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Nowadays anyone looking for houses or apartments goes on the Internet. There one will find 

providers who bring together sellers with buyers and landlords with tenants. Are real estate 

agents becoming redundant? 

Felix Jahn: Personal contact still plays an important role. At the same time, our everyday life is becoming 

increasingly digital. McMakler positions itself specifically between traditional brokerage offices and online 

brokers. Our own brokers with strong regional know-how advise and accompany customers in Germany, 

Austria and France in sales and rentals on site. The advantage of our business is that we have a nationwide 

network and, with more than 8,500 properties sold, we have a different, and in our view, better understanding 

of the market than the traditional broker, who generally has a more regional focus. Many of our tasks are 

accordingly centralised and digitalised: from customer service, sales, IT, marketing to administration. With 

self-developed software solutions and databases in the acquisition and brokerage process, we can implement 

many steps of the day-to-day business faster and more professionally than traditional brokers. For example, 

the access to one of the largest buyer databases in Germany enables us to address customers precisely. This 

saves time and reduces costs, both for the provider and the searcher. 

 

What makes McMakler stand out? 

Felix Jahn: On the one hand McMakler distinguishes itself with fair and transparent prices. On the other hand, 

the company uses the latest technologies, ranging from virtual reality tours to the use of artificial intelligence 

(AI), based on self-learning algorithms for a well-founded valuation of real estate. McMakler also sets itself 

apart from traditional brokerage companies by using innovative communication and marketing technologies. 

Customers benefit from both the marketing of their real estate on all known real estate platforms and from 

the brand awareness of the company. In addition, McMakler guarantees a high standard of quality and advice 

through internal training in the in-house McAcademy. Furthermore, the established business magazine Capital 

awarded McMakler top marks as a 5-star broker in 2018, 2019 and 2020 due to its high level of service and 

quality standards. The real estate magazine Bellevue also recommends McMakler as one of the best real 

estate agents in Europe and awarded the company the Bellevue Property Agents Award 2019 and 2020. 

 

How digital will marketing become? 

Felix Jahn: Opening the daily newspaper to look for advertisements was yesterday. Today the bidding and 

finding of real estate takes place online, and so does the marketing. Digitalisation accelerates and expands 

the possibilities of marketing, from digital document management to the complete visualisation of projects. 

Also, virtual inspections of real estate are growing with the trend. This is proven by analysis data from 

McMakler: Already two-thirds of the providers offer 3-D tours to show their real estate from all perspectives. 

Especially in the marketing of new buildings, the use of the digital tool is increasing rapidly, which brings many 

advantages. For example, the number of on-site appointments can be reduced because only those interested 

parties, who have already enjoyed the virtual tour want to see the properties in reality - and this is possible 

around the clock without having to reschedule personal appointments. Both sides profit from this. 

 

What challenges do proptechs face in the coming years? 

Felix Jahn: The market is an eliminatory market. Only those who respond to the wishes of their customers with 

the best service will continue to grow. As one of the first hybrid full-service real estate companies in Europe, 

we combine digital analysis, marketing and communication technologies with personal consulting. With this 

business model we have become a pioneer of digitalization in the real estate industry and one of the fastest 

growing real estate companies in Germany. The challenge will be to remain at the forefront of technology and 

to continue to adapt to customer requirements quickly and in line with current trends. 


