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Report Shows Japanese Download Mobile Apps With A 
Purpose And Are Loyal For Longer  

 

New report published by Adjust and Liftoff on app user engagement in Japan shows: 
• Double-digit retention rates in Japan prove higher app affinity and loyalty. 
• Gaming apps have the most faithful users, who spend the most time in-app, closely followed by 

Shopping apps.  
• Seasonality impacts Cost Per Install (CPI), with May, June and July standing out as months when 

marketers can acquire highly engaged users at a reasonable cost. 

 

Tokyo / San Francisco / Berlin, October 23, 2019 -- Adjust, the industry leader in mobile measurement, 
fraud prevention and cybersecurity, together with Liftoff, the leading app marketing and retargeting 
platform, today released the 2019 Japan Mobile App Engagement Report. The joint report examines app 
user acquisition trends and benchmarks for six app categories — Dating, Entertainment, Finance, Gaming, 
Shopping and Utility — in Japan, a country that consistently ranks one of the big spenders of the app 
economy, accounting for 15.4% of global app revenues in 2018.  
 

“Mobile market conditions are clearly favorable for app growth in Japan. Nevertheless, 
Japanese users are partial to home-grown innovation, and demand a fully localized product 
and marketing strategy,” said Christian Henschel, Co-founder and CEO of Adjust. 
“Marketers need to understand the data that tells them about their users and the cultural 
nuances that will allow them to forge real connections.”  

 

Retention rates signal strong and lasting app loyalty 
High retention rates for most apps (except Dating) from Day 1 through Day 30 show Japanese mobile 
users are dedicated to their favorite apps and convinced of their value. In fact, it takes a full week for 
retention rates to fall under 20%. Even on Day 30, retention is solid (12%). Singapore, by comparison, sees 
below 20% retention by Day 3, and 7% by Day 30. 

 
Gaming apps may be leading in retention, but Shopping is right on their heels  
Day 1 and Day 30 retention rates at 36% and 14%, respectively, indicate Japanese app users stay with the 
games they choose. Not only are they loyal, but they are also spending the most time in them. According 
to a breakdown of session data over 30 days, users spend over 23 minutes in Gaming apps per day. This 
is significant since Japanese users are also among the biggest spenders on mobile games, as 46% of players 
are payers.   
 

Shopping is another “sticky app category” — respectively retaining users at 24% on Day 3, (the second-
highest rate in this dataset) and 20% on Day 7.  
 

http://www.adjust.com/
https://www.adjust.com/
https://www.adjust.com/resources/ebooks/japan-report-2019
https://newzoo.com/insights/articles/insights-into-asias-top-mobile-markets-china-korea-japan/
https://www.adjust.com/glossary/retention-rate/
https://newzoo.com/insights/articles/insights-into-asias-top-mobile-markets-china-korea-japan/
https://newzoo.com/insights/articles/insights-into-asias-top-mobile-markets-china-korea-japan/
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Overall, the data reveals ample opportunities for marketers across app categories to use relevant 
messaging to motivate their users and prevent churn. Marketers who are able to break through the 
competition and acquire Japanese mobile app users will clearly benefit from their strong and lasting 
loyalty.  
 

Summer months offer attractive CPIs 
Seasonality is a factor that continues to impact acquisition costs and cost-per-action in Japan. Consumers 
are especially primed for purchases in the early summer months — either for trips and activities, or while 
observing Obon, the spiritual festival honoring ancestors that has evolved into a family reunion holiday 
and is one of the biggest events in the Japanese calendar year. CPIs drop substantially during June ($5.14, 
down 4.6% from $5.39 the previous year) and July ($5.30, down 14% from $6.16 the previous year). 
 

“Year-on-year seasonality data highlights a positive trend for marketers who seek to acquire and 
engage users,” said Liftoff co-founder and CEO Mark Ellis. “It’s wise to plan marketing campaigns 
around these windows of opportunity to drive positive results without draining budget.” 

 

### 
Methodology 
The 2019 Japan Mobile App Engagement Report analyzes 177 apps across the Dating, Entertainment, Finance, 
Gaming, Shopping and Utility categories. it draws from Liftoff and Adjust internal data from August 1, 2018, through 
July 31, 2019 — encompassing 2.1 million clicks, 16.4 billion impressions, 3 million installs and 2.7 million post-install 
events. Specifically, the report benchmarks user acquisition costs and engagement rates by app category and 
platform, and charts 30-day retention rates by app category and source. 
 

About Adjust 

Adjust is the industry leader in mobile measurement, fraud prevention and cybersecurity. Born at the 
heart of the mobile economy and grown out of a passion for technology, the globally operating company 
now has 15 offices around the world.  
 

By making marketing simpler, smarter and more secure, Adjust empowers data-driven marketers to build 
the most successful apps in the world. Adjust is a marketing partner with all major platforms, and in total, 
more than 28,000 apps from global leading brands including NBC Universal, Procter & Gamble, Pinterest, 
Tencent Games, LINE Corporation, Rocket Internet and N26 have implemented Adjust's solutions to 
secure their budgets and improve performance.  
 

Adjust recently acquired companies Acquired.io and Unbotify to further help clients protect their budget 
and improve performance. The company also secured one of 2019’s largest funding rounds in Europe to 
date, raising $227 million. 
 

About Liftoff 
Liftoff is a performance-based mobile app marketing and retargeting platform which uses post-install user 
data to run true cost-per-action user acquisition and re-engagement campaigns. Powered by advanced 
machine learning and lookalike targeting, Liftoff campaigns are optimized to drive actions beyond the 
install, like booking a hotel, making a reservation, or renewing a subscription. Liftoff’s cost-per-action 
model helps customers scale and grow by acquiring users that actively spend in revenue-producing 
events. Headquartered in Palo Alto, CA with offices in New York, London, Singapore, Tokyo and Paris, 
Liftoff works with the leading app publishers and brands around the globe. 

http://www.adjust.com/
http://liftoff.io/
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