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Design Thinking

IDEO U | What is Design Thinking? – YouTube

https://www.youtube.com/watch?v=ldYzbV0NDp8
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IDEAS !



Lean Start Ups & Design Thinking 



DESIGN THINKING – TESTING NEW IDEA
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SWOT Analysis 
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Owner/Manager’s Ability to Delegate

REALITY OF NEW IDEA  
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DESIGN THINKING – TESTING NEW IDEA





SEGMENTATION STRATEGY



CUSTOMER PROFILE
Age

Male / Female

ADDRESS

INCOME $$$$

PROFESSONAL

Family / Children
Interests 

????????

Health / Medical
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