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Adjust enters strategic partnership with Adways  

  
Adjust is acquiring Adways’ attribution analytics tool, PartyTrack, entering strategic 

partnership with Japan’s leading mobile marketing agency  
  

Tokyo / Berlin, February 25, 2019 -- Adjust, the industry leader in mobile measurement 
and fraud prevention, today announced a new strategic partnership with Japanese mobile 
marketing agency Adways. The partnership includes the acquisition of Adways’ attribution 
analytics tool, PartyTrack, and will further cement Adjust’s market-leading position in Japan.  
  
Headquartered in Tokyo, Adways has global operations across Asia, including in China, 
Taiwan, and South Korea. Through its partnership with Adjust, Adways plans to provide 
high-quality analytics tools and services, including Adjust’s measurement and fraud 
prevention solutions, to its clients - helping them succeed in a constantly-evolving digital 
advertising market.  
  
Adjust entered the Japanese market in 2014, and since then has seen tremendous growth - 
quickly rising to become the country’s industry leader for attribution services. Japan is now 
one of the company’s fastest-growing markets, alongside China and the U.S. Today, leading 
Japanese companies including Rakuten, Gunosy, LINE, Mercari and hundreds of others use 
Adjust’s services to improve their mobile marketing performance.  
 

“Adways and Adjust share a common vision: to unify advertisers’ marketing 
activities and offer best-in-class solutions to our global client bases. I’m delighted 
to start working together with Adways and look forward to growing our long-term 
partnership,” said Naoki Sassa, Country Manager Japan at Adjust. 

 
Japan’s mobile advertising industry has recently seen explosive growth, with eMarketer 
predicting that mobile ad spending in Japan is estimated to reach $11.8 billion by 2022 - 
74.5% of the country’s total digital advertising spend. This is reflected in Adjust’s market 
strategy, which will see them continue to invest in Japan and grow its 25-people strong 
country team in the coming months.  
 
“Adjust is well-known for its outstanding technology and customer service. Having Adjust as 
our strategic measurement partner will strengthen our market-leading position and provide 
tremendous value to our customers,” said Sho Yamada, Director at Adways. “Both Adways 
and Adjust will ensure a smooth transition for our partners and customers.” 



  
Adjust’s new partnership with Adways forms part of the company’s wider mission to 
strengthen its global footprint, and comes shortly after Adjust’s acquisition of cybersecurity 
and AI startup Unbotify in January 2019. In December 2018, Adjust also acquired the San 
Francisco-based multi-campaign management SaaS provider Acquired.io.  
 

### 
 
About Adjust 
Adjust is the industry leader in mobile measurement and fraud prevention. The globally 
operating company provides high-quality analytics, measurement and fraud prevention 
solutions for mobile app marketers worldwide, enabling them to make smarter, faster 
marketing decisions. Adjust is a marketing partner with all major platforms, including 
Facebook, Google, Snap, Twitter, Line, and Tencent. In total, more than 25,000 apps have 
implemented Adjust's solutions to improve their performance. Founded in 2012, today Adjust 
has global offices in Berlin, Tokyo, New York, San Francisco, Tel Aviv, São Paulo, Paris, 
London, Moscow, Istanbul, Seoul, Shanghai, Beijing, Mumbai and Singapore. 
  
In December 2018 Adjust acquired data aggregation platform Acquired.io. In January 2019 
Adjust acquired the award-winning Cyber Security and AI startup Unbotify. The acquisitions 
are part of Adjust’s goal to unify advertisers’ marketing efforts and build the best-in-class 
measurement and fraud prevention suite. 
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About PartyTrack 
“PartyTrack” is a user acquisition analytics tool for mobile apps. Utilizing a single SDK and the 
reporting dashboard, PartyTrack enables developers and advertisers to accurately track, 
attribute, measure and compare all of their UA campaigns and their impact on user 
acquisition, retention, in-app engagement, ROAS and lifetime value (LTV). PartyTrack 
enables ad analysis on major global ad platforms such as Twitter, LINE and Google ad 
platforms. Interested parties can visit: https://partytrack.it/. 
  
About Adways Inc. 
Adways is a leading mobile marketing company based in Tokyo, Japan. Adways provides 
top-class in-house ad tech, ranging from Asia’s largest ad network, AppDriver, to tracking 
analytics, PartyTrack, and serves as the preferred agency of top-class advertising partners.	
Now, with over 1,000 multinational employees mainly in Asia, Adways is supporting the 
business of advertisers and publishers. Interested parties can visit: http://www.adways.net/. 


