
Investments in the Internet of Things (IoT) are ex-
pected to pay huge dividends over the next few ye-
ars. Three out of every four executives are either re-
searching or launching projects to reap the rewards 
of the IoT by connecting arrays of smart devices.  In 
fact, global spending on IoT is expected to hit over 
$1 trillion by as soon as 2020. No need to wonder 
why: Cisco estimates that IoT implementations will 
generate $19 trillion worth of value. But success 
with IoT is far from certain; in fact, it’s prohibiti-
vely difficult to get right. Gartner estimates that 80 
% of IoT investments will squander their opportu-
nities to generate value. Consequently, 75 % of IoT 
investments will outright fail; 60 % won’t even make 
it out of the proof of concept stage. That’s because 
most organizations underestimate what’s for all-star 
investments that score in daily operations and the 
bottom line alike. 

It demands expertise in many different areas simul-
taneously, skills and knowledge that organizations 
typically lack in-house.

It requires experience, and many organizations fail 
to anticipate common issues, leading them to stum-
ble over otherwise avoidable roadblocks.

It’s complex, and the complexity leads to cost over-
runs, scheduling delays, and connectivity and integ-
ration problems.

Does your organization have 
everything it needs to guarantee 
a winning investment?

Gain access to a full ecosystem 
of partnerships

Interconnectivity in the IoT    
means more than just connec-
ting devices. It is about lever-
aging relationships between 
customers, vendors, suppliers, 
and partners. With access to 
a complete IoT ecosystem 
through ROBIOTIC, even SMBs 
can achieve outsized outcomes.

Put the focus on the business 
outcomes, not the technology

The key to successful outcomes 
lies in creating effective busi-
ness models. ROBIOTIC enables 
organizations to craft a system 
that solves real and tangible 
business problems – without 
interrupting current business 
processes, systems, or relation-
ships.

Reduce development and im-
plementation costs

With economy of scale pricing
and    access    to    everything-
you-need under one roof – 
from creating custom sensors 
through translating IoT data 
into usable, actionable business 
strategies, ROBIOTIC makes en-
terprise-grade solutions availa-
ble even to SMBs.

The Internet
of Things is a
gamechanger.

IoT
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Sensors & Devices
We start by analyzing customer 
needs. From there, we develop 
concepts and hardware that 
customers can use to optimize 
their processes, operations, re-
source consumption, and asset 
management.

1.
Sensors

& Devices

ROBIOTIC is part of the Hoffmann + Krippner group and TK-World AG, 
with access to all the resources, expertise, and manufacturing capabili-
ties of Hoffmann + Krippner and TK World AG. 

Hoffmann + Krippner GmbH develops and manufactures German-engi-
neered, high-quality, customer-specific input systems and electronics for 
machines and systems for over 35 years. TK-World AG has revolutionized 
the digital marketing of tariffs and connections for the major telephone 
providers and has been a partner of Deutsche Telekom for 20 years.

Contact us for a free, no-obliga-
tion consultation and proof of 
concept.

sales@robiotic.biz
(954) 743-6237
https://www.robiotic.biz

Data Connectivity
Our engineers handle the con-
nection of sensors and IoT inter-
faces. We can provide SIM cards 
for transmission over mobile 
networks, or work with custo-
mers’ own networks, to ensure 
seamless, uninterrupted data 
transmission.

Cloud Hosting
We offer the world’s most secu-
re IoT cloud services, including
a proof of concept test envi-
ronment to build the first IoT 
pipeline. Then, ROBIOTIC‘s own 
cloud-based software underlies 
the automation and data analy-
sis key to value generation.

CRM & ERP
Sensors are age-old; what’s new 
is being able to channel the data 
that they produce into a busi-
ness environment like Salesfor-
ce, Microsoft Azure, or Siemens 
MindSphere, where raw data 
can be turned into actionable 
insight for decision-makers.

Sales & Marketing
Use the insight to promote cus-
tomer loyalty and future sales. 
Integrate your ERP as well and 
leverage the data to improve 
service, operations, and sales. 
Track user and customer beha-
vior for real-time analysis and 
get a lead on trends, problems, 
and service needs.

After Sales
Identify new service and sales 
opportunities. Improve custo-
mer experience and satisfac-
tion. Automate time-consuming 
and difficult tasks, all while lo-
wering CapEx and OpEx costs.

The only question is, how will ROBIOTIC and its ecosystem of partners help you to succeed with IoT? 

Robiotic does IoT from start-to-done –
providing customers with everything the IoT lifecycle requires from end-to-end.
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