89 99830–126 
petra.dregger@hanser.de

Ad Management 
Romy Früh 
Tel.: +49 89 99830–218  
Fax: +49 89 99830–623 
romy.frueh@hanser.de
ditorial 
ipl.-Ing. Helmut Damm, MBA  
Editor-in-chief) 
el.: +49 89 99830–661 
ax: +49 89 99830–623 
elmut.damm@hanser.de 

ipl.-Ing. Frank Pfeiffer 
el.: +49 89 99830–682 
ax: +49 89 99830–623 
rank.pfeiffer@hanser.de 

artin Ricchiuti 
el.: +49 89 99830–254 
ax: +49 89 99830–623 
artin.ricchiuti@hanser.de 

tefanie Kraus 
el.: +49 89 99830–652 
ax: +49 89 99830–623 
tefanie.kraus@hanser.de
Carl Hanser Verlag GmbH & Co. KG
Vilshofener Str. 10
81679 Munich / Germany
Telefon +49 89 99830–0
Fax +49 89 984809
www.hanser-mediacenter.de
www.form-werkzeug.de
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