
Harness the power  
of Digital Marketing on a shoestring-budget



My aim (hopefully)
•	 Understanding the power of digital marketing to engage supporters and beneficiaries

•	 Explore low-cost tools, tips and tricks to help optimise your online efforts

•	 Boost your confidence in managing and enhancing your online presence

Why are we here?
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“Digital marketing is the use of digital channels  
to market products/service or in this case charities.”
Simple… right?

What is it?



Like everything in life, very few things are that simple.  
Digital marketing can be simple, and it can be complicated, it depends on the scale. 

Why use digital marketing channels
•	 Increased visibility: 

•	 Enhanced engagement: 

•	 Improved fundraising: 

•	 Promote the cause

•	 Educate and inform

Well yes… kind of



So what are the channels? What can they do? How do they work?  
And what are their own strengths?

We are going to concentrate on the ones that are easiest, cheapest and most effective in Guernsey:

•	 Organic social

•	 Email

•	 Paid social 

•	 Display and YouTube

Get on with it George…



What is it?
Organic social media, which refers to content shared on social 
platforms without paid advertising, offering significant benefits 
for charities, such as:

1.	 Building a community and engagement with followers

2.	Opportunity for high levels of reach

3.	Allows you to show authenticity and build trust

4.	Chance to reward corporate sponsors and partners, resulting 
in further support

5.	Inspire action

6.	A platform in which to educate the community of the 
importance of your cause

Organic social  



1.	 Identify the best social network… or use them all!

2.	Know your audience and your objective

3.	Consistent engagement (posting and responding)

4.	High-quality content (video, images and branding)

5.	Encourage sharing (call to action and content designed to share)

6.	Leverage user-generated content (share and repost others content).

7.	 Utilise Instagram stories and reels (true organic content, by those who are 
running/involved with the charity)

Organic Social - where and how?

Difficulty level 		  Low

Time to create		  High

Time to manage	 High



Examples



Email marketing is old-school (for digital 
marketing) but it is still incredibly effective

What is it?
A form of digital marketing that involves sending emails to 
a list of subscribers. It’s a cost-effective way for businesses 
to reach out to potential and existing customers, build 
relationships, and promote products or services.

Benefits:
1.	 Cost-effective

2.	Targeted reach

3.	Measurable results

4.	Relationship building

5.	Lead generation and 
sales

6.	Promotion

Best to promote:
1.	 Events

2.	Fundraising initiatives

3.	Charity awareness

4.	News

5.	Charity efforts/results

Email Marketing



GDPR… remember that? Sure, you need to be wary, 
but email is a fantastic and cost-effective way of 
marketing.

1.	 Choose an email marketing platform 
Free Options: Gmail, Outlook, or Mailchimp’s free plan. 

Paid Options: Mailchimp, Klaviyo, Campaign Manager, or 
HubSpot. These offer more features and customisation options.

2.	Create an email list

3.	Design your emails

4.	Schedule your campaigns

5.	Test and analyse

Email Marketing - Where and how?

Additional tips:
•	 Mobile optimisation:

•	 Don’t spam

•	 Compliance: Adhere to email 
marketing laws and regulations 
(e.g., GDPR).

Difficulty level 	 Low		

Time to create	 Medium			

Time to manage	 Low



Examples



Paid media



Quick question…
How much did Macmillan Cancer Research spend on awareness and campaigning in 2023 ?



What is it?
Paying to display your ads or content to a specific target 
audience, rather than relying on organic reach alone. This 
allows 3rd sector organisations to reach a wider audience 
and achieve specific goals, such as increasing awareness, 
driving website traffic, fundraising and promoting events.

Benefits:
1.	 Targeted reach

2.	Measurable results

3.	Cost-effective

4.	Increased brand 
awareness

5.	Faster results

6.	Engagement opportunities

Best to promoting:
1.	 Events

2.	Fundraising initiatives

3.	Charity awareness

4.	News

HOW MUCH?
Run paid social adverts from just £1 per day.

Paid social 



Social adverts



Social ads can be created directly in Facebook and Instagram 
via a “boost” button. 

1.	 Choose your platforms

2.	Create a strong ad campaign

•	 Set clear objectives: Define what you want to achieve with your ads.

•	 Target your audience: Use demographics, interests, behaviours, and location to reach the 
right people.

•	 Create compelling ad copy: Use strong visuals and persuasive language.

•	 Choose the right ad format: Consider options like image ads, video ads, or carousel ads.

3.	Set your budget

4.	Track and measure performance

Paid Social - Where and how?

Additional tips:
•	 Test different ad variations

•	 Use high-quality visuals

•	 Encourage engagement

•	 Stay up-to-date with  
platform updates

Difficulty level 		  Low

Time to create		  High

Time to manage	 Low



What is it?
Online advertising where visual ads, such as 
banners, images, or videos, are placed on 
websites or apps. These ads are typically 
shown to users based on their browsing history, 
demographics, or interests.

Benefits:
1.	 Targeted reach

2.	Brand awareness

3.	Measurable results

4.	Cost-effective

Best to promoting:
1.	 Events

2.	Fundraising initiatives

3.	Charity awareness

HOW MUCH?
Run paid display ads from just £1 per day.

Display advertising



Using the Google Display Network anyone can create a simple 
display campaign

1.	 Create a Google Ads account: 
Visit https://ads.google.com/ 

Click “Start now” and follow the prompts to create an account.

2.	Define your goals

3.	Create compelling ad creatives

4.	Set your budget

5.	Track and measure performance

Display adverts - Where and how?

Difficulty level 		  Low

Time to create		  High

Time to manage	 Low

Additional tips:
•	 Use high-quality images 

•	 Keep ad copy concise

•	 Target carefully



What is it?
Video advertisements that play before, 
during, or after YouTube videos. They 
can be skippable or non-skippable, 
and their format can vary from short 
bumpers to longer ads with product 
demonstrations or storytelling.

Benefits:
1.	 Visual storytelling

2.	Targeted reach

3.	Brand awareness

4.	Cost-effective

Best to promoting:
1.	 Events (past and upcoming)

2.	Fundraising initiatives

3.	Charity awareness

HOW MUCH?
Run paid YouTube ads  
from just £1 per day.

YouTube advertising



1.	 Create a Google Ads account: 
Visit https://ads.google.com/ 

Click “Start now” and follow the prompts to create an account.

2.	Create a YouTube channel: If you don’t have one already, create a YouTube 
channel for your business.

3.	Plan your ad strategy

4.	Define your goals and identify your audience

5.	Create engaging video content

6.	Choose ad formats

7.	 Set your budget

8.	Track and measure performance

YouTube adverts - Where and how?

Difficulty level 		  Medium

Time to create		  High

Time to manage	 Low

Additional tips:
•	 Create high-quality videos 

•	 Keep it relevant

•	 Use clear calls to action

•	 Target carefully



Research and courses - FREE
•	 Google SkillShop  

https://skillshop.withgoogle.com/
•	 Meta Skilling certificate  

https://www.facebook.com/business/learn/msba
•	 LinkedIn Learning 

https://www.linkedin.com/learning/
•	 Mailchimp academy 

https://www.mailchimpacademy.com/student/catalog
•	 Hubspot 

https://academy.hubspot.com/courses/digital-marketing

Creative
•	 Canva   https://www.canva.com/en_gb/
•	 Design Wizard   https://designwizard.com/

AI
•	 ChatGPT    https://openai.com/chatgpt/
•	 Gemini (Google)   https://gemini.google.com/app 
•	 Copy.ai
•	 Jasper Ai   https://www.jasper.ai/

Freelance platforms
•	 People per hour
•	 Fiver
•	 Upwork

Tools and resources



Speak to local marketing agencies 
like mine, we are always happy to 
help at Clicksmith.

Last resort…



Thank you


