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DIE SYMBIOSE VON INNOVATION
UND DATENSCHUTZ



Figure G.11: Share of German SMEs innovating by region
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Note: Share of SMEs with 10 to 249 employees from the manufacturing, construction, wholesale and retail and Blockchain
service sector which have introduced a product and/or process innovation in 2011-2013.

Source: KfW SME Panel.




HERAUSFORDERUNG
VON INNOVATIONEN

. Daten vs. Compliance
. Verbraucher vs. Unternehmen
. Alltagsrelevanz vs. Technologie

. Omnipotenz vs. Regulierung

., Don‘t drink the Kool-Aid!*




Wie werden deutsche Produkte und Dienstleistungen im Ausland wahrgenommen?
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(UN)SICHTBARE
INNOVATIONEN

“They don’t want to ‘adopt,’ they want to
live their lives. The trick is to make the
change so subtle they don’t notice it.

Thus, what we ultimately also need is
blockchain to be so invisible in easy-to-
use applications that we can skip the
explainers and go right to “yeah, it’s on-
chain, whatever that means.””
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,,Der Innovationsstandort
Deutschland steht gut da. (...)
Aber wir miissen besser
werden, wenn es darum geht,
Innovationen in die Praxis
umzusetzen und zu
verwerten.“

(Bundesminister Altmaier,
11.3.2019)




INNOVATIVE INTEGRATION VON
DATENSCHUTZ

- ? Privacy by Design
- Must Have, Art. 25 DSGVO

. ? Datenschutz als USP

—> Convenience first

- ? “Compliance as a Service”

—> unsichtbare Integration fiir maximal wirtschaftliche Innovation
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