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The Al Marketer’s
Toolkit

Practical resources for building a healthier, more
discoverable, and more effective content ecosystem

Marketing teams are being asked to do more with their content: reach

audiences across a growing number of channels, stay visible as search Content Confidence means knowing your

evolves, move faster without sacrificing quality, and prove what’s actually content is showing up in Al search answers

working. as it should—with the right message, the
right pricing, the right positioning. It

New technology can help, but it also raises the bar. Strong content still means having the systems in place to stay

depends on the fundamentals: clear strategy, healthy content operations, agile and deliver your best work, now and

the right technical foundation, and content that both people and machines through whatever comes next.
can easily find and understand.

Charlene Kale
VP of Marketing at Storyblok

This toolkit brings together practical resources from Storyblok to help you
strengthen those foundations. From search and content health to smarter

workflows and structured content, use it to ident

Get discovered Create content that connects
Stay visible as search evolves. Explore what changing Make your content clear, consistent, and ready to work
search behavior means for your content strategy and harder across channels. Learn how structure and
how to make your brand easier to find and understand: consistency can help people find the right information,
strengthen your brand, and make content easier to reuse
e Brand Marketing in the Age of Al: The New Tech Layer and maintain:

e What Al Search Means for Your Content Strategy

e Structured Content for the Al Era

e How to Optimize for GEO with a Headless CMS

e What Is an Al-Ready Content Model? Definition and How to
Build One

¢ Your Content GEO Checklist

¢ Your Technical GEO Checklist

e When Brands Feel “Off”: How Brand Consistency Shapes
Trust, Confidence, and Buying Decisions

FEATURED RESEARCH: The $4.63 trillion cost of outdated digital experiences

Build healthier content operations Watch and learn
Great content needs more than great ideas. Explore how Prefer to listen? Hear from Storyblok and industry
to reduce content debt, improve consistency, make experts on the shifts shaping content and marketing.

smarter technology decisions, and build content
operations that can keep up with changing demands: * Your Website Matters More Than Ever: How to Thrive in
the Age of Al Search (And What it Means For SEO)

e How to Manage Content Debt: A Practical Playbook e | Survived My Content Audit (and You Can Too)
e The Content Debt Recovery Plan e The Content Debt Crisis: From Content Debt to Content

* The Content Debt Calculator et b

* The 2026 Marketer: Skills, Mindsets, and Imperatives for
the Al-Driven Era

e A Your Team’s Content Confidence (Quiz)

e The Marketer’s Guide to Content Health in the Age of Al

e How Al is Changing Digital Experiences & What You Need
* The Tech-Savvy Marketer’s Focus Filter to Know

¢ |Is Your Content a Source of Record or a Source of Risk
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https://www.storyblok.com/mp/brand-marketing-ai
https://www.storyblok.com/mp/ai-search-content-strategy
https://www.storyblok.com/mp/how-to-optimize-for-generative-engine-optimization-with-a-headless-cms
https://a.storyblok.com/f/88751/x/7cd39d26d4/your-content-geo-checklist-infographic.pdf
https://a.storyblok.com/f/88751/x/9d71714764/your-technical-geo-checklist-infographic.pdf
https://www.storyblok.com/mp/structured-content
https://www.storyblok.com/mp/ai-ready-content-models
https://www.storyblok.com/mp/ai-ready-content-models
https://a.storyblok.com/f/88751/x/863592a13e/when-brands-feel-_off__how-brand-consistency-shapes-trust-confidence-and-buying-decisions.pdf
https://a.storyblok.com/f/88751/x/863592a13e/when-brands-feel-_off__how-brand-consistency-shapes-trust-confidence-and-buying-decisions.pdf
https://a.storyblok.com/f/88751/x/fe16285d12/ftlongitude-storyblok-content-debt-report.pdf
https://www.storyblok.com/mp/manage-content-debt
https://a.storyblok.com/f/88751/x/ec70b6eb6c/the-content-debt-recovery-plan.pdf
https://www.storyblok.com/lp/content-debt-calculator
https://www.storyblok.com/lp/content-confidence-quiz
https://a.storyblok.com/f/88751/x/4cc1c79da2/the-marketer-s-road-to-content-health-in-2026_update_external-promotions.pdf?cv=1775834348646
https://a.storyblok.com/f/88751/x/447a27cb5e/the-tech-savvy-marketers-focus-filter-one-pager.pdf
https://a.storyblok.com/f/88751/x/8f9f719524/is-your-content-a-source-of-record-or-a-source-of-risk-one-pager.pdf
https://youtu.be/-goZuO8FuJY
https://youtu.be/-goZuO8FuJY
https://youtu.be/QxiddTqokqM
https://www.youtube.com/watch?v=ugns8WbmcTY
https://www.youtube.com/watch?v=ugns8WbmcTY
https://youtu.be/uaxNdOlCJ-w
https://youtu.be/uaxNdOlCJ-w
https://www.youtube.com/watch?v=fi7JGVlgHLU
https://www.youtube.com/watch?v=fi7JGVlgHLU
http://storyblok.com

