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Learn more about our cover 
student, Usamah, on page 86

Usamah Khan
Canadian/Swiss/Pakistani
Class of 2020

“Before I came to Hult, I was at a 
crossroads in my life. I enjoyed solving 
complex problems as a data scientist, 
but I missed the creativity of team 
building and wanted to develop my 
business acumen. Through Hult’s MBA 
I’ve discovered an inner confidence 
that I didn’t know I had, sharpened my 
leadership skills, and mastered marketing 
analytics. It’s been eye-opening, and 
I’m proud to be the well-rounded 
individual you see before you.”
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Do an MBA to 
make your mark 
on the future

The world is more interconnected and changing 
faster than ever before. Business leaders today must 
be able to see change as possibility, bring together 
teams of people from across cultures, and have the 
skills and the mindset to turn ideas into action.

An MBA empowers those with significant business 
experience to achieve so much more and make 
an impact far beyond their current role. To unlock 
their leadership potential, to transform their career 
path, and to use their passion to find solutions to the 
world’s most pressing problems through business.

There are the creatives who see how things can be 
done differently. The doers who make the vision 
a reality. The number-lovers who use data to make 
informed decisions. There are the people-people who 
keep humanity at the center of it all.

And there are the dreamers who imagine a world 
that doesn’t exist yet and use business to make it  
a reality. 
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If you like being told what to do 
and how to think, Hult probably 
isn’t the right place for you. 

But if skills that employers want 
and a mindset that entrepreneurs 
need is what you’re looking for 
from a business degree...

...if you want an education that 
asks you to open your mind, roll 
up your sleeves, and blaze your 
own trail—then you might have 
found your ideal school.

Do you want to 
follow the status 
quo or challenge it?

Yvette Yuan, Class of 2020, fearlessly 
faces her future in Boston
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You already recognize that 
traditional education was built 
for a more stable time—when 
looking at the past was a reliable 
way to predict the future.

Now, you want a new kind of 
business education that’s designed 
for today’s reality.

Founded by one of Europe’s  
most successful entrepreneurs, 
Bertil Hult, we are a non-profit 
business school run by business 
people for business people. 

Our pioneering approach to 
education is designed to give you 
the entrepreneurial skills needed  
by employers. And the opportunity 
to put these skills into practice 
while gaining real experience. 

Get ready to challenge the status 
quo, and create something better 
than anything that has come before.
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The Association to Advance Collegiate 
Schools of Business (AACSB) is the 
world’s largest business education 
alliance and is internationally recognized 
as a hallmark of quality reserved for the 
world’s best business schools.

The Association of MBAs (AMBA) is 
the international impartial authority 
that represents the highest standard of 
achievement in postgraduate business 
education and is earned only by the best 
programs globally.

EQUIS is a global accreditation 
scheme granted and run by the 
European Foundation for Management 
Development (EFMD), whose mission 
is to raise the standard of management 
education worldwide.

Dr. Stephen Hodges has led Hult since 2006. 
A businessman for most of his life, his career 
has taken him all over the world—starting 
with McKinsey & Company in London right 
through to Standard Chartered Bank in 
Hong Kong. With his strong background in 
international business, his entrepreneurial 
mindset, and his passion for practical 
education—Dr. Hodges leads by example.

Welcome to the  
first triple-accredited 
US business school

Hult’s pioneering 
approach to education is 
recognized by the world’s 
three most prestigious 
accrediting bodies.

We constantly evolve to meet the needs  
of students 
Just as the world is constantly evolving, so are we. 
Every year we update and improve our curriculum as 
part of our commitment to provide students with the 
world’s most relevant business skills. We analyze  
data from millions of job descriptions worldwide  
and design our programs to deliver the business 
knowledge, leadership skills, and technical expertise 
demanded by employers.

Make an impact through real-world, challenge-
based learning
Classroom theory is the foundation of all education, 
but it can only take you so far. You need practice to 
truly master business skills. That’s why we collaborate 
with leading companies and entrepreneurs to 
challenge you to tackle real-world problems 
throughout your program.

Join a non-traditional business school ranked 
among the best
In 2018, Hult joined the top 1% of business schools in 
the world to be recognized by business education’s 
three most prestigious international accrediting bodies: 
AACSB, EQUIS, and AMBA. We are the first and only 
US school to achieve this triple-crown status, which is 
complemented by our strong position among the most 
reputable business school rankings including those of 
The Economist, Bloomberg Business, Financial Times, 
Forbes, and others. We never stop striving to update 
and improve ourselves, and we aim to instill the same 
growth mindset in our students. 

Dr. Stephen Hodges
British
President
Hult International Business School

“Our entire educational experience 
is designed to take you beyond 
business to learn about the world, 
the future, and yourself.”
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Academics
See how you’ll go beyond business

13  Curriculum Guide

World
Learn to work across cultures

62  Diverse Teams
64  Dwayne’s Story
66  Global Opportunities
68  Anthony’s Story
70  Global Campus Network
73  Global Campus Rotation 
76 Hult Boston
78  Hult San Francisco
80  Hult London
82  Hult Dubai

Life on Campus
Get a glimpse into life outside the classroom 

86  Usamah’s Story
88  Clubs & Societies
90  Student Life

Future
Understand how you can shape the future

96  Creative Thinking
98  Samuel’s Story
100  Hult Prize
102  Ibrahim’s Story
104  Sustainability
106  Kati’s Story

You
Be empowered to adapt and grow

110  Leadership & Growth Mindset
112  Martica’s Story
114  Entrepreneurship 
116  David’s Story
118  Learn by Doing
120  Career Advancement
122  Employment Stats
124  Alumni Stories

Admissions
All you need to know about fees and the  
application process

128  Events & Visits
130  Costs & Scholarships
132 How to Apply
134 Other Programs
136  Program Summary 

Hult’s pioneering approach empowers 
you with the entrepreneurial skills to 
make an impact from day one

Experience  
the World
Globalization has made the world 
more interconnected than ever

Shape  
the Future
Technology is driving change and 
sustainability is essential

Learn  
about You
Constantly adapt and grow to stay 
relevant throughout your career

What’s Inside

 106
It’s time to 
do business 
differently

 62
We are Hult

 96
Harness the power 
of creativity
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Your Beyond Business 
Curriculum

14 Program Overview
16 Skills & Mindsets
18 Core Program
20 Leading with Personal Impact
22 Leading Change
24 Leading Globally
26 Accounting
28 Financial Management
30 Operations Management
32 Project Management
34 Marketing
36 Data & Decisions
38 Global Strategy
40 Business in Global Society
42 Managerial Economics
44 Capstone Experience
46 Electives
50 City Seminars
52 Internships
54 Dual Degree
56 Lifelong Learning

This intense one-year program is a transformative 
experience that will challenge you to go beyond 
business to learn about the world, the future, and 
yourself. Customize a practical curriculum to suit 
your interests and goals.



Your Beyond Business 
Curriculum

14 Program Overview
16 Skills & Mindsets
18 Core Program
20 Leading with Personal Impact
22 Leading Change
24 Leading Globally
26 Accounting
28 Financial Management
30 Operations Management
32 Project Management
34 Marketing
36 Data & Decisions
38 Global Strategy
40 Business in Global Society
42 Managerial Economics
44 Capstone Experience
46 Electives
50 City Seminars
52 Internships
54 Dual Degree
56 Lifelong Learning

This intense one-year program is a transformative 
experience that will challenge you to go beyond 
business to learn about the world, the future, and 
yourself. Customize a practical curriculum to suit 
your interests and goals.
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Your year at a glance

You’ll go beyond business to study every topic through 
a global lens, master working cross-culturally, leverage 
disruptive technologies to shape the future, and develop 
the deep self-awareness needed to lead effectively and 
with confidence.

Summer
May to July

The capstone to your 
core program delves 
deep into the techniques 
and technology being 
used to innovate 
business for the future 
and pushes you to apply 
everything you have 
learned so far in your 
capstone challenge.

Customize your degree 
with a wide range of 
electives offered at all 
Hult campus locations, 
take specialist seminars 
in cities across the 
globe, and gain hands-
on experience with an 
internship.

Earn a second 
Hult masters 
degree in as little 
as six months’ 
accelerated 
study. (See p. 54.) 

Data-Driven 
Skilling

You’ll study your core courses 
at your home campus, gaining 
a thorough grounding in the 
critical knowledge of general 
business and deepening the 
technical skills you’ll need to 
move to an advanced level.

Fall–Spring
September to April

Further Study

World   

Future   

You

Using big-data analysis to identify the skills employers 
are looking for globally, we’ve built the teaching of 
these mindsets and skills into your program so you can 
ensure you graduate with the tools you need for the 
role you want. (See p. 16.)

Capstone 
Experience

Electives & 
Internship

Dual 
Degree

Core  
Program 

Take STEM electives to graduate with a STEM 
degree, which provides the potential for three 
years’ work authorization in the US.*

* In high demand with employers, a STEM (Science, Technology, Engineering, Math) degree provides the potential for an 
additional two years (three total) of work authorization in the US. MBA students have the option of stacking all of their 
electives in STEM subjects (i.e. finance or business analytics) plus one additional elective in STEM, in order to graduate 
with a STEM degree and qualify for the extended, three-year OPT. The cost of the additional elective is $3,000 USD.
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Be the most desirable 
graduate on the market

Hult’s MBA program has been designed to make you 
the graduate that every employer wants to hire and 
every entrepreneur wants to be. You’ll graduate with 
the skillset and the mindset that big-data analytics 
has identified as being the most in demand across all 
industries and functions, globally.

* These skills have been identified as those most in demand by 
employers across the globe, based on the data analysis of millions 
of job postings by our partner Burning Glass Technologies.

You can only truly master skills by 
practicing them. This program will  
push you to apply what you’ve learned 
in class through practical projects, 
simulations, and business challenges.

Learn by doing

Mindsets

Data Visualization

Employee Relations

Process Improvement

Project Management

Leadership

Business Processes

Marketing Management

Risk Management

Financial Analysis

Strategy

Financial Management Change Management

Team Management

Critical Thinking

Creative Thinking

Communication 

Learning through Reflection

Professional skills*Core skills

Collaboration

Leading Others

Ethical

Global

Growth

Entrepreneurial

Self-Aware

KPIs
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As the foundation of your program, you’ll study core 
courses through fall and winter on your home campus 
before elevating your learning with electives at any or 
all of Hult’s global campuses and specialist seminars in 
cities across the world.

Core Program

Immersion
Your program begins with a total immersion  
in Hult’s uniquely practical approach to 
education. This is when you’ll be introduced 
to the Hult DNA and the mindsets that will 
help every student succeed. You’ll start 
your first core course and learn more about 
your program journey, yourself, and your 
classmates through intensive workshops, 
lectures, and challenges. You’ll also be 
introduced to your campus support teams, 
professors, career coaches, and mentors who 
will guide you through your journey at Hult.

Leading with Personal Impact 
Broaden and strengthen your interpersonal 
skills to improve your personal leadership 
effectiveness, whatever its current level.

Leading Change
Develop an understanding of how to initiate, 
manage, and successfully implement change 
in different business contexts.

Leading Globally
Cultivate the knowledge and abilities to lead 
multicultural teams and organizations in the 
future, wherever in the world they might be.

Project Management
Gain the project management skills 
necessary for a business executive, 
manager, consultant, or entrepreneur  
to successfully initiate, plan, and  
execute projects. 

Marketing
Evaluate the processes and strategies used 
in the marketing lifecycle from a managerial 
perspective, focusing on international 
marketing contexts.

Data & Decisions
Place yourself at the intersection of 
statistical analysis and business knowledge 
to make meaningful, impactful contributions 
to any business.

Global Strategy
Develop a deep understanding of the key 
strategic opportunities and challenges 
business leaders face, and learn how to 
create and sustain competitive advantage  
in a global context.

Accounting
Examine the framework of accounting 
principles as well as the methods and tools 
for more effective planning, budgeting, and 
decision making across departments. 

Financial Management 
Develop the financial acumen and skills 
needed to analyze and use financial data to 
make strategic and operational investment 
decisions. 

Operations Management
Develop an understanding of operations 
management in both service and 
manufacturing organizations, with an 
emphasis on international operations.

Business in Global Society
Explore the economic, social, and political 
context of global business and identify the 
institutional frameworks that shape the  
wider context of business. 

Managerial Economics
Examine economic perspectives, tools, 
and analytical approaches to make better 
business decisions, and understand how 
economic policies affect the business 
environment.

Capstone Experience
Delve deep into the techniques and 
technology being used to innovate business 
for the future and apply everything you have 
learned so far in your capstone challenge.

Dr. Mark Esposito leads a 
Managerial Economics class  
at the San Francisco campus

Hult students are culturally curious 
global citizens and, as such, we 
expect you to be proficient in at  
least two languages. If you don’t yet 
speak a second language, you’ll be 
offered language classes on campus.

Take STEM electives to graduate 
with a STEM degree, which provides 
the potential for three years’ work 
authorization in the US.*

Note: Courses and sequencing are subject to change.* In high demand with employers, a STEM (Science, Technology, Engineering, Math) degree provides the potential for an 
additional two years (three total) of work authorization in the US. MBA students have the option of stacking all of their 
electives in STEM subjects (i.e. finance or business analytics) plus one additional elective in STEM, in order to graduate 
with a STEM degree and qualify for the extended, three-year OPT. The cost of the additional elective is $3,000 USD.
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Core Program

Broaden and strengthen your interpersonal skills to 
improve your personal leadership effectiveness, whatever 
its current level. You’ll develop greater self-awareness 
and access powerful tools for increasing your personal 
impact with colleagues, clients, and contacts. You’ll also be 
introduced to the Hult DNA, a set of core competencies 
that is highly valued by the marketplace.

Leading with Personal Impact 

Karen Khachatryan
Armenian
Hedge & PE Funds Accounting Supervisor,
JP Morgan Chase & Co.
Class of 2017

“Knowledge and skills are 
integrated into one very 
intensive year that transforms 
you from top to bottom. My 
way of thinking has changed 
completely. One day you look 
at yourself and realize how 
different you are in every  
single thing that you now do.”

Sample topics

Growth Mindset

Leadership Effectiveness & Hult DNA

Influence & Persuasion

Coaching, Trust & Difficult Conversations

Note: Courses and sequencing are subject to change.

SAMPLE PROJECT

Peer coaching & PDP

In groups of three, coach each 
other on one area you have each 
personally identified as one you 
want to strengthen over the course 
of the year. Video yourself coaching 
your peers; the video will then 
be randomly assigned to another 
student for their feedback. Using all 
the feedback received on the course, 
write a Personal Development Plan 
(PDP) that prioritizes the specific 
competencies for your development.

Dr. Nimon-Peters says…

FACULTY PROFILE

Amanda Nimon-Peters, PhD
Australian
Data Science & Leadership Professor

Behavioral scientist Amanda started 
university aged 16 and went on to earn a 
masters and PhD from the University of 
Cambridge, during which time she spent 
nine months of her research work living 
in a tent in Antarctica. Since then, her 
extensive corporate career includes 10 
years in sales and marketing research at 
P&G as well as launching and running her 
own consultancy whose clients included 
LG, Cisco, HSBC, and Shell. Today, she  
is a full-time professor and research  
fellow at Hult. Her current research 
includes behavioral change techniques  
for leadership development as well as  
the effects of leaders’ ethical choices.

“Knowing is not the same as doing, and there is now 
widespread acknowledgement that academic success 
is not necessarily a predictor of good performance 
in the workplace. My research explores the steps and 
time frames necessary for students to improve their 
leadership behaviors.”
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Leading Change

Luis M. Arreola
Mexican
Founder & CEO,  
Tweak Innovative Solutions
Class of 2013

“Once you have self-awareness, 
you’ll truly understand your 
strengths and weaknesses. This 
enabled me to create my road 
map of where I needed to be 
to achieve my goals as well as 
to gain the confidence to take 
on the challenges ahead.”
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Note: Courses and sequencing are subject to change.

Sample topics

Understanding Complex Systems

Change Agent Roles

Adapting to Continual Change

Initiating Change

SAMPLE PROJECT

Effective change

As a team, select an organization that 
one of you has recently worked in  
that underwent significant change. 
Your team must present to the board, 
which has convened to assess the 
success of this recent transformational 
change initiative. Your presentation 
should analyze and evaluate:  
What was the business case for 
change? Was the vision effectively 
communicated? How was it 
implemented? What change vehicles 
and supports were used? Show the 
change process in relation to the  
path of the change model and 
assess its effectiveness. Finally, what 
recommendations would you make  
to the board to implement the change 
more effectively? 

Dr. Fenwick says…

“Hult is like a laboratory 
for students—it’s much 
more than just learning 
about theory and models. 
Most of my classes contain 
real-time experimentation, 
simulations, and elements 
of human psychology. 
The science shows that 
we are able to learn and 
remember more when 
we’re having fun.”

FACULTY PROFILE

Ali Fenwick, PhD
Dutch/British
Organizational Behavior & Innovation 
Professor

Ali Fenwick is a professor of industrial-
organizational psychology at Hult. 
He teaches organizational behavior, 
leadership, and consulting methods 
to both MBA and Executive MBA 
students. Ali has 18 years’ experience 
in management consulting in 
telecommunications, FMCG, and  
pharma, and is founder and CEO of  
LEAD TCM&L™—a research-driven 
consultancy specialized in behavioral 
economics and consumer psychology. 

Develop an understanding of how to initiate, manage, 
and successfully implement change in different business 
contexts. Examine your own leadership style and practice 
skills that will help you translate ideas into results and 
overcome organizational inertia and resistance to change.



W
O

RL
D

   
FU

TU
RE

   
YO

U
25

C
ur

ric
ul

um
 G

ui
de

W
O

RL
D

   
FU

TU
RE

   
YO

U
24 Section head

C
ur

ric
ul

um
 G

ui
de

W
O

RL
D

   
FU

TU
RE

   
YO

U
24

C
ur

ric
ul

um
 G

ui
de

Core Program

Leading Globally

Rodrigo Castro
Brazilian
Digitalization Project Manager SBM 
& Co-founder, EnergyHub
Class of 2018

“I’m now more likely to 
embrace challenges, persist 
in the face of setbacks, and 
see effort as the natural path 
to mastery.”

Note: Courses and sequencing are subject to change.

Sample topics

Communicating, Motivating & Negotiating 
across Cultures

Bias & Decision Making

Organizing across Borders

Innovating Globally

SAMPLE PROJECT

Analyzing success

Select an organization that reflects 
your post-graduation ambitions, e.g. 
startup, NGO, multinational. Draw 
on the concepts and tools from 
the course to produce a concise 
management report. You will be 
required to interview members of 
your selected organization and 
use publicly available materials to 
research. Your report should present 
a thorough analysis of the firm’s value 
proposition and how it is currently 
structured and run to deliver on 
that, before making your own 
recommendations on how this could 
be done more effectively.

Examine the individual and group behavior in 
organizations with a special focus on multicultural 
business contexts. You’ll develop the knowledge, abilities, 
and skills to build and lead organizations in the future, 
wherever in the world they might be. You’ll learn to 
diagnose complex, multidimensional situations and decide 
upon courses of action.

FACULTY PROFILE

Rob Anthony
American
Management Professor 

A Harvard graduate, Rob has years of 
international consulting experience 
assisting clients in the areas of change 
management, strategy innovation, and 
leadership development. He teaches 
across all Hult’s graduate programs and 
four campuses. His courses include 
Leadership and Operations Management.  

Prof. Anthony says...

“Most business now requires global understanding 
in some way. By embracing the complexity 
and nuances of international business, students 
can develop an advantage that grows over time. 
Harnessing the global diversity of the student body 
and the entrepreneurial culture of the school is 
like riding a bicycle with the wind at your back.”
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Accounting
FACULTY PROFILE

Larry Louie
Chinese/American
Finance, Accounting & Entrepreneurship 
Professor

Prof. Louie has over 25 years’ experience 
including as COO and founder of Alibris, 
CEO at Peninsula Advisors, CFO of 
Norris, Beggs & Simpson, consultant at 
Bain & Co., and auditor at KPMG. He 
holds an MBA from Stanford Graduate 
School of Business (fellowship recipient) 
and BA in Finance and Accounting from 
the University of California at Berkeley  
(Phi Beta Kappa).

Prof. Louie says...

“With differences across 
multiple dimensions—
countries of origin, gender, 
religion, socioeconomic 
backgrounds, personality, 
and priorities—it’s the 
students that make 
Hult a unique learning 
environment. They 
develop unparalleled 
team communication and 
conflict resolution.”

Note: Courses and sequencing are subject to change.

Sample topics

Introduction to the Accounting Equation  
& Financial Statements

Reporting & Analyzing

Cost Behavior, Activity Analysis  
& Cost Estimation

Analysis & Planning

SAMPLE PROJECT

Buy, sell, or hold?

As a team, select a publicly traded 
company. Apply your financial 
reporting knowledge and financial 
analysis skills to perform an 
investment analysis of the company, 
with a view to presenting to a 
investment committee to “buy, 
sell, or hold” the stock. Your source 
information should include the annual 
financial statements, research from 
business periodicals, industry reports, 
and financial data sources from the 
Hult Digital Library. Your presentation 
will need to cover benchmarking, 
ratio analysis, trend analysis, and 
basic valuation techniques.

Gain an accelerated introduction to the concepts and 
practices of financial and managerial accounting. You’ll 
examine the recognition, measurement, and reporting of 
a firm’s economic transactions within the framework of 
both US and international accounting principles. From 
the managerial perspective, you’ll focus on the use of 
accounting information to measure, analyze, and report 
economic events for internal decision-making purposes.

Eric Chast
American
COO, Liberty Square Group
Class of 2016

“Thanks to the accounting  
and finance classes at Hult, I 
was able to bring bookkeeping 
in-house and work with our 
vendors to trim a quarter of 
a million dollars off annual 
expenses—and reinvest 
in growing the firm and 
eliminating all our debt.”
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Financial Management

Note: Courses and sequencing are subject to change.

Sample topics

Financial Statement Analysis

Time Value of Money & Interest Rates

Risk & Rates of Return

Investors & Sustainability

SAMPLE PROJECT

Data-driven projections

Produce a professional-standard 
Excel report analyzing one of the 
companies covered in the course. 
Your report should include both an 
executive summary and the exact 
calculations used to arrive at your 
analysis. You’ll need to provide 
conclusions on the standing and 
future performance of your chosen 
company, including: ratio analysis, 
an evaluation of recent and planned 
strategic decisions, investments and 
financing decisions, and a discussion 
of the ethical and sustainable aspects 
of the business. 

A primary objective of financial management in the US 
is to create and preserve shareholder value or wealth. 
That is not the primary objective in many parts of the 
world. In this course, you’ll develop the knowledge, skills, 
critical-thinking abilities, and behaviors required of any 
manager. Although the main focus is on for-profit firms, 
much of what you’ll learn can be applied to NGOs and 
government sectors as well.

FACULTY PROFILE

Gonzalo Chavez, PhD
American/Spanish/Ecuadorian
Finance Professor 

Dr. Chavez started his education in 
mechanical engineering before moving 
on to do an MBA and PhD in finance. 
His research has been included in the 
Journal of Banking and Finance, Journal 
of Business Ethics, and Global Journal 
of Emerging Market Economies, among 
others. He has taught in the US, Latin 
America, Europe, the Gulf Region, Asia, 
and Australia. He has been a full-time 
professor at the Instituto Tecnologico 
de Mexico (Mexico), Universidad Adolfo 
Ibanez (Chile), Instituto de Empresa 
(Spain), and Babson College (US) before 
coming to Hult.

“Teaching to people from 
so many backgrounds 
constantly challenges us as 
professors to better adapt  
and explain what we teach.  
It’s a challenging, yet 
wonderful, opportunity  
to re-learn how to teach! 
The instructor needs to be 
the most enthusiastic person 
in the room. If you are not 
excited about what you 
teach, why would anyone 
else be?”

Tracy Ebanks
American/Honduran
Marketing Executive, Fitzrovia Finance
Class of 2018

“The finance and accounting 
classes have given me the 
financial knowledge I was 
seeking: to understand when a 
company is fiscally sound and 
to recognize the health of a 
company through its financials, 
as well as the tools to predict 
good investments.”

Dr. Chavez says…
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FACULTY PROFILE

Omar Romero-Hernandez, PhD
Mexican
 Data Analytics & Operations Professor

A Fulbright Scholar, Omar uses his 
mastery of numbers to transform the 
lives of disadvantaged communities via 
renewable energy in his native Mexico. 
He’s led several internationally awarded 
projects with sponsors including the 
UN, Mexico’s Ministry of Environment, 
and the stock exchange. In 2010, he 
was appointed leader of a national 
task force on economic growth and 
low carbon emissions, which delivers 
recommendations to the President of 
Mexico. He was one of the recipients of 
the Franz Edelman Award, the world’s 
most prestigious award for operations 
research and management science.

Sample topics

Operations Strategy

Process Analysis

Supply Chain Management

Lean Operations

SAMPLE PROJECT

Blind consultants

Your team will undertake an 
operations consulting project for 
an existing SMB company in the 
local area. As international students, 
none of you will have specialist 
knowledge of the local market or 
the organization. Use the tools and 
techniques you’ve learned so far in 
the course to identify issues and 
challenges within that company’s 
operations. Based on this analysis, 
make recommendations for how the 
operation could be improved.

Address the supply of goods and services in a global 
economy. The fundamental focus is on understanding 
the best way to match supply and demand at any 
organization. You’ll explore the strategic issues and the 
analytic tools for decision making including practical, 
process-based approaches to solving operations problems. 
You’ll also explore the role of the manager and how to 
approach processes, cross-functional links, and the use of 
information systems and technology.

Emilio Zunino 
Italian
Managing Partner, Maiora Solutions
Class of 2015

“The quality of teaching at 
Hult—and of my fellow 
students—was outstanding. 
In our operations class 
we had clear, real-world 
examples of applications of 
tools and methodologies to 
optimize effectiveness and 
reduce costs.”

Note: Courses and sequencing are subject to change.

Dr. Romero-Hernandez says...

“I come from a developing 
country, and I am very 
conscious of the inequality 
that prevails in society. 
Through education, we can 
give a chance to everyone.”
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Gain the project management skills and tools necessary 
for a business executive, manager, consultant, or 
entrepreneur to successfully initiate, plan, execute, and 
control projects. Topics include project, program, and 
portfolio management; project and product lifecycle 
methodologies; communications and stakeholder 
management; and project management tools.

Gabriela Beatriz de la Cierva
Spanish
Head of Venture Design, ALL
Class of 2017

“Coming from a consulting 
background meant I had 
no experience in operations, 
quantitative methods, etc. But 
my professor at Hult made 
everything so simple! He was 
able to eliminate any student’s 
academic fears.”

Sample topics

Project Management Methodologies

Planning & Managing

Cost Control

Stakeholder & Communication 
Management

Note: Courses and sequencing are subject to change.

SAMPLE PROJECT

Persuade with plans

Design and present a project plan for 
a project of your choosing that is a) 
your target post-graduation company, 
b) your own entrepreneurial venture, 
or c) a project of a friend or colleague. 
Utilize the concepts of project 
planning and organization, project 
control, project communications, 
and project lifecycles to persuade 
project leaders that yours is the best 
course of action. Be sure to include 
a project chart, project-scheduling 
techniques such as WBS, CPM, 
Pert, Gantt charts, and resource-
constrained scheduling, along with a 
risk assessment. 

Prof. Zuliani says...

FACULTY PROFILE

Juan David Zuliani, MBA
Colombian/Italian
Project Management & Operations 
Professor

Born in Colombia with Italian ancestry, 
Juan David’s professional and academic 
careers have developed simultaneously 
and internationally. His work as information 
systems coordinator for the British and 
Colombian Chamber of Commerce in 
London helped strengthen the commercial 
and cultural bond between Europe and 
South America by promoting bilateral trade 
and investment projects. As the director 
of education programs for Gold Mercury 
International, a London-based governance 
and strategic visioning think tank, Juan 
David worked alongside the CEO on 
advisory projects with global brands such 
as Coca-Cola. He has also co-created 
and taught executive education programs, 
which have been offered in London to  
top-level management from leading 
multinational corporations.

“What’s interesting is when your former students later 
become your colleagues and collaborators. One of my 
former students came to my class as a guest speaker to 
share his expertise about his work and how the course’s 
topics had helped him in his job. I loved to see that 
circle—from international student to guest speaker, 
both of us in a foreign country, addressing a wide and 
diverse audience of business professionals. It was a true 
Hult moment.”

Project Management

Core Program
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Examine the processes involved in the creation and 
delivery of customer value and satisfaction through 
communication, pricing, and distribution as well as the 
development of products and services. You’ll explore both 
the theory and practice involved in the marketing process, 
the key to which is an understanding of business and 
consumer markets. Topics are discussed in an international 
context and you’ll address the unique issues and 
opportunities that marketers face in a global market.

Kenneth Fomunung
American
Founder & CEO, Enrich My Brand
Winner of “Best Social Media Influencer” 
award (Beauty Industry Awards Show  
& Gala, Trish Hill Foundation)
Class of 2015

“Professor David James just has 
a knack for teaching. He has 
a natural ability to build an 
instant rapport with anyone 
and is a master at imparting his 
knowledge in a confident yet 
humble manner.”

Sample topics

Market Segmentation & Customer Analysis

Branding

Digital Marketing & Social Media

Strategic Marketing

Note: Courses and sequencing are subject to change.

SAMPLE PROJECT

Creative marketing

You’re a team of entrepreneurs 
developing and launching a new 
product into a highly competitive 
category. You need to ensure you 
have the right product for the right 
customers at the right time. Key 
to your success will be a highly 
targeted, differentiated, and engaging 
marketing approach. Your final 
marketing plan will be presented to 
a panel of marketing executives who 
will be evaluating the effectiveness of 
your marketing plan, not the viability 
of your product concept.

Marketing

Core Program

FACULTY PROFILE

David James, PhD
British
Marketing Professor

Having worked in advertising for many 
years serving clients such as Canon, 
Unilever, Mercedes-Benz, Shell, 3M, 
and Audi, David is also an internationally 
renowned academic leader. Apart from 
designing groundbreaking programs for 
leading business schools, he has been 
the academic director for Microsoft’s 
EMEA Marketing Academy and regularly 
contributes thought leadership articles 
and interviews for the Daily Telegraph, 
Financial Times, Le Monde, BBC,  
and CNN.

Dr. James says...

“I always give my students 
relevant business topics to 
think about, then I show 
them unique ways to look 
at challenges and solutions 
which textbooks and Google 
won’t. I love entrepreneurship, 
psychology, and strategy, and 
I bring that passion and 
enthusiasm to every class.”
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Core Program

FACULTY PROFILE

Nabanita Talukdar, DBA
Indian
Marketing & Data Analytics Professor

Nabanita spent a number of years in 
business development, conducting 
quantitative and qualitative analyses for 
L’Oréal, P&G, Merrill Lynch, and Actelion 
Pharmaceuticals. She has earned her DBA 
in Marketing and MS in Finance from 
Golden Gate University as well as an MBA 
at Tezpur Central University in India. Her 
classes include Marketing Analytics, Data 
& Decisions, Introduction to R, and Luxury 
Brand Marketing.

Gain perspective on how research, data collection, and 
analysis can contribute to the priorities of business 
decision makers. You’ll learn how to conduct original 
quantitative research and interpret findings accurately 
and appropriately. You’ll then practice applying critical 
quantitative analysis to make better business decisions.

Note: Courses and sequencing are subject to change.

Data & Decisions

Sample topics

Quantitative Research in Business

Testing Hypotheses

Evaluating Patterns in Data & Relationships 
Between Variables

Predicting Outcomes Using Regression

SAMPLE PROJECT

From data to insight

Generate original data to develop 
valuable insights for an external 
company, delivered via a presentation 
and a report. Your team must 
demonstrate: a) definition and 
analysis of the problem, b) how the 
data can be obtained accurately,  
c) design of methodology with 
specific reference to handling 
of ethical considerations of data 
collection, d) data-based findings  
and insights, and e) recommendations 
based on insights.

Goke Olagbemi
Nigerian
Class of 2019

“To succeed with data analytics, 
you need to be able to identify 
the point where business soft 
skills meet technical hard 
skills. Making good use of 
this combination is critical 
for effective business as well as 
problem solving.”

“I always start with a 
review that helps students 
understand the flow of 
concepts and connect the 
dots better. I teach students 
in an interactive lecture 
format so students can ask 
questions and contribute in 
the middle of the lecture.  
I involve students in 
content-related activities 
so they can directly apply 
what they learn.”

Prof. Talukdar says…
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FACULTY PROFILE

Mark Esposito, PhD
Swiss
Strategy & Economics Professor

Mark has worked and consulted for 
governments, the United Nations, NATO, 
central banks, and EU institutions. He has 
collaborated with the World Economic 
Forum since 2014, and is the co-founder 
of global AI company Nexus FrontierTech. 
He has a masters from the University of 
Turin; an Executive DBA from Ecole des 
Ponts, ParisTech; and a PhD from the 
International School of Management.Dr. Esposito says...

“I love the energy in each 
classroom. I find Hult is a 
place where ideas become 
actions and possibilities. 
It’s like I have a ticket to 
a great adventure—every 
single class.”

Increasingly, companies expect experienced employees 
to be able to think and act strategically without losing 
their agility. Strengthen your critical-thinking skills and 
develop the business acumen to be able to assess key 
challenges and opportunities in a global environment. 
How do we compete amid significant uncertainty to 
maximize value while making profits in an ethical and 
sustainable way?

Note: Courses and sequencing are subject to change.

Sample topics

The Changing Nature of Strategy

Industry Analysis & Competitive Advantage

Strategic Innovation

Cross-Border Expansion Strategy

SAMPLE PROJECT

Strategic rivals 

You’re part of the analyst team 
at a world-leading investment 
management firm. As part of its 
10-year strategic horizon plan, 
your investment firm is evaluating 
its portfolio and plans to make a 
substantial long-term investment 
in one of the 15 major industries. 
Your team will need to present a 
disruptive strategy to the board 
that encompasses industry analysis, 
leader or challenger strategy, and 
strategic rivalry.

Core Program

Global Strategy

Victor Mabeia
Mozambican
Managing Partner, MainStreet Consulting
Class of 2012

“My strategy class helped me 
understand how a business 
can be quickly successful if it 
can tap into markets that have 
not been explored or with no 
competition. I also learned 
how to deal with multiple 
issues at the same time without 
losing focus on the big picture.”
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Conventional, narrow value chains will increasingly 
be replaced with value webs that involve multiple 
types of systems, institutions, and stakeholders. These 
need to be understood and integrated to create value 
for both business and society. You’ll explore how well 
organizations navigate and integrate with overlapping 
systems in these different domains without diminishing 
the achievement of business goals.

Note: Courses and sequencing are subject to change.

Sample topics

The Purpose & Role of Business in Society

Socio-Economic Systems

Global Trade & Foreign Investment

New Strategies & Business Models for 
Sustainable System Engagement

SAMPLE PROJECT

The circular economy

The circular economy has garnered 
momentum in the sustainability 
landscape, with the potential to 
generate over four trillion of new 
GDP to our economy. In this group 
simulation, you’ll need to deliver 
both a programmatic report and 
a presentation that answers the 
following questions: What are the 
opportunities of investment in 
circular economy business models? 
What is different and beneficial 
about the risk-return profile of 
circular economy business models? 
What policy changes are needed to 
support investing in circular economy 
business models?

Core Program

Business in Global Society

Jaïri Terpstra
Dutch
HR Talent Manager & Employer Branding 
Lead Benelux, Unilever
Class of 2016

“Big corporates are becoming 
more perceptive, and recognize 
that they need to relate their 
operations and decisions to 
society more and more. The 
Business in Global Society 
module is so important—it’s 
the future of business.”

Dr. Gitsham says...

FACULTY PROFILE

Matt Gitsham, PhD
British
Sustainable Development Professor

Matt is director of the Ashridge Center 
for Business & Sustainability and has led 
numerous research projects on business 
and sustainable development. He has 
worked closely with the UN Global 
Compact, Unilever, IBM, HSBC, GSK, and 
De Beers. Matt’s research has featured 
in The Economist, Financial Times, and 
the Harvard Business Review. He was 
awarded a “Rising Star” award as part of 
the Aspen Institute-Academy of Business 
in Society European Faculty Pioneer 
Awards for demonstrating great vision 
and outstanding leadership in integrating 
the principles of sustainable development 
into research, education, student 
communities, and corporate practice.

“Part of how change happens is by giving people the 
opportunity to engage with new ideas or the experiences 
of others and to reflect on the implications for them. 
Whether it’s a meeting bringing together business leaders 
and policymakers, or business school deans and directors, 
or even talking in local schools with the leaders of 
tomorrow—they’re all important.”
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Focus on the analytical foundations that are essential to 
be able to address key issues in a rigorous way and to 
make better decisions accordingly. You’ll identify and 
analyze a variety of market structures, ranging from perfect 
competition to oligopoly to monopoly. The ultimate goal is 
to develop skills for making effective managerial decisions 
and strategic choices based on the analysis of companies, 
cost structures, and market conditions.

Note: Courses and sequencing are subject to change.

Sample topics

Demand & Supply Analysis

Decision Making in Competitive Markets

Basics of Game Theory

Introduction to Macroeconomics

SAMPLE PROJECT

Strategic pricing decisions

In your teams, present how a specific 
company from a prior class could 
have used the economics lesson 
from this course. Ideally, you’ll focus 
on a mid-market, non-tech firm from 
one member’s home country. You’ll 
be challenged to predict what will 
happen in the future, and how your 
focal company should manage these 
changes. For example, how could 
German firms Aldi and Lidl change 
their pricing strategies using game 
theory in the face of stagnating 
revenues? How could Hyundai Group 
of South Korea predict the impact on 
its market share if the government 
changed the surcharge on insurance 
of foreign-made cars?

Core Program

Managerial Economics
FACULTY PROFILE

Ted Ladd, PhD
American
Strategy & Innovation Professor

Fulbright Scholar Ted has over 20 years’ 
experience in high-tech, venture capital–
backed startups—most recently as the 
director of a smartwatch company that 
was sold to Google to form the foundation 
of its Android Wear operating system. 
He has taught at Harvard University 
and Copenhagen Business School. He 
holds a PhD in Entrepreneurship from 
Weatherhead School of Management 
at Case Western Reserve University 
and an MBA from Wharton School of 
Business. In 2014 he won Best Paper in 
Social Entrepreneurship at the Academy 
of Management annual conference, 
and in 2016, Most Relevant Paper to US 
Practitioners at the Small Business and 
Entrepreneurship annual conference.

Dr. Ladd says...

“The culture in Silicon 
Valley combines creativity, 
discipline, and hard work—
and I endeavor to bring 
this into the classroom. 
It’s the recipe that’s made 
Silicon Valley the global 
center of innovation, and 
it’s the recipe that guides 
Hult students toward 
innovation in their 
education and careers.”

Ahmed Khalid
Pakistani
Commercial Director, NADRA
Class of 2017

“The curriculum is flexible 
enough that it adapts to 
changing industry and market 
needs even within the year. 
The excellent combination of 
courses, workshops, simulations, 
and coaching have brought out 
the leader in me that I didn’t 
even believe existed.”
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The final course in your core program, your Capstone 
Experience, is the ultimate test of your creativity and 
collaborative skills. You’ll delve deep into the technologies 
that are disrupting industries across the globe and be 
asked to imagine a future that doesn’t exist yet. Working 
in diverse teams, you’ll need to apply everything you’ve 
learned to create a business solution to the challenges  
of tomorrow.

Capstone Experience

Apply everything 
you’ve learned

Sample topics 

Design Thinking

Platform Design & Research

Data & Agility

Value Propositions

Innovation & Disruption

Strategic Futures

Disruptive Technology Team Challenge

Here are just a few of the comments, 
direct from our students’ course feedback. 
Feedback is submitted anonymously to 
allow students to express themselves freely.

“Taught us how to build solutions for 
real-world problems. A very practical 
and challenging course.”

“Challenging us to be bolder 
and innovative while keeping a 
business approach was fun and 
a great learning experience.”

“It makes sure students get up to date 
with technologies that are shaping the 
future in every aspect.”

“The content in the course is like nothing I 
have come across in four years of studying 
business. It is very future-focused, relevant, 
and interesting.”

A team work on their project late into 
the night at Hult London

Your Capstone Experience is where all 
your learning comes together in one 
hands-on team project
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Electives

Electives

Electives*

You’ll choose electives based on your personal interests 
and goals. New electives are added every year to keep 
options fresh and relevant. If you want to specialize 
in a particular area, you’ll need to concentrate your 
choices within that field. Different campuses offer 
different electives and they are delivered in a variety  
of formats—so it’s up to you where, what, and how 
you study.

Finance sample electives 

Corporate Valuation

Private Equity

Blockchain, Cryptoassets & 
Cryptocurrencies

Business Risk Management

Quantitative Analysis & Data  
in Financial Markets

Corporate Finance

Cost Management: Strategies  
for Business Decisions

Entrepreneurial Finance

Fintech

Global Strategic Valuation

Investing for Social Impact

Investment Banking

Mergers & Acquisitions

The Bionic Company

Budgeting & Forecasting with Excel

Marketing sample electives 

Customer Acquisition through  
Digital Marketing

Digital Marketing Strategy

Entrepreneurial Marketing

Future of Advertising & Marketing 
Communications

Growth Hacking

Introduction to Product Management

Luxury Marketing

Neuromarketing

Smart Pricing for Profitability

Solutions Marketing

Strategic Brand Management

The Psychology of Pricing

Sustainable Brands & Marketing

Sales Strategies

Customer Relationship Management  
with Salesforce

Analytics sample electives 

Applied Modeling & Prediction

Data Visualization

Machine Learning

Marketing Analytics

Behavioral Economics & Decision Making

Natural Language Processing (NLP)  
& Text Analytics

Leading Data Teams

Algorithmic Trading in R

Energy Strategy & Analytics

Supply Chain Analytics

Sentiment Analytics

Data Strategy

Text Analytics

Introduction to R

Introduction to Python

Presenting & Persuading with Data

Innovation sample electives

Leading Digital Transformations

Disruptive Business Models

Exploiting Digital Technologies

AI: An Overview of Business Applications

Disruption Futures

Designing New Platform Ventures in the 
Sharing Economy

Social Innovation

Developing the Next Growth Engine

Forecasting the Future

* Elective courses are subject to change and availability. 
Prerequisites may apply for some courses.

Students in Boston present their 
strategic responses to a team 
challenge with General Mills
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Strategy sample electives 

Social Entrepreneurship

The Asian Century: How Global Political & 
Economic Power is Shifting to Asia

Resilient Leadership

Project Management: Planning,  
Execution & Control

Power, Politics & Geopolitical Risk Globally

People, Planet, Profit: Managing  
Corporate Social Responsibility

Operations Strategy

Managing Global Distribution Channels

Entrepreneurship through Acquisition

Change Management

Consulting Skills

Global Market Entry Strategy

Disruption Futures

Kisuc Kim, Class of 2018, maps out his 
options on the walls of a meeting room 
on the Dubai campus

Behavioral sample electives

Management Psychology

Crisis Management, Mitigation & Response

Gender Intelligence

International Negotiations

Business Persuasion & Influence

Leading Change

Continuous Improvement

Organizational Performance, Business 
Behavior & Diversity

Managerial Coaching Skills

Talent Management

The Art & Science of Happiness

Disruptive Technology 
sample electives 

Artificial Intelligence

Augmented & Virtual Reality

Autonomous Vehicles

Blockchain

Cybersecurity

Energy of the Future

Robotics

Entrepreneurship  
sample electives

Disruptive Business Models

Social Entrepreneurship

Entrepreneurial Marketing

Entrepreneurial Finance

Entrepreneurship through Acquisition

Family Business

Sofia Abu-Ghaben
American
Account Executive, Active
Class of 2018

“The school curriculum is 
intense, but the professors are 
always available to guide us 
through difficult assignments 
or cases. Hult really cares about 
each student and takes each 
one of our career goals into 
consideration while working 
individually with us.”

* Elective courses are subject to change and availability. 
Prerequisites may apply for some courses.
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Specialist city seminars 

These optional electives give you an on-the-ground 
opportunity to learn more about a specific industry that 
has flourished in a particular location. Travel to the city, 
meet key stakeholders in that industry, and complete a 
live client challenge.

Study on location

Why do particular industries flourish in 
certain locations? What are the historical, 
social, cultural, and technological factors 
that contribute to one industry becoming 
dominant in one place? These are the 
questions you’ll explore in our specialist  
city seminars.

You’ll spend time researching the location 
and industry before class, and then connect 
with key stakeholders around the city to 
learn more. Finally, you’ll complete a client 
challenge from one of the stakeholders. 
Alternatively, you’ll be asked to analyze the 
market’s suitably for another industry or  
vice versa.

Sample seminars 

Biotech in Boston

Tech Innovation in Silicon Valley

Fashion in Dubai

Sustainable Businesses in Mexico City

Being on location is the best way to 
understand how business works in a 
particular place

These city seminars are your chance 
to get out and about and stuck into 
research in the field



W
O

RL
D

   
FU

TU
RE

   
YO

U

W
O

RL
D

   
FU

TU
RE

   
YO

U

52 53Section head

C
ur

ric
ul

um
 G

ui
de

C
ur

ric
ul

um
 G

ui
de

Section head

C
ur

ric
ul

um
 g

ui
de

W
O

RL
D

   
FU

TU
RE

   
YO

U
52

C
ur

ric
ul

um
 G

ui
de

W
O

RL
D

   
FU

TU
RE

   
YO

U
53

C
ur

ric
ul

um
 G

ui
de

Internships

If you want to make a change in your career, then an 
internship is a solid way to help you bridge the gap. 
Put your newly acquired skills into practice and get 
invaluable insight into a new geography or industry.

An essential part of your degree

Internships provide a game-changing 
opportunity to get on-the-ground job 
experience and skilling in a new work 
setting. Beyond loading your resume 
with new capabilities, you have the 
opportunity to demonstrate international 
work experience in your new career, build 
a network of work-related relationships, 
and, in many cases, land a permanent job 
by impressing your employer.

Doing an internship is essential for anyone 
looking to make a major post-graduation 
change in work or location. Internships 
accelerate your path to market and are 
often the “make or break” factor in landing 
an international job.

You can choose to take an approved 
internship in place of an elective. Your 
career development team will help you 
network and prepare for your internship. 

An internship is a good way to ascertain 
whether a company or industry reflects 
your professional ambitions

STUDENT PROFILE

Luis Arreola
Mexican
Insurance Broker, 
Lockton 
Companies
Class of 2016

What’s your story?
While I was still at Hult London, I 
did an internship at an insurance 
brokers and by graduation I had three 
sponsorship opportunities. I chose 
Lockton because it’s an American 
multinational and in the top 10 
insurance companies globally, which 
means more opportunities and big 
international deals.

Tips for interning in London?
Be courageous and open. Attend as 
many campus events as you can—
take all the opportunities to practice 
your networking and pitching.  
I already knew some client associates 
in London, so I built on that.

Katharine Boshkoff 
American
Global Vice President, Career 
Advancement & Alumni Relations

“Each year hundreds of students conduct internships 
with international employers and convert those 
experiences into jobs in the region. There is absolutely 
no better way to get a toehold in a new market than to 
put your degree to work during your summer at Hult.”

Internships

Note: Internship eligibility is dependent on campus-
specific visa rules.

CAREER IMPACT

430
internships were  
secured by students 
at our US campuses 
through on-campus 
recruitment drives

65%
of internships  
turned into full-time 
employment
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We’re always looking for new ways to help our students 
stand out in a crowded global job market. The Dual 
Degree program gives you the option of complementing 
your MBA with a specialist masters degree in as little as 
six additional months of accelerated study.

Masters in  
International Marketing
Boston 
Hult’s Masters in International  
Marketing equips you with the strategic 
and executional marketing skills needed 
to differentiate your business in a 
crowded marketplace. 

Masters in Finance*

Boston 
Hult’s Masters in Finance sets you up for 
the complex world of corporate financial 
management. Learn both the language  
of business and the tactical financial 
skills to make an impact in international 
accounting and corporate finance.

Masters in Business Analytics*

Boston and San Francisco
The US demand for scientific graduates 
means Masters in Business Analytics 
students can receive up to a three-year 
US working visa (OPT) post-studies.  
As the role of big-data becomes 
increasingly important, this degree 
equips you with the analytical and 
business capability to translate data 
statistics and analysis into action.

Dual Degree

In a world of information overload, employers 
actively seek candidates who can translate 
data into actionable solutions

If you choose to further your studies 
with a Dual Degree, your first degree 
will follow the standard one-year 
MBA program format, with the 
same home campus options and the 
opportunity to take any electives at 
any of our six campuses. You’ll then 
pursue your accelerated second 
degree, which has no elective 
courses, at one of our US campuses. 

* Qualifies as a STEM degree, which 
provides the potential for three years’ 
work authorization in the US.

Global MBA
12-month degree

Second masters
6-month degree

Masters in International Marketing

Masters in Finance*

Masters in Business Analytics*
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Lifelong Learning

Learning never stops

Elective for life

Your guess is as good as ours when it 
comes to what skills you’ll need in five, 
ten, or fifty years from now. What we can 
promise is that you can come back to any 
campus, any year, to take an elective that 
suits you.**

Some of our most popular electives  
taken by alumni in 2020

AI and the Future of Humanity

Disruptive Business Models

Entrepreneurial Marketing

International Negotiations

Management Psychology

** Courses are subject to availability and a $100 USD 
registration fee. Some courses are offered online.

Mignonne Karugu, Class of 2018, tries out a 
virtual reality headset to consider how disruptive 
technologies can be used to their full potential

STUDENT STORY

Juan Pablo 
Venegas
Mexican
Financial Director, 
AGRYS
Class of 2012

How has coming back for electives 
helped you in your current role?
It’s allowed me to stay updated on 
the latest knowledge and technology 
relevant to my field. It adds value 
immediately to my day-to-day work 
and gives me the status of a forward-
thinking employee within the company.  

Does it improve your network at all?
Coming back to the classroom each 
year allows me to connect with 
new students and alumni who are 
interested in the same topics and fields 
as I am. It’s not just about growing my 
network, but connecting with like-
minded people that later enrich your 
content feed and expand opportunities 
globally.  

Any highlights?
During the Marketing Analytics course, 
the professor brought a high-level 
speaker to the classroom with one-of-
a-kind insights on customer journey 
building tools and best practices. 
Exactly what I was struggling to do at 
work! After class, we had the chance 
to speak with the guest and get 
additional tips specific to my industry. 

Your knowledge, skills, and qualifications will need to 
be constantly updated throughout your career. Once 
you graduate, we have lifelong learning options that 
enable you to stay up to date and relevant—always.

Hult Doctorate of  
Business Administration (DBA)*

This is a 2.5-year accelerated program that 
propels experienced business professionals 
to create novel, relevant, impactful tools that 
improve the practice of management—and 
their own careers. Participants must have a 
masters degree from an accredited school 
and be able to demonstrate professional 
maturity. Candidates are expected to 
have at least 10 years of work experience. 
They should be fluent in core business 
competencies, evidenced by a prior 
business degree or significant professional 
business experience.

* New program, due to launch in 2021.
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Learn business by 
doing it

Join a global community with a passion 
for practical learning

Learn from professors with inspiring  
real-world experience 

Develop the skills employers want and 
entrepreneurs need

Be supported for the rest of your career 
with lifelong learning opportunities

Sophia Xing Liu, from 
the Class of 2016, walks 
her teammates through 
a proposal
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Experience 
the World 

Many employers now value intercultural skills as 
much as formal qualifications. To truly understand 
how other cultures think and behave, you need to 
live and work with them on a daily basis, and travel 
as much as possible. At Hult, that’s exactly what 
you’ll do.

How important is the ability to work across cultures?

96%
of employers say intercultural 
skills are critical

70%
of failures are due to culture-
related issues, according to 
research by PwC

58%
of small businesses have 
international customers

62 Diverse Teams 
64 Dwayne’s Story
66 Global Opportunities
68 Anthony’s Story
70 Global Campus Network
73 Global Campus Rotation
76 Hult Boston
78 Hult San Francisco
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How do you get the most out of teams with varying 
experience, skillsets, and perspectives? By working with 
professionals from across a vast spectrum of industries, 
functions, and cultures. You’re about to find out.

Join a global community 
of changemakers

STUDENT STORY

Atalia Horenshtien 
Israeli
Director, Sales Engineering & Alliances, SecuPi
Class of 2020

What’s the atmosphere like on campus?
I studied at Hult’s San Francisco campus—it has a 
special, family vibe. Everybody knows everybody—
students, professors, and careers team. It’s also a 
stone’s throw from the ocean and the financial district, 
meaning lots of startups and networking events. 

What’s it like working in an international team? 
Everyone brings their unique attitude, culture, and 
language to the table. As so many class assignments 
involve teamwork, you’re exposed to a plethora of 
nationalities, which strengthens the project and group 
as a unit. There’s more space for creativity, innovation, 
learning, and success. 

What does diversity mean to you? 
Diversity for me is a group that includes a variety of 
people and characteristics: different nationalities, 
cultures, gender, opinions. I believe, the more diverse, 
the healthier the environment! 

We mix it up, you figure it out
The typical Hult student works directly with an 
average of 30 different nationalities during their 
program. Every MBA cohort is made up of people 
with a wide range of professional experience—from 
entrepreneurs to consultants to doctors. 

Leaders need to be able to bring together diverse 
teams to devise the best solution to any problem. 
That’s exactly what you’ll practice doing throughout 
your degree. Every project you work on will be with 
a team that’s handpicked for maximum diversity—
different nationalities, different skills, different 
professional backgrounds, one goal. That’s your day-
to-day reality here at Hult.

SKILLS SPOTLIGHT

Communication
Effective communication makes the difference 
between a successful project and a failed 
one; between a happy team and a miserable 
one. Is your manager angry or passionate? Is 
your teammate shy or confused? Will your 
investor respond better to stats or stories? A lot 
depends on culture. Every project you work on 
at Hult will depend on you overcoming these 
communication challenges to achieve results.

Collaboration
You may be an expert in your field but you’ll 
need to leverage the expertise of your entire 
team to deliver the most well-rounded solution. 
Background in finance but working on a 
marketing project? What can the engineer 
bring to the table? How about the lawyer? 
The richness of the teams you’ll work with at 
Hult will make you realize the value of cross-
functional collaboration. 

Nothing beats that feeling 
of achievement when your 
team wins the challenge

 136
nationalities

 148
languages spoken

Hult’s globally diverse student body

 43%
female

7
average years’  
work experience

MBA Class of 2020

At Hult, there’s no such thing as a minority. Students 
come from all over the world and no one nationality 
makes up more than 9% of our student body. This is 
what a Hult classroom looks like...

Iceland
Liberia
Burundi
Botswana
Democratic 
Republic of Congo
Liechtenstein
Comoros
Cuba
Nepal
Tajikistan
Netherlands Antilles
Macedonia
Bahamas
Togo
Virgin Islands (USA)
Guinea
Benin
Mali
Grenada
Haiti
Saint Vincent and 
the Grenadines
Barbados
Oman
Czech Republic
Libya

0.04%
0.04%
0.04%
0.04%
0.04%

0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
0.04%

0.04%
0.04%
0.04%
0.04%

9.0%
8.6%
7.2%
6.4%
5.3%
4.0%
3.9%
3.3%
2.7%
2.5%
2.1%
2.1%
1.9%
1.9%
1.8%
1.8%
1.6%
1.3%
1.3%
1.3%
1.2%
1.2%
1.0%
1.0%
1.0%

0.9%
0.9%
0.9%

0.3%
0.3%
0.3%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%

0.8%
0.8%
0.8%
0.7%
0.7%
0.7%
0.6%
0.6%
0.6%
0.5%
0.5%
0.4%
0.4%
0.4%
0.4%
0.4%
0.4%
0.3%
0.3%
0.3%
0.3%
0.3%
0.3%
0.3%
0.3%
0.3%
0.3%
0.3%

Algeria
Venezuela
Ghana
Israel
Sudan
Lithuania
Puerto Rico
Iran
Dominica
Tunisia
El Salvador
Greece
Hungary
Rwanda
Albania
United Arab Emirates
Congo
Argentina
Nicaragua
Angola
Saint Kitts and Nevis
Paraguay
Serbia
Bangladesh
Azerbaijan
Kyrgyzstan
Senegal
Syria

Japan
Sweden
Indonesia
Vietnam
Denmark
Switzerland
Poland
Chile
Pakistan
Kazakhstan
Saudi Arabia
Mongolia
Ukraine
Morocco
Jordan
Guatemala
Malaysia
Dominican Republic
Cote d’Ivoire
Kenya
Korea (South)
Honduras
Cameroon
Bulgaria
Finland
Romania
Uzbekistan
Ethiopia

India
United States
China
Italy
Germany
France
Brazil
Mexico
Colombia
Norway
Peru
United Kingdom
Canada
Nigeria
Spain
Russia
Belgium
Philippines
Austria
Taiwan
Netherlands
South Africa
Portugal
Thailand
Egypt
Ecuador
Lebanon
Turkey

Panama
Slovenia
Hong Kong SAR, 
China
Uganda
Belarus
Cyprus
Iraq
Georgia
Bolivia
Australia
Ireland
Costa Rica
Singapore
Uruguay
Slovakia
Palestine
Cambodia
Sri Lanka
Mauritania
Kosovo
Afghanistan
Mozambique
Belize
New Zealand
Latvia
Andorra
Armenia

0.1%
0.1%
0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%

0.04%
0.04%
0.04%
0.04%
0.04%
0.04%
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STUDENT STORY

Dwayne Logan
American 
Senior Customer Success Manager, Smartly
Dual Degree: MBA,
Masters in Disruptive Innovation
Class of 2020

Why did you choose Hult over somewhere else?
I wanted to gain more international exposure as 
I’d never lived or studied outside the US. Hult was 
the perfect multicultural hub I’d been looking for, 
and I was attracted to the prospect of rotating to 
different campuses around the world. 

What skills have your gained at Hult?
I’ve learned to express myself in a clearer, more 
professional way. By working in such diverse 
teams, I’ve refined my communication skills and 
even picked up a few cultural expressions! Another 
one is the “growth mindset”—it’s important to be 
willing to grow in any situation, so I’ll carry that 
mindset with me into the future.  

Have you seen any qualities in others at Hult 
that you admire? 
It’s been eye-opening to work in teams with 
people from different cultures and languages, but 
also distinct personality types. Hearing their life 
stories and how this degree fits into their greater 
mission has been very humbling. Also, I’ve loved 
having access to professors that are experts in their 
respective fields. They make you think outside the 
box and ensure you gain real-life experience, not 
just good grades. 

“The perfect 
multicultural 
hub.”
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Gain a class full of contacts
When you study alongside students of more than 130 
nationalities, your friendship circle stretches across 
the world. You’ll graduate with connections all over 
the globe in every major industry and your classmates 
will be an ongoing resource for you, wherever your 
career takes you. 

Connect with employers
Be ready to meet and network with leading 
multinational companies and exciting local startups. 
From our annual Career Connections Forum to guest 
speakers, live client challenges, and panel events—
the stronger the network you build, the greater  
the opportunities. 

Hult hires Hult
When alumni are looking to strengthen their team, 
they often come back to Hult to hire talent from their 
alma mater. Alumni working at Amazon, Google, and 
Tesla have all recently employed fresh Hult graduates.

   Check out “Hult hires Hult” on LinkedIn for  
more stories
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Your opportunities just 
went global
Overheard at Hult: “My Emirati friend is hiring consultants 
for a new real estate project in Abu Dhabi.” “My old boss 
at Google in San Jose needs a marketing director.” “I’m 
looking for partners for my startup in Beijing.” Business has 
no borders here.

 58%
of graduates are working in a 
country different than their 
country of origin

Job offers at over

660 companies in 

76 countries

Where Hult graduates work:

Asia 13%
Europe 23%
Latin America 9%
Middle East & Africa 12%
North America 42%
South Asia 1%

CAREER IMPACT

The Class of 2019

“Students from Hult have a strong international 
mindset—they are able to easily take initiative 
and think outside the box. We really appreciate 
the strong impact they have on our company’s 
development and on the team’s cohesion.” 

Marie-Agnès Deharveng
Talent Manager, 
Early Metrics

Students network with visiting companies 
and alumni recruiting on campus

  #
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STUDENT STORY

Vineet Daniels 
Indian
Program Manager, 
Google
Class of 2012

How did you build your network at Hult?
Hult organized events that helped us network 
with local tech companies. This grew my 
contacts as well as my confidence. I also got a 
lot of insight from the professors who are active 
within the tech community. 

How have you leveraged the network since?
I’ve drawn on the Hult network a ton of times 
since graduation! Whether it’s a new role, a 
contact, a question around salary, or advice—
it’s such a great resource to rely on. It’s been 
instrumental in me obtaining my past three 
professional roles, including my current job  
at Google.

What makes the Hult network special?
I love the cultural and industry diversity within 
the network. Hult students are placed at the 
helm of so many different industries and they 
gain the skills to make a real impact. I’ve hired 
more than 10 Hult grads myself.

AB InBev

Accenture 

Amazon 

Apple

Bank of America 

Boehringer Ingelheim 

Credit Suisse

Deloitte  

EF Education First 

Ernst & Young

Havas

Some of our top global employers

KPMG 

LinkedIn 

L’Oréal

LVMH 

Oracle 

PwC 

Salesforce 

Schneider 
Electric 

Unilever
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“We’re all so 
different—you  
can learn so much 
from everyone.”

STUDENT STORY

Anthony de Castro Andrade
French
Business Development Manager, Presso
Class of 2019

Why did you decide to do an MBA?
I had been working at Airbus for three years; if 
we released an aircraft for a new company, then I 
would be the interface. I was comfortable. I was 
earning good money. But something was missing 
and I was bored. The aerospace industry is quite 
narrow so I wanted to broaden my skillset, get 
out of my comfort zone, and see what kind of an 
impact I could really make. 

What’s the student community like at Hult?
We’re all so different in terms of industry and 
cultural background. You can learn so much from 
everyone. It is a very intense program that creates 
friendships for life. We’re all here to change  
our lives for the better. It’s a once-in-a-lifetime 
opportunity to get to know people from all over 
the world who share the same goal as you. 

Have you changed during your year here?
My mindset has changed thanks to the leadership 
course. At first I was skeptical, but you end up 
realizing that you’re not the only one with the 
“right” mindset. Everyone can be right in their own 
way. This is why you need a growth mindset— 
to help you understand different perspectives.  
It’s completely changed my way of analyzing and 
processing things.
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7170 72

 Visit us on campus

The best way to decide where to study is to see  
it for yourself. Visit any of our campuses—Boston, 
London, San Francisco, or Dubai—or come to an 
Open House for the full Hult experience. Soak up 
the atmosphere, meet students and faculty, explore 
the city—and see if Hult is the right fit for you.

  hult.edu/visit

Where the impossible happens
With one of the world’s fastest-growing economies, a highly 
international and dynamic workforce, and a “nothing is impossible” 
attitude, Dubai is an exhilarating city to study business in.

Hult Dubai

Hult Shanghai

The commercial center of Asian business, Shanghai is 
the birthplace of new trends and groundbreaking ideas. 
Studying at Hult Shanghai, which is located in the center 
of the city, will give you invaluable insight into Chinese 
culture and business practices.

 11%
rate of growth of  
international trade in  
Dubai per year since 1988

20M
estimated number of visitors  
per year by 2020

92%
of Dubai’s population 
are expats

Hult New York

The iconic city for those in search of the American 
Dream, New York is a destination unlike any other. Hult 
New York, located in Manhattan, puts you at the heart 
of this powerful metropolis that is globally influential in 
commerce, finance, and media.

Explore more with electives and specialist seminars

Bright minds and big ambitions
This historic pioneer in the field of education has emerged as an 
innovation hotspot. Study business in a stimulating city where 
ambitious people from all over the world come to exchange ideas, 
collaborate, and innovate.

Hult Boston

Creativity + technology make dreams a reality
Study in this forward-thinking city that emphasizes innovation 
and prioritizes sustainability. Disruption is the name of the game 
in this city built on networking and entrepreneurial ambition.

Hult San Francisco

So many opportunities to choose from
Here, you’ll study business in a city with more headquarters of 
international companies than any other European city, the biggest 
startup cluster on the continent, and a long-standing reputation 
as a global trendsetter.

Hult London

You’ll choose one of our stunning, centrally located 
campuses to make your home and study your core program. 
You’ll then have the option to take electives at any or all 
campuses, as well as specialist seminars in cities all over the 
world—so you can tailor your international experience to 
your personal goals.

A global degree that takes 
you all over the world

#1
is Boston’s ranking in the top 
25 US startup hubs

550
biotech firms are based in 
Massachusetts

#4
is Boston’s ranking in the list  
of US cities with the most 
international students

200k
startups were registered in 
London in 2016

40%
of the European HQs of global 
companies are based in London

37%
of London residents were born 
overseas, and 300 languages 
are spoken in the city

#1
More venture capital is 
invested in San Francisco than 
in any other US city

51
Fortune 500 companies are 
based in the San Francisco  
Bay Area

39%
of San Francisco residents 
were born overseas

You can take electives at any of our main campuses or at our rotation centers in Shanghai 
and New York, and take part in specialist seminars in cities across the globe.

Specialist city seminars

Travel to cities across the world to gain insights into 
specific locations where one industry has a dominant or 
unique presence in that market. For example, you could 
study biotech in Boston, tech innovation in Silicon Valley, 
fashion in Dubai, or sustainability in Mexico City.

Home campus option

Elective campus option

KEY
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Elective campus

Elective campus
Elective campus

Elective campus

Elective campus

Elective campus

Home campus

Specialist city seminars
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Take electives & 
seminars anywhere 

In your final semester, you can travel to as many campuses 
as you like to take your elective courses and to any city 
you choose for specialist seminars. Stay for an intensive 
weekend course, or for several weeks. Where you go and 
how long you stay is completely up to you—the world is 
yours to experience.

Hult 
London

Hult 
Boston

Hult 
New York

Hult 
San Francisco

Hult 
Dubai

Hult 
Shanghai

Mignonne Karugu  
Rwandan
COO, Africa Business Group 
Class of 2018

“I took electives in San Francisco    
 —the world’s startup capital—to 
build my network of potential 
investors. Then I went to 
Shanghai to learn more about the 
local economy and best practices 
there, with a view to replicating 
this model back home in Africa.”
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Josephine Palm
Swedish
Business Development Manager, 
Dexterity Inc.
Dual Degree: MBA,  
Masters in International Marketing
Class of 2019

“Boston is the capital of 
education. With a high influx 
of international students 
and representation of global 
companies, the possibilities are 
endless. Boston is a multinational 
melting pot, with education and 
career opportunities as its main 
ingredients. It’s a great place to 
start the Hult journey.”
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Hult  
Boston

1

  #HultBoston
1 Education Street 
Cambridge, MA 02141 
USA

Study right on the banks of the Charles River in the 
heart of the city’s innovation hotspot. You’ll be within 
walking distance of Boston’s Beacon Hill and startup 
hub Kendall Square, and transport links mean the whole 
city is within easy reach.

2

3

1

Hult’s Boston 
campus encapsulates 
the passion for 
learning so central 
to life in the city

2

Teaching at Hult is far 
from traditional, with 
professors bringing 
real-world examples 
into every class

3

On-campus cafe Little 
Lingo backs on to the 
open green space 
of Northpoint Park, 
perfect for relaxing 
between classes

4

Hult alum Kristen 
Tyrrell, former director 
of strategic operations 
at the Hult Prize, 
delivers an inspiring 
speech in the main 
amphitheater 

5

Get a big-campus 
experience in a 
central location with 
brand new student 
accommodation, 
Hult House

   Check out housing options at hult.edu/housing

4

5
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Hult  
San Francisco
You’ll be minutes from the San Francisco Bay waterfront 
and Fisherman’s Wharf at the center of the city’s vibrant 
downtown. Here, you’ll be surrounded by the hundreds 
of tech companies and startups that give the city its 
innovative edge.

1

  #HultSanFran
1355 Sansome Street 
San Francisco, CA 94111  
USA

4

5

2

3

1

A former dotcom 
headquarters, Hult’s 
San Francisco campus 
embodies the city’s 
startup vibe

2

The classroom 
experience is creative 
and collaborative, 
designed for students 
to share their ideas

3

Meeting rooms and 
breakout spaces offer 
the chance for quiet 
study between classes

4

Students meet to 
discuss team projects 
in a dynamic, open 
environment

5

Bright open spaces 
allow for conversation 
between classmates 
and faculty

Gabriel Dion
Canadian
Director of Economic Incentives Advisory, 
Newmark Knight Frank
Class of 2018

“In San Francisco, every day you 
walk by incredible companies 
that revolutionized the way 
we do business, the way we 
communicate, the way we 
purchase, and the way we learn. 
Every day you’re surrounded by 
the startups that are disrupting 
the previous disrupters.” 
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Hult  
London
You’ll be in the heart of London at the intersection 
of the city’s academic center and major media hub, 
Holborn, minutes from the Zone 1 Tube station.  
Close by is Europe’s largest startup cluster and London’s 
world-renowned financial district. 

  #HultLondon
37-38 John Street  
London, WC1N 2AT  
UK

1

A classic building gives 
way to contemporary 
learning at Hult’s 
centrally located 
London campus

2

Meeting spaces 
encourage group 
discussion—and 
give a taste of the 
boardroom, too

3

Take part in highly 
interactive classes 
in state-of-the-art 
learning spaces

4

A perfect balance 
of old and new, 
the balcony spaces 
offer a moment 
away from study

5

The central atrium is a 
great venue for guest 
speakers, networking, 
and student events

Manvi Arora
American
Specialty Development Executive, LabCorp
Class of 2018

“Not only does London offer a wide 
variety of culture, there are also 
many opportunities to take part in 
extracurricular business activities and 
humanitarian initiatives. It’s truly an 
international hub that connects you 
with huge numbers of people on a 
global scale.”
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Hult  
Dubai
Study in the buzzing center of Dubai Internet City. 
Google, Samsung, and Facebook are just some of the 
companies with offices in this district. The campus is 
walking distance from the Metro, minutes from the 
beach, and a short taxi ride from Dubai Marina.

  #HultDubai
Dubai Internet City 
PO Box 502988  
UAE

3

1

1

Hult’s ultra-modern 
Dubai campus in 
Internet City sits 
among some of the 
biggest names in 
digital technology

2

Brainstorm ideas, 
share knowledge, 
and get inspired in 
spaces designed 
for group learning

3

Interactive classes 
led by experienced 
professors make 
Dubai a dynamic 
place to learn

4

Take a moment to 
relax and catch up 
with classmates  
in the sleekly 
designed space

5

The look and feel 
of the campus is an 
echo of the modern 
business environment 
found across the city 

Steven Besse
American 
Founder & CEO, V7 Digital Agency
Class of 2015

“Dubai is a major business stronghold 
with a very strategic location. The best 
thing about it is that it has a very large 
expat community, making it a truly 
international city. The exposure you  
get here is immensely beneficial.”



Life  
on Campus

Some of the most impactful learning happens 
outside the classroom. Strengthen your network, 
develop your skillset, and pursue your passions 
with Hult’s many clubs, societies, and events.

86 Usamah’s Story
88 Clubs & Societies
90 Student Life
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Before Hult, I was working in Canada as a data scientist 
for a tech and design company. Although I had a good job, 
friends, a cat called Mia, and I’d just gotten married, I felt it 
was time to really shake things up. I wanted to develop all 
the skills you need for a business startup, from marketing to 
analytics, strategy to finance, entrepreneurship to leadership. 
Hult offered me everything I was looking for, so my wife and  
I moved to London to start the Hult chapter of my life.

Hult through 
Usamah’s eyes

Who doesn’t want to live and study 
in London?! The city has everything 
you could want. Music, art, and 
photography are my biggest passions 
in life and London abounds with 
pop-ups, exhibitions, and museums. 
It’s a great city to immerse yourself 
in for any industry, but particularly for 
me there’s a thriving tech scene with 
exposure to all the major consulting 
firms. I’ve done several workshops 
at IBM on South Bank with friends 
from Hult.

The friendships I formed at Hult aren’t just for a year, they’re for 
life. It’s like having a trusted network of loyal friends that push 
each other to grow and lift each other up. For example, one of my 
friends has this strong presence when she speaks and ability to 
articulate a thought, down to the smallest detail, which I admire. 
Another friend has a creative flair that drives him to think outside 
the box. I’m sure many of those I studied with at Hult I’ll see in the 
news or read about online achieving amazing things.

My Hult professors were awe-inspiring. They all come from 
varied backgrounds and bring so much knowledge and 
experience from their specific field to class. No question 
gets an unsatisfactory answer, and they’re always excited  
to talk with you about the class or an idea you may have. 
But my favorite thing about the professors was their  
distinct personalities and teaching styles. For example,  
my accounting professor turned number-crunching into  
a dynamic comedy session!

One of my proudest moments was winning the Most Sustainable 
Business Concept Award and Hult Future Entrepreneurs Prize for our 
team project in the Future Mindset Challenge. We had to consider 
everything—product, strategy, marketing, business model, finances. 
Each of us brought something to the table, which made our business 
concept even stronger. I’m constantly blown away by my classmates’ 
creativity, research, and diligence. 

Setting up a completely new club from 
scratch, meeting new people, and seeing 
it successfully grow was one of my Hult 
highlights. As president of the Data & 
Analytics Society, I organized key speakers 
and workshops for data fanatics like myself. 
One week it was data visualization, the next 
it was how to install Python on your laptop.
Ultimately, I’ve realized I’m super passionate 
about sharing what I love.

Meet our cover star, Usamah 
Khan, from the Class of 2020. 
With a desire to become an 
expert in all aspects of business, 
he decided it was time to study  
Hult’s Dual Degree MBA 
program with a specialist 
Masters in Business Analytics.
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Student clubs & societies
Accounting & Finance Club
Adventure Club
African Business Club
Aviation Club
BCA Think Tank
Business Technology Club
Careers & Professionals Club
Career & Networking Club
Consulting Club
Consumer & Luxury Goods Club
Cooking Club
Dance Club
Data Analytics Club
Data Science
Data Society
Debate Club
Diversity, Equity & Inclusion 
Society
Emerging Technology

Entrepreneurship Club
Finance Club
Fitness & Running Club
Football Club
Global Women in Business
Hiking & Outdoors
Investment Management Club
Marketing Club
Movie & Entertainment Club
Music & Jamming Club
Photography Club
Product Management Club
Public Speaking Club
Social Entrepreneurship Society
Social Impact
Startup Community
Sustainable Future Club
TEDx Hult
The Global Gazette
Videography Society

1  A meetup of the Future of Business Club, whose guests have included 
Geraldo Cavagnari, VP at IBM and MD at Cemex

2  Jeff with his roommates Ignacio Cubi, from Spain, and Angelo 
Chiavetta, from Italy

3  Students bring 10 speakers to Hult Boston to share their global 
experiences for the campus’s first TEDx event

4  Clothing donations organized by students for the Big Brother  
Big Sister Foundation

5  The Hult London men’s football/soccer team in action on the pitch

3

4

1

STUDENT STORY

Jeff Kruman 
American
Senior Consultant, Booz Allen Hamilton 
Class of 2019

What made you want to do an MBA?
I left my job as a manager and took off on a soul-
searching trip to Southeast Asia, which began a 
new direction in my life. After that trip, I knew it was 
the right time to do an MBA. I wanted to learn more 
about the business world and surround myself with 
ambitious people trying to do the same.

Why did you choose Hult over other schools?
I visited a lot of MBA schools, but the impression 
Hult left on me was unmatched. Specifically, the 
core curriculum that exposes students to different 
subjects before selecting a specialized program 
and the global experience it offered had me so 
excited when I received my acceptance letter.

What was the atmosphere like on campus?
Even though I’m American and studied in Boston,  
I found myself completely outside my comfort 
zone. I got an apartment with classmates from 
Spain and Italy. Within one week I’d made friends 
with people from over 40 countries, and my 
Spanish improved immensely.

2
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1  The Business & Current Affairs Think Tank in Dubai considers the effect 
of “brain drain” on a country’s economy

2  A student adds her note to the Fearless Wall at Hult London, where 
stories of inspirational females are shared for International Women’s 
Day 2018

3 Paulina and her team pause, mid-meeting, to capture a moment

4  The International Cultural Festival is a chance for all students to share 
and celebrate the food and customs of their home nation

5  The cohort dresses up for the 2017 Winter Ball, held at the Boston Park 
Plaza Hotel

6  Students weave an impressive thread at the Day of Disruption, 
signifying the diversity and interconnectedness of the Hult community

1

2

5
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STUDENT STORY

Paulina Szyzdek
Polish
Campus Venture Partner, Ground Up Ventures 
Class of 2020

What’s it like working with people from different 
nationalities? 
It’s amazing! I remember working on a marketing 
project with team members from Poland, Indonesia, 
India, China, and Brazil. It taught me a lot about 
difference of thoughts, habits, biases, different ways 
of working, and importance of our backgrounds. 
I found being surrounded by like-minded people, 
coming from different countries, made me absorb 
knowledge unconsciously just by spending time 
together. It builds up pieces in your mind that broaden 
your understanding of the world. 

How does diversity within a team help a project? 
Diversity is extremely important and brings a lot 
of value to every project you do. Having different 
perspectives, backgrounds, and experience makes 
it better for understanding a business problem, and 
easier to find solutions. You can connect the dots 
quicker and easily adapt to unknown situations.

3
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1  Guest speaker Jeff Key holds a talk during the Day of Disruption at the Hult Boston campus

2  Hult London students take a field trip to Dublin, Ireland, to network with alumni from tech 
companies Google, Salesforce, and LinkedIn

3 Viviana and friends grab a coffee while exploring the streets of London

4  The Global Women in Business club hosts the annual Women in Leadership Conference, 
hearing from women excelling in the fields of finance, entrepreneurship, and technology

5  Student Weejee Decena and her classmates join in with the Holi celebrations in Boston
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STUDENT STORY

Viviana Mendez
American
Class of 2020

How would you describe London as a home city? 
It’s got the buzz you need for a major global hub, 
with its fast-paced economy and cosmopolitan 
vibe. But at the same time, it feels safe and familiar. 
Millions of people from around the globe have 
turned this into their home, so it’s easy to meet 
people from different cultures and hear different 
languages. It’s the perfect place to call home!   

What do the friendships you’ve made at Hult 
mean to you? 
The friends I’ve met here have truly touched my 
heart. I’ve learned so much from my classmates 
and now have connections with talented people  
all over the world. 

3



Shape  
the Future

What really matters to this generation?

#1
skills gaps are in problem 
solving, critical thinking, 
innovation, and creativity 
(according to PwC)

64%
of CEOs say Corporate Social 
Responsibility is central to 
their business strategies

40%
of US jobs are estimated to 
be automated by 2030

If we want to create something that doesn’t exist, we 
must first imagine it. How can we use technology to 
solve business problems? How can we use business 
to solve society’s problems? These are the types of 
questions you’ll be tackling at Hult.

96 Creative Thinking
98 Samuel’s Story
100 Hult Prize
102 Ibrahim’s Story
104 Sustainability
106 Kati’s Story
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Students in Dubai flex their creative 
problem-solving skills
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Critically assessing risk and opportunity is 
vital when it comes to innovation

Disruption and innovation are a way of life here
At Hult, you’ll inhabit an environment where 
disruption and innovation are the norm. You’ll be 
continually challenged to creatively solve business 
problems and critically reflect on real-world 
scenarios. And through this hands-on approach,  
you’ll develop skills that will set you apart in a 
business landscape where technology is a powerful 
tool, but your humanity is your greatest asset.

Technology is transforming the role of humans in the 
workplace at an unprecedented rate. It’s an incredibly 
exciting time where one thing’s for sure—your creative 
and critical thinking is what will make you indispensable 
in an AI-driven future.

Your humanity is your 
greatest asset

 #2
Critical thinking is the 
second most important 
skill in the workplace, 
according to the WEF

60%
of companies think that 
new grads lack critical-
thinking skills

FACULTY INSIGHT

Hopes & Fears  
in the Age of 
Automation

Carina Paine Schofield 
is a research fellow at 
Hult Ashridge Executive 
Education. In 2019, 
Carina and her team 

conducted research with students across Hult’s 
US and UK campuses to identify their concerns 
and strategies for thriving in a tech-dominated 
workplace. 

Why ask students about their visions of  
the future?
They’re the first generation who will see AI 
having a definite impact on their working 
lives—yet they’ve been educated in a system 
which is only just beginning to wake up to the 
implications of automation for the workforce. 
Almost two-thirds of students felt inadequately 
prepared to navigate the changing workplace.

What’s the current feeling among students? 
Overwhelmingly, students expressed both 
anxiety (90%) and enthusiasm (96%) about  
the increased role of AI in the workplace. 
Students were concerned about job losses but 
also excited by the prospect of new kinds of 
jobs, and of AI increasing information sharing 
and communication.

What strategies are students employing?
Students perceived qualities and abilities such 
as complex decision making, critical thinking, 
intuition, emotional intelligence, grit, and 
entrepreneurship as areas that are exclusively 
human and therefore less likely to be replaced 
by AI. They advised younger students to reflect 
on these skill levels and value opportunities to 
build on them. Students showed a renewed 
appreciation that lifelong learning is more than 
a slogan—it is a survival strategy!

   Read the research in full by searching 
“hopes & fears” at hult.edu/blog

SKILLS SPOTLIGHT

Creative Thinking
The ability to approach problems from fresh 
angles and produce innovative solutions 
is crucial for businesses, both new and 
established, to survive. Apply your creativity to 
the big questions facing businesses today that 
no one’s found the answers to yet. How will 
blockchain transform the economic sector and 
influence human rights? How will you ensure 
that your startup benefits from cybersecurity 
deployment in your region? 

Critical Thinking
People with the ability to analyze large amounts 
of information and draw conclusions in order to 
make better decisions for the future are crucial 
to any business. While machines can collate  
and interpret massive amounts of information, 
the ability to analyze and act on this data is still a 
skill only humans possess. You’ll put your critical-
thinking skills to the test across multiple real-
world scenarios: Is an existing firm operating 
at optimum efficiency? Which demographics 
should you target in your marketing? What’s the 
best direction for you to strategically innovate 
your product or service?



W
O

RL
D

   
FU

TU
RE

   
YO

U
99

Sa
m

ue
l’s

 S
to

ry

STUDENT STORY

Samuel Horton 
Canadian
Senior Manager, Growth & Strategy, Firework
Class of 2019

What was your biggest insight at Hult?
A major realization for me was that knowledge of 
the tech world is fast becoming essential—not just 
for developers but for anyone who wants to work 
within a disruptive company or around Silicon Valley. 
Gaining deep insight into disruptive tech at Hult 
helped me land an internship at Firework, one of the 
fastest-growing interactive video platforms on 
mobile. I now work for them as a senior manager!

Did you have any standout classes?
Data & AI with Professor Olaf Groth really  
opened my eyes. The course was so relevant  
and disruptive. Olaf brought in a lot of burning 
issues, such as data privacy and Congress, and 
challenged us to think about the morality of  
this and how it impacts different stakeholders. 

How has being future-focused helped you?
There are lots of unknowns about the future.  
But this has helped me define where to focus and 
firmly put myself in conversations about my career 
development. I can show myself as someone who 
can add value to these conversations and solidify 
myself within the leadership team. 

   Find Samuel on Instagram  
@samuelroberthorton

“Knowledge of 
the tech world 
is essential.”
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TEAM GREEN HANDS

Doing business to do good

Sumana Samuk’s Hult Prize team, Green Hands, 
made it to the top three in the Regional Finals 
in 2017. She recently returned to Hult SF for 
the Hult Prize campus round—this time as a 
member of the judging panel.

What got you involved with the Hult Prize? 
The challenge was restoring dignity to 10 million 
refugees. I thought I’d be the last person who 
could help—I’d never even met a refugee and 
had zero understanding of what it was like to be 
one. Then I met a Hult student from Syria who 
was displaced to Lebanon herself. Hearing her 
story and what happened to her people truly 
moved me and I knew I had to give it a shot.

What’s behind Green Hands?
We focused on Lebanon, which has the  
highest density of refugees in the world. To us, 
restoring dignity meant empowering them with 
the chance to earn a living. We had a simple 
concept: collect and convert waste plastic 
bottles into jackets and sell them on. 

How did it change you as a person?
The whole experience was very intense and it 
completely changed me. I look at the person 
first and bring humanity into my work ethic now.

How did it feel to come back as a judge?
It was amazing to have the chance to see it  
from the other side. I made sure to ask very key, 
fundamental questions and give detailed 
feedback. I will always be associated with Hult 
Prize in whatever ways I can—helping the 
students that are coming through it now and 
helping take it to the next level. It’s a part of  
me now.

   Stay up to date with Hult Prize: go to  
hult.edu/blog and search “Hult Prize”

Current and past Hult Prize challenges

2020
Building startups for a better planet
What startup would you create to have a positive 
impact on the environment for 1M consumers 
within the next decade?

2019 
Solving youth unemployment

2018 
Harnessing sustainable energy 

2017 
The refugee crisis 

2016 
Crowded urban spaces 

2015 
Early childhood education

The world’s biggest international student competition

 1,500
entrepreneurs took part in the 
regional finals in 2019

250,000+
students participate to create 
social enterprises every year

100,000
applications in all rounds of 
the 2020 Hult Prize

Eyes on 
the prize
Behind the Hult Prize is Hult International Business 
School. Doing social good while doing good business  
is a core value of our programs—and one that inspired 
alum Ahmad Ashkar to found the Hult Prize in 2009, 
while earning his MBA at Hult. Our students learn that 
business and social impact go hand in hand, while 
maintaining a focus on putting theory into practice. 
Students have less than a year to build a team, 
brainstorm ideas, start a business, run pilots, and pitch 
to impressive audiences at each round in the hope of 
winning $1M USD to launch their enterprise. 

It’s an educational experience of a lifetime.

   Go to hultprize.org to find out more 
@Hult_Prize

ALUMNI STORY

Ahmad Ashkar
Palestinian/American
Founder & CEO of  
Hult Prize
Class of 2010

What made you want to study an MBA  
at Hult?
I’d been working in investment banking for 
years, but when the global financial crisis hit  
in 2008, I felt kind of lost and disillusioned.  
Hult was recommended to me because of  
its roll-up-your-sleeves approach to business 
education, and I wanted to explore new  
career options.

How and why did you start Hult Prize?
So, I was sitting in my marketing class and 
listening to Charles Kane (President of One 
Laptop per Child) talk about solving global 
education challenges by providing affordable 
laptops to children in poverty, while making  
a profit. An “aha” moment hit me—social 
initiatives that actually make profit?! This 
revelation led me to set up the Hult Prize.

Members of the winning Hult Prize team celebrating 
at the United Nations with former President Bill Clinton 
and founder Ahmad Ashkar
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STUDENT STORY

Ibrahim Demir
Turkish
Humanitarian Affairs Officer, UN
Class of 2019

Why do an MBA?
As a negotiator for the UN I felt the need to widen 
my perspective even further in order to bring more 
value to my career. Doing a global MBA would 
fulfill that need and also give me valuable contacts 
for my future career trajectory.

What motivates you?
Helping others has been my motivation since my 
childhood. It’s the greatest legacy I have from  
my parents, and I count myself lucky to be able  
to make a living doing work that aligns with my 
values. Before Hult I worked at the UN Office for 
the Coordination of Humanitarian Affairs. It was  
a great place to fulfill my passion to work as a 
humanitarian—as well as having a leadership role.

What makes Hult different?
Hult prepares us for what’s coming after our 
studies—a big advantage over traditional schools. 
Cross-cultural business is always a challenge and 
at Hult it is part of your everyday experience. You 
get so used to taking this into consideration that it 
becomes natural, as it should be! Hult’s connection 
to the real world has made me understand how my 
studies will be applied in my future career.

Do you have any “rules to live by”?
Opportunities don’t happen. You create them.

“Helping 
others is 
my passion.”
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 Social Innovation elective

Professor Joanne Lawrence’s Social Innovation 
class encourages students to partner with 
global organizations like the United Nations 
Development Program, World Health 
Organization, and UNICEF to tackle some of 
the world’s seemingly unsolvable problems.
Countries Hult students and the UNDP have 
jointly focused on over the last two years are: 
Barbados, Colombia, Haiti, Egypt, Jordan, 
Somalia, Syria, and Yemen.

 Over to you

First, come to grips with how and why business, 
society, and sustainability all need be integrated. 
Then it’s your turn to develop a strategic plan 
on how an organization of your choice can 
integrate social responsibility into their value 
proposition and value chain. 

As the world around us is changing faster than ever, 
corporate social responsibility and environmental 
factors are at the heart of everything we do and 
teach. Meaning, you’ll join a community of students 
and professors who are passionate about making a 
difference and develop skills to make a real impact 
on the future.

From partnering with global organizations such as 
the UN, World Health Organization, and UNICEF to 
bringing guest speakers to campus, Hult puts social 
impact at the center of all programs and empowers 
students to make a lasting, positive difference in  
the world.

#1
Hult was one of the first business schools to sign 
the United Nations’ Principles of Responsible 
Management Education (PRME)

FACULTY INSIGHT

Joanne Lawrence
American
Business & Society 
Professor

How do you bring your 
own experience into 
the classroom?

In my corporate role I was constantly facing 
ethical dilemmas: apartheid in South Africa, 
prices and access to medicines, too much 
sugar in drinks, etc. Those experiences helped 
to shape the teacher I’ve become. I use such 
examples to inform my lectures: there is 
nothing quite like learning from stories drawn 
from real situations.

What makes Hult different?
Its truly global outlook and entrepreneurial 
attitude. While Hult respects the past, it’s not 
tied to it. It is very much about the future. 

What is the role of business in society?
Today’s world is extremely interconnected and
a global, ethical mindset is critical. Business 
can only thrive in societies that are stable and 
inclusive. Companies have a critical role to 
play in helping to create those societies by 
integrating social and environmental principles 
into what they do and how they do it. I truly 
believe that Hult students will lead that effort 
as they apply what they learn, and will thrive as 
they help to move the world forward.

   Follow Joanne on LinkedIn or go to 
hult.edu/blog and search “Joanne Lawrence”

Joanne has 35+ years of corporate and 
consulting experience with global organizations 
including BP, IBM, SmithKline Beecham, the 
World Bank, and the UN Global Compact. She 
was named one of Britain’s Top 20 Corporate 
Women by The Sunday Times and won the 
Case Centre’s 2018 Best Case Study Award 
in the Ethics and Sustainability category for 
“Sustainability as Opportunity: Unilever’s 
Sustainable Living Plan.”

See Joanne’s classroom in action: go to 
youtube.com/Hult and search for “PRME”

It takes diverse, cross-functional teams 
to solve the problems of tomorrow

#sustainabilitymatters 
We believe that business and sustainability go hand 
in hand, which is why every course at Hult has an 
ethics or social impact component. Through classes, 
assignments, and challenges you’ll be encouraged to 
consider profit, planet, and people.
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“Make money 
and make a 
difference in 
the world.”

STUDENT STORY

Kati Kallins
American 
Sustainability Manager, Facebook
Class of 2017

What made you choose an MBA?
My background is in environmental policy. I needed 
to speak the language of finance and marketing to 
show that I’m a well-rounded business professional—
not just a specialist in sustainability. 

What’s it like studying at Hult San Francisco?
There’s a lot of excitement here around launching 
new ventures. San Francisco is the epicenter of 
corporate citizenship, where making money and 
making a difference in the world converge. Hult is  
a supportive global community of business 
professionals wanting to create the kind of world  
we all want to live in. 

What were your key takeaways from Hult?
Gaining a growth mindset has been invaluable. 
Taking global electives was my favorite part of  
Hult. Getting to study in two new countries with 
colleagues who knew the language and culture was 
such a benefit to my learning experience. Traveling 
to China was a massive culture shock—I gained 
a ton of cross-cultural business skills that I’m still 
applying to my job today.

Any advice for future students?
Going into the program with a game plan of what 
you hope to get out of the experience is key to your 
success. There are so many great events on and 
around campus, opportunities to travel and connect 
with the broader network—having your end goal in 
mind makes these opportunities even stronger.



Learn  
about You

Will soft skills really help me get a job?

95%
of employers prioritize hiring 
graduates who can 
contribute to innovation

93%
of employers say the ability 
to demonstrate soft skills is 
more important than a 
specialism

58%
of organizations say their top 
priority is closing leadership 
skills gaps

When you believe that you can get better at anything 
with practice, and you have the confidence to fail—
you’ll thrive in any profession. At Hult, you’ll develop 
the adaptability and resilience that most employers 
want and entrepreneurs need.
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Lead your own way

“My Hult experience has changed 
me as a person. It’s given me an 
opportunity to hone my skills and 
actually spend time focusing on 
them. One of the most challenging 
things has been leading teams of 
peers. How to juggle often opposing 
views with getting the task done is 
something that I have developed a 
lot here and is something I will take 
back into the working world.”

Aaron Salamon
British/Canadian 
Associate Director of Operations,  
Asia Pacific Region, EF Educational Tours
Class of 2018

Know yourself so you can lead others
We’ve taken advanced practices from leadership
development courses and built them into all our 
degree programs. You’ll examine your personal 
attributes against key leadership dimensions through 
diagnostic, psychometric, and self-assessment 
exercises. Armed with this insight, you’ll work to 
improve the key skills you’ve identified. 

Graduate with a growth mindset
No matter what your starting point on each of  
these key leadership skills, you can improve  
through constant practice and feedback. This  
proven technique means that you’ll not only be  
more self-aware and able to make better decisions, 
you’ll also be able to see your behaviors changing  
and feel your effectiveness in groups and 
organizations increasing. You’ll see for yourself  
just how transformative learning by doing is and  
how much you can improve in areas you once 
thought were impossible. It’s a mindset that will  
stay with you for life.

“Dean Sam,” as she’s affectionately known by 
staff and students, in a coaching session at Hult 
London campus

What are your unique leadership 
strengths? Your team will tell you

We believe the best way to learn is by doing. That’s 
why, at Hult, you’ll be challenged to lead teams in real-
world situations, to understand your own strengths 
and weaknesses, and to develop an authentic style of 
leadership that’s uniquely you.

FACULTY INSIGHT

Samineh I. Shaheem, 
PhD
British
Dean of Hult Graduate 
Programs, London and 
Organizational Behavior 
& Leadership Professor

Why do you need to understand yourself 
before you can lead others?
An understanding of who you are and why you 
react in a certain way to external influences 
is crucial in a business setting. It is through 
this awareness that we are able to effectively 
manage ourselves, others, and our relationships. 
 
What is a “growth mindset” and why is  
it valuable?
Growth mindset is the belief that our skillsets 
are not fixed and they can be developed  
with the right amount of effort, interest, and 
commitment. When you understand this, you’re 
more likely to invest time into turning your 
weaknesses into strengths. With this attitude, 
challenges become learning tools and failures 
become stepping stones towards success! 
 
What is the “Hult DNA”?
The Hult DNA is a research-based set of 
cognitive-behavioral skills that we use to 
develop every student who walks through  
our doors. These fall into three categories: 
Thinking, Communicating, and Team Building.
 
How is it used in the leadership program?
The MBA program at Hult starts by analyzing 
each student’s competencies in these key 
areas. The results form the basis of a leadership 
development plan, which is reinforced and 
tested through teamwork and targeted 
business simulations.
 
In addition to her role as dean of Hult’s London 
Graduate Programs, Dr. Samineh I. Shaheem 
is a professor of Organizational Behavior and 
Leadership, as well as neuroleadership coach. 
She’s regularly invited to be a keynote speaker at 
international conferences and seminars. 

   See for yourself how Dean Sam approaches 
teaching: go to youtube.com and search 
“Teaching at Hult”
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STUDENT STORY

Martica Wakeman 
American 
Branding & Community, Sanikind
Class of 2019

How have you changed since starting the MBA?
I feel unrecognizable to myself now. When I joined 
Hult I was going through a hugely turbulent time in 
my life and was suffering deep loss on a number of 
levels. It’s been the hardest time of my life and yet 
so rewarding. I’ve found someone within me that  
I didn’t even know existed. I bet on myself for the 
first time in a big way and the program and the 
opportunities it’s presented haven’t disappointed. 

What skills did you want to develop? 
I wanted to hone my critical analysis skills for the 
consulting world. Also, to be able to confidently 
pitch in a high-pressure environment—to have 
enough depth to my skills that I can articulate myself 
with confidence. Through the Hult experience, I’ve 
naturally improved my ability to lead and inspire 
others to work as a collaborative team. 

What are your classmates like?
The program is so intense that the friendships you 
make here are on another level. We all have our 
own strengths and weaknesses but everyone  
has their turn in the sun and you root for your 
classmates. It’s a really incredible support system. 

“I’ve found 
someone 
within me  
that I didn’t 
even know 
existed.”
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Entrepreneurial state  
of mind
An entrepreneurial mindset will serve you whichever 
career path you pursue. At Hult, you will inhabit an 
environment where you can test new ideas, learn from 
your mistakes, and develop the fearless heart and mind 
of an entrepreneur.

Every failure is a lesson learned
At Hult, entrepreneurship is not just a specialism— 
it’s in our DNA. As you take part in real-world 
competitive challenges throughout your degree,  
you’ll see how your failures are your best learning 
opportunities. It’s through firsthand experience that 
you will develop the resilience and bold spirit every 
entrepreneur needs.

We practice what we preach
Founded by one of Europe’s most successful
entrepreneurs, Bertil Hult, our business school is
run by business people. Many of our professors are
successful entrepreneurs who started their own
businesses and learned critical lessons from failure.
They have extensive industry experience and they 
share their expertise in class every day, as well as 
outside the classroom through club activities,
workshops, and seminars. We encourage you to use  
your creativity and initiative, and fearlessly pursue 
your own business ideas.

“The learnings we took from our practical 
MBA challenges were invaluable for our 
own business. How do you project sales? 
How do you estimate the value of your 
company? The questions we needed to 
answer were the same. We had honed our 
teamwork and decision-making skills in 
uncertain environments. We were already 
halfway there thanks to our Hult MBA 
experience.”

Sabrina Palme & Andre Quintanilha
German & Brazilian
Co-founders, CEO & COO
Gartenzwerg
Class of 2015

FACULTY INSIGHT

Hap Klopp
American 
Founder & former CEO, 
The North Face
Entrepreneurship & 
Product Development 
Professor

How do you bring your experience into the 
classroom?
I bring in people I’ve worked with, do real-
world projects with companies I know, and use 
stories from my own life. 

Would you describe yourself as a mentor?
Eleven of the people who worked for me at the 
North Face ended up running major outdoor 
businesses of their own—without business 
backgrounds. I mentor a lot of students in the 
development of their startups. It keeps me in 
touch with the latest technologies and presents 
live examples for me to draw on.

What makes Hult different?
It’s global, and about the future of business as 
much as the past. 

To me, Hult is...
The right school for our times.

   Follow Hap on LinkedIn or go to  
hult.edu/blog and search “Hap Klopp”

Hap is an acclaimed businessman, consultant, 
author, speaker, and adventurer. He founded 
and led the North Face for over 20 years, 
having received his BA and MBA from Stanford 
University. The company won multiple awards 
for its management and product. Hap now 
runs HK Consulting and works with numerous 
entrepreneurial ventures.

  Tailor your degree to your 
entrepreneurial ambitions 

These electives deep-dive into the skills 
and knowledge you need to start your own 
business or drive change from within an 
organization:
– Disruptive Business Models
– Social Entrepreneurship
– Entrepreneurial Marketing
– Entrepreneurial Finance
– Entrepreneurship through Acquisition
– Family Business

Becoming an entrepreneur is more 
than a career choice—it’s a mindset
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“Every failure brings you 
closer to success.”

STUDENT STORY

David Rodríguez Sánchez
Mexican
CEO & Co-founder, Food for All
Class of 2015

What inspired you to start Food for All?
Forty percent of the food produced—about 365 
million pounds per day—is thrown out. Restaurants 
account for around 18% of that waste. At the same 
time, one in every six Americans faces hunger.  
Why can’t people have quality food at a discount, 
while also reducing waste?

How does it work? 
Food for All is a new marketplace for surplus food. 
Restaurants can sell their surplus meals through our 
app to users that go pick them up for less than half 
the price.

How is the business progressing?
We recently got accepted by Techstars and have 
raised over $1M USD in funding. We are now 
operating in New York and Boston and have over 
250 restaurants on our platform. We’re growing at 
25% month on month and structuring our expansion 
to new cities. And we’ve diverted over 100,000 lbs. 
of food from the trash can.

What have you learned from your setbacks?
Not failing makes you comfortable enough to create 
the illusion that everything is perfect. Having a 
startup is a roller coaster, so every failure is learning 
that brings us closer to success.

   Download the app and follow @foodforallapp  
on Instagram
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Put theory into practice and gain hands-on experience 
working in diverse teams for live client challenges. 
Throughout your program you’ll compete to solve real-
world business problems as creatively as possible, perfect 
your pitching skills, and discover your true potential.

Experience is the 
best teacher

STUDENT STORY

Learn by doing

Brenda Raez
Peruvian
Manager, PwC
Class of 2018

What did you find most valuable about the 
challenge-learning approach?
Understanding myself and my own strengths 
and weaknesses in relation to the Hult DNA was 
groundbreaking for me. Knowing what to work  
on and what to keep doing is incredibly valuable.  
Hult was the place that showed me that there’s  
no limit to what you can achieve.

What were your key learnings?
Being humble, not always insisting your own 
viewpoint is the right one, and giving space 
to others are essential, both in the business 
environment and also in life. It was my first time 
working with people from different cultures. In the 
beginning it was overwhelming, but soon you realize 
there’s more than one way to do things, and you  
can learn so much from your classmates. Having a 
growth mindset is what will trigger the capabilities 
within yourself to be able to achieve whatever you 
want in life.

How has this helped you professionally?
I’m sure it opened doors for me even while I was 
still at Hult. I moved from Peru to Dubai for the MBA 
and had a job offer with PwC there even before I’d 
finished the program.

How can a world-
leading automotive 
manufacturer increase 
its market share in the 
electric vehicle sector? 

Solving for innovation
Working to the client brief and 
pitching to execs, students at Hult 
London were tasked with solving 
the problem of how a prestigious, 
long-established automotive 
brand could increase its market 
share in electric vehicles—a 
sector that is being disrupted by 
many new challenger brands. 

EXAMPLE STRATEGY CHALLENGE

Launch a new entrepreneurial 
venture for a for-profit business. 

Solving for investment
Students at Hult Dubai were challenged to 
set their own problem to solve as creatively 
as possible through a new business idea. 
Their business plan had to be highly 
competitive, as they were pitching for 
investment to a panel of judges that  
included the CEO of bfound.io, one of the 
most data-driven startups in the UAE. 

EXAMPLE ENTREPRENEURIAL CHALLENGE

Create a disruptive business 
model leveraging digital 
technologies.

Solving for sustainability 
Students in Hult Boston were asked to 
research and propose a sustainable, 
disruptive business model for a world-
leading industrial manufacturer, leveraging 
new digital technologies to increase 
market share.

EXAMPLE INNOVATION CHALLENGE

Problem-focused challenge learning
We believe you learn best by doing. That’s why you’ll 
face real-world business challenges as part of your 
everyday classroom experience. Whether you’re 
figuring out how best to apply a new technology to  
an existing business, developing a startup idea, or 
coming up with innovative ways to address social 
problems, you’ll work in diverse teams to solve the big 
issues facing businesses today. This challenge-based 
approach to learning is what defines the Hult student 
experience. It’s through this highly practical education 
that you’ll learn from your mistakes, understand your 
strengths, and develop your skills. 

Students consider creative ways of solving a 
team challenge before finalizing their concept

Understand the industry before you 
can consider the solution

Test your hypotheses and tackle the 
problem from multiple angles
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91%
of Hult MBA graduates were 
employed after three months 

Your career deserves our 
personal touch
Whether it’s tailored 1-2-1s, mock interviews, analyzing 
your LinkedIn profile, or connecting you with your 
target employer, we’re here to help you achieve your 
career aspirations. Everyone is unique and their goals are 
personal to them. Your dedicated career advisor will help 
you prioritize your objectives and develop your strategy. 

“From tweaking my resume to prepping for 
interviews, my career advisor supported and 
coached me every step of the way.  In fact, 
she’s a big part of why I have the job I do 
today. I actually got an offer from Domino’s 
prior to graduating.”

Saviera Ubas 
Filipino
International Business Consultant, Domino’s
Class of 2016

“There is no one-size-fits-all approach 
to career development. By developing 
yourself from every angle, with the 
Hult careers team as your guide, your 
goals can gain the strategy and support 
needed to lead to your success.”

Dawn Gallt Watson
Head of Careers

Real relationships start here
Throughout your degree, you can set up personalized 1-2-1
sessions with the career team. Even after you graduate,
you can make use of these sessions for up to three months
post-graduation. We also offer drop-in sessions, making it
easy for you to come by at anytime.

Get immersed
The first semester is all about 
getting you truly immersed  
into Hult. Use this opportunity 
to attend career workshops  
that suit your interests, degree, 
and goals.

Alumni round tables
We’ll set up round-the-table 
meetings for you to connect with 
successful alumni from different 
industries. These meetings are 
a good place to get advice from 
those already employed, and you 
never know what one of these 
connections could lead to.

Invaluable connections
A great way to get yourself in front 
of top employers and startups 
is through our campus and 
virtual career fairs. Fast-growing 
companies hungry for talent, 
entrepreneurs, CEOs, and business 
practitioners will be attending, so 
bring your resume and your A game.

Practice makes perfect
We’ll be doing those all-important 
mock interviews with you. We’ll 
also run reflective workshops 
where a career advisor will ask 
interview questions to a group of 
4-5 students and give feedback 
to improve their answers.

Before you even arrive at Hult 
The career team will kickstart your 
career journey by inviting you to join  
our Career Gateway program, which 
includes webinars on key topics like 
effective resume writing, employment 
market trends, and job search plans.
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Achieve your 
employment goals
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Katharine Boshkoff coaches students 
through their career options

AB InBev
Accenture 
Amazon 
Apple
Bank of America 

Boehringer Ingelheim 
Credit Suisse
Deloitte  
EF Education First 
Ernst & Young

Havas
KPMG 
LinkedIn 
L’Oréal
LVMH 

Oracle 
PwC 
Salesforce 
Schneider Electric 
Unilever

A degree from Hult could take you to many places and 
on many different career paths. These career outcomes 
showcase the impressive success of our Class of 2019 
graduates, just three months post-graduation. 

660+   companies hired Hult 2019 grads across  76+ countries

91%
of Hult MBA graduates were 
employed within three months  
of graduation

94%
of Hult graduates changed 
either country, industry,  
or function

53%
of international students at US 
campuses gained employment in 
the US 

$93,300 
average MBA graduate starting salary 
three months after graduation 

 134%
pre-MBA salary increase,  
The Economist, Which MBA, 2019

$110,800  
average MBA salary three years after 
graduation, Financial Times, alumni 
survey, 2018

Note: Unless otherwise noted, all data is based on MBA Class of 2019 reporting employment three months post-graduation.

Which industries do Hult MBA graduates work in?

Technology

Financial Services

Manufacturing

Media/Entertainment

Consulting

Transport/Logistics

Consumer Goods

Healthcare/Pharma

Government

Education

Real Estate

Other

Energy

Hospitality

Non-Profit

19%

18%

13%

8%

8%

7%

4%

7%

3%

3%

3%

3%

2%

1%

1%

Leading employers of Hult MBA graduates 
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ALUMNI STORY

Tonika Sealy Thompson
Barbadian  
Ambassador of Barbados to Brazil, 
Government of Barbados 
Class of 2012

Why did you choose an MBA?
I needed to acquire business fundamentals like 
organizational theory and economics. I also wanted 
to develop my leadership potential beyond mid-level 
seniority. I was reluctant to do an MBA as I associated 
it with cut-throat capitalism. Hult’s social conscience 
resonated with me.

How did Hult’s environment influence you?
Living and studying with people from all over the 
globe made a huge difference in the lives of all of us. 
We learned to see cross-culturally rather than just 
through an East/West lens. Now I’m part of a global 
community with friendships all over India, China, and 
Europe. I couldn’t have asked for a better training—
even though I had no idea that I would go on to 
become my country’s Ambassador.

What was the number one takeaway for you?
Studying in Shanghai marked my life on many levels 
and it still opens doors for me even now. Learning 
about doing business in China from a Western 
perspective led to meaningful opportunities that would 
not have been possible at a traditional business school.

Any advice for future students? 
Form yourself into a global citizen. Learn languages, 
travel, develop an understanding of other cultures. 
Coming from a non-traditional background, I’ve often 
felt like an outsider but I let it drive me rather than 
stifle me. Today, I’m the most confident I’ve ever 
been and all of my skills are being utilized. From one 
day to the next, I’ll speak three or four languages, be 
developing partnership agreements, or be working to 
conceptualize what entrepreneurial diplomacy might 
mean for my country.

   Connect with Tonika on LinkedIn

Where will your Hult 
degree take you?
Hult graduates are in demand with leading employers, 
achieving great things with their entrepreneurial spirit 
and reputation as globally minded innovators. Welcoming, 
passionate, and determined, our alumni are not only your 
future network—they can be your inspiration.

ALUMNI STORY

The latest venture of trader-turner-serial-entrepreneur Colin is the ethical, 
organic coffee company CRU Kafe. Distributed to over 20 countries 
worldwide, CRU has just become the coffee on board all short-haul British 
Airways flights.

Why an MBA?
I wanted to take myself out of the professional world for a year to figure  
out what I wanted to do for my next adventure. Hult’s global network really 
appealed to me. At Hult, you’re not a number but an individual with your  
own personal story and journey. You’ll build valuable relationships and skills 
for today’s global world. 

What skills from Hult are you still using today?
Definitely the social skills needed to work within a multicultural world.  
I manage people from many different backgrounds and Hult really helped 
me understand how to not only make a very diversified team work but to 
truly excel. And the network is still amazing, even all these years later. 

   Follow Colin’s coffee journey through Colombia on Jamie Oliver’s FoodTube 
channel: go to youtube.com and search “Colombian Coffee Cru”

Colin Pyle
Canadian
Serial Entrepreneur 
Former Chairman & Founder, 
CRU Kafe
Vice President, Capital Markets 
and Treasury at RFA Bank  
of Canada
Class of 2012

ALUMNI STORY

Fulbright Scholar and Female Role Model of the Year award winner Eva 
wanted to hone her leadership and cross-cultural collaboration skills and 
immerse herself in the London VC scene. After graduation, she stayed in 
London and found her dream job managing startup investment at Sky.

What’s the key to success in your field?
After 10 years in the business I came to the realization that managing diverse 
teams and being able to communicate effectively across cultures and 
backgrounds is crucial—especially in an international VC environment.

What was a key learning from your MBA?
Learning to manage difficult situations with openness and communication 
was a very important step in my development. The professors were great 
and offered new unexplored angles to subjects that I thought I already knew.

Eva Rez
Hungarian
Senior Investment Manager 
(Venture Capital), Sky
Class of 2018

25,000+
alumni worldwide to  
connect with

70
active alumni chapters  
globally

45%
of Hult MBA graduates are 
working in management, upper 
management, or C-level positions 
one year after graduation; this 
goes up to 55% three years after 
graduation

CAREER IMPACT

Your alumni network



Apply  
to Hult

Ready to add your perspective to a diverse group of 
talented students from all over the world? If you think 
you’ve got the passion, drive, and creativity to thrive 
in Hult’s action-oriented environment—then we 
want to hear from you. 

128 Events & Visits
130 Costs & Scholarships
132 How to Apply
134 Other Programs
136 Program Summary
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Students chat in Hult Boston’s atrium 
before heading to the campus restaurant 
and bar, Little Lingo

Ev
en

ts
 &

 V
is

its

Ev
en

ts
 &

 V
is

its

See yourself at Hult
The community, the atmosphere, the classes—visit us in 
person or online to get a feel for what your life could be 
like as a student at Hult. You’re welcome at any of our 
campuses around the world, at our events in your nearest 
city, or online at our many virtual events throughout the 
year. There’s no better way to picture yourself at Hult.

Meet us virtually 

Join us online for a wide range  
of virtual events. Discuss your 
personal goals and get your 
questions answered with virtual 
1-2-1s, connect with candidates 
in your region at online get- 
togethers, and gain insights  
into the latest business trends  
and teaching at Hult with world-
class webinars.

  hult.edu/events 

Meet us on campus 

A great way to decide where  
to study is to see it for yourself.  
Visit any of our campuses—
Boston, London, San Francisco, 
Dubai, or Shanghai—at any time, 
or come to an Open House for the 
full Hult experience. Soak up the 
atmosphere, meet students and 
faculty, explore the city—and see 
if Hult is the right fit for you. If you 
can’t make it to campus, you can 
join us for a virtual tour online.

  hult.edu/visit

Meet us in your city

We attend university fairs all over 
the world, so drop by and say hello. 
Or, arrange a 1-2-1 meeting with 
our enrollment advisors whenever 
we’re in your city for a personal 
consultation on your preferences 
and goals as well as information  
on our programs, campuses,  
and financial support. We’re also 
available for virtual 1-2-1s at a time 
that suits you—simply get in touch 
to arrange a session.

  hult.edu/meet

Connect with us online

 @HultBusinessSchool

  HultBusinessSchool

 Hult

 Hult_Business

 Hult International Business School

 Talk to a current student at hult.edu/students
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Hult scholarships
Hult scholarships are designed to help us find the 
best global talent and maximize diversity. Our 
scholarships cover a wide range of backgrounds, 
industries, sectors, and nationalities. 

A few examples of available 
scholarships include:
– Academic Excellence
– Social Impact
– Entrepreneurial Impact

Scholarships are awarded to eligible candidates 
who demonstrate the strongest potential.
Candidates are required to prove they meet 
scholarship criteria through evidence and/or 
a written or video submission. Competition for 
scholarships increases as the year progresses, so 
we recommend applying early.

Loans & government support
Financial institutions in many countries offer 
education financing specifically to local citizens. 
These loans are typically repayable after completion 
of the course, although terms vary widely.
Depending on where you are from, you may be 
eligible for loan and grant opportunities offered by 
your government. We work with candidates to help 
them identify suitable financial institutions and 
government programs. 

Needs-based financial aid
If you have a demonstrated financial need, Hult may 
be able to help with limited needs-based financial aid 
that is awarded on a case-by-case basis. The financial 
aid committee looks at the situation of each accepted 
student and, depending on each candidate’s personal 
circumstances, decides if financial aid will be awarded 
and at what level. 

Your enrollment advisor will work with you to 
determine if you are eligible for Hult financial aid and, 
if so, will help you apply. It’s important to leave plenty 
of time to arrange your finances, so be sure to apply 
as early as possible to allow you to get everything in 
order. Our enrollment advisors are here to help and 
will advise you every step of the way. 

Costs & scholarships
Your education is undoubtedly one of the most important 
investments you will ever make. Throughout the application 
process, we will work closely with you to help you understand 
the options available to you to finance your degree.
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Sofia Abu-Ghaben, from the Class 
of 2018, on Hult’s Dubai campus

Need help with your application, funding, or securing a student visa? 
  Our enrollment advisors are here to help: info@hult.edu

Hult International Business School reserves the right to make changes in the courses offered, requirements for graduation, locations, 
program, fees, and accommodation at any time without notice. The most recent Terms & Conditions are available at hult.edu.

1 A non-refundable confirmation deposit counts toward the annual program fee.
2 Insurance provider varies.
3 Library materials include cases, articles, and other licensed materials.
4  Amounts are based on market benchmarks and exchange rates at the time of print and are therefore subject to change. Estimated 

expenses should be applied a second time for studying Dual Degree.
5  Course instructors may assign additional textbooks, licensed software, or other materials not included in our library as part of the 

requirements of their course. These are not included in student course fees, and costs are an estimate.
6 Optional for any multilingual student, required for students who only speak English.

Billed Cost of Attendance for 2021-2022

 

 
Campus

Program fee1 
Insurance coverage2 
Library materials3

Boston USD

$76,200 
$2,750 
$550

San Francisco USD

$78,300 
$2,750 
$550

Application fee: $150 USD

USD

$27,000 
$1,900 
$550 

USD

$27,000 
$1,900 
$550 

Dual Degree program fees

Program fee  
Insurance coverage2 
Library materials3

London GBP

£54,600 
£1,000 
£450

Dubai AED

AED 281,000 
AED 6,350 
AED 1,990

USD

$18,000 
$12,000 
$1,500 
$200

USD

$17,000 
$11,000 
$1,500 
$200

Estimated expenses4

Housing 
Living  
Books and course materials5

Language classes6

GBP

£13,000 
£8,000 
£1,200 
£160

AED

AED 50,000 
AED 28,000 
AED 5,500 
AED 734

   Find out more about costs, scholarships, 
and financial aid at hult.edu/mba-finance
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Applying to Hult’s 
MBA program
You’re unique—at Hult, we treat you that way.  
We assess candidates individually based on the strength 
of their whole profile. Your drive and your mindset 
are important indicators of your success here, and we 
value them as much as your proven achievements. 

One-to-one support during your application will 
ensure that you are guided through the process 
and have the chance to ask questions at any time

 Entry requirements

– Bachelors degree or equivalent
– Three or more years’ work experience 
– Proficiency in English (i.e. TOEFL/IELTS)

Who should apply?
Business is about creating, collaborating, learning, 
disrupting, and upskilling. But most of all, it is about 
getting things done. If you’re made to do, then the 
chances are, you’re made for Hult. Your drive and 
mindset are as important to us as your academic and 
professional achievements. That’s why we take the 
time to get to know your unique value and skillset.

When to apply 
We encourage you to apply as soon as you’ve decided 
you are interested in Hult’s program. The earlier you 
apply, the better position you will be in to secure 
funding, visas, and the campus of your choice. Priority 
is given to those who apply by our official application 
deadlines. For full details on application deadlines, go 
to hult.edu/mba-admissions.

Personal visa support 
The vast majority of our students are coming to a 
new country when they come to study with us. We 
have years of experience welcoming students from all 
over the world to our campuses, and our expert visa 
coordinators will support you in applying for your visa.

Need help with your English?
If you need to improve your English, we offer an 
intensive Pre-MBA English Proficiency program, in 
partnership with EF Education First, which will equip 
you with the fluency necessary to succeed in our  
MBA programs. Ask your enrollment advisor for  
more information. 

How to apply

 Go to hult.edu/apply

– Create your personal profile

– Submit your application fee

–  Submit your test scores, if required, i.e. 
TOEFL, IELTS. Your enrollment advisor will 
let you know if you are required to submit 
any test scores.

– Personal assessment interview
  We will assess your profile, goals, and overall 

fit for the program in an in-person or phone 
interview. We will also review your English 
proficiency during the interview. 

– Admissions decision
  You will receive an admissions decision, 

including decisions on any financial 
assistance applications.

– Outstanding documents 
  If you receive a conditional acceptance,  

you will need to submit any outstanding 
required documentation—such as your test 
scores or college transcripts—before you 
start the program.

– Confirmation

– Prepare for class—and book your housing.

Need help with your application? 
  Our enrollment advisors are here to help: info@hult.edu

Go to hult.edu/apply to apply
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Other Hult programs

Bachelor in  
Business Administration
The uniquely global undergraduate 
experience.

One-Year Masters Degrees
Earn a masters designed to help 
you launch your global career. 

Virtual Masters in  
Business Analytics 
Join live classes and earn a  
highly in-demand STEM degree 
from home. 

Global Executive MBA
A part-time alternative to our 
Global One-Year MBA for mid- to 
senior-level professionals.

Doctorate in  
Business Administration (DBA)*
A 2.5-year accelerated program 
that propels experienced business 
professionals to become experts in 
their field.

Executive Education
Develop your management skills 
alongside professionals from 
around the world.

   For a full list of Hult programs 
visit hult.edu

Live learning, from home
Follow the same curriculum as our award-winning MBA— from home. Join 
live virtual classes; learn from internationally renowned professors; and be 
part of an immersive, interactive virtual experience that our students tell us 
is a great way to learn.

Save time and money
With minimal disruption to your work and home life, our Virtual Part-Time 
MBA is a convenient, affordable degree designed for those who want to  
get ahead from home. There are opportunities to travel to our campuses  
in six of the world’s most influential business hubs for electives, as well as  
an optional leadership immersion week at our flagship Boston campus.  
Online alternatives are available for those who don’t wish to travel.

Same world-class US degree
Graduate from a triple-accredited US business school with a Global MBA. 
You’ll need to be driven and dedicated, but if you’re determined to make 
your dream happen this is a great option to connect your ambition with 
your success.

   Find out more at hult.edu/virtual-mba

Hult’s Virtual Part-Time 
MBA: Distance learning 
with a difference
Attend live sessions every other weekend and earn 
a world-class US-accredited MBA from home. 
With on-campus elective upgrades available—it’s 
an affordable, flexible way to access Hult’s uniquely 
practical global experience.
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* New program, due to launch in 2021.
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Let’s talk

Our global enrollment team is always available to talk, 
answer your questions, and discuss your personal 
circumstances. Arrange a time convenient to you at 
hult.edu/talk

Mission statement

We strive to be the most relevant business school in the world. By using our global reach and always being creative, entrepreneurial, 
and on the cutting edge, our aim is to have a positive impact on individuals and organizations by transforming their management 
practices. In so doing, we hope to be the business school of choice for existing and aspiring leaders. We will contribute to 
sustainable growth, helping leaders to integrate commercial success and societal well-being. 

Hult International Business School is a 501(c)(3) non-profit educational organization registered in the Commonwealth of 
Massachusetts, accredited by the New England Commission of Higher Education (NECHE) to award US degrees. For additional 
accreditation information please visit hult.edu/accreditation.

Hult International Business School reserves the right to make changes in the courses offered, requirements for graduation, 
locations, program, fees, and accommodation at any time without notice. The most recent Terms & Conditions are available 
at hult.edu.
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Recycle this brochure; 
together we can make 
a difference

Your degree at 
a glance

 Where can I study?
Choose to study your core program at Boston, San 
Francisco, London, or Dubai. You can take electives at 
any of our campuses as well as at our rotation centers 
in Shanghai and New York. You can also take specialist 
seminars in cities across the world. (For more on 
campus options, see p. 70.)

 What degree will I 
graduate with?
Master of Business Administration.

How long is the program?
Hult’s MBA degree is 11 months long.
Want to further your studies? Hult’s Dual Degree program allows you to earn a 
second masters degree in as little as six months’ accelerated study (See p. 54.)

Hult’s 
programs 
are ranked 
among the 
best in the 
world by:

Boston

Dubai

London

Shanghai

San Francisco

New York

Hult is the first 
triple-accredited US 
business school

Who will I 
study with?

 136
nationalities
globally

43%
female*

7
years’ average 
work experience*

39
industries 
represented*

*Hult’s MBA Class of 2020.



hult.edu/apply


