
Event trends 
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EVENTBRITE’S ANNUAL EVENT 

TRENDS FORECASTING GUIDE, 

REVEALING WHAT’S NEW AND 

NEXT FOR LIVE EVENTS.
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60% of 21- to 35-year-olds 

said they’re looking forward 

to a Year of Adventure and 

getting out of their comfort 

zone

 #Year of Aventure 

Over half (51%) of all respondents 
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#The VIP Treatment

Goodie Bags
Loyalty 

Programmes 

Tours, tastings and 

Transport
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#Back to Nature 

75% of attendees said they would 
pay a higher ammount for nature 
connected events 
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#Healthy Hedonism 

Partying and welleness will 

continue to merge 

+ 76% increase in no and 

low alcohol events
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#Healthy Hedonism 

All are welcome to join us on the 

roads, trails, and beyond. We believe 

that enjoying great beer and doing a 

bit of physical activity can help you 

create the perfect run-life balance. You 

don’t have to be a runner to join, but 

you might just become one.

Over 200 chapters worldwide
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Increase in 

attendance at 

health & wellness 

events grew

Of attendees want events that 

might offer a meaningful, 

transformative experience

#Events as Self Care

23% 73%
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#Innovative Marketing  

When it comes to 

promotional activities, 

2025 is the year to go big 

and bold 
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 #Disconnect to Connect 

In the moment, as 

opposed to seeing an 

event through a 

smartphone screen  
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 #Disconnect to Connect 

In keeping with the year 

of adventure tren, 

attendees want to fully 

immerse themselves 

into the experience 
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