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the home-of automotive pop culture
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showcase for Renault's transformation
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"the carwalk® is a showcase for Renault's transformation. This venue
is designed to be hybrid and innovative, open to all. It is a showcase
for displaying and experiencing the world of the brand. It also reflects
our desire to put Renault back in people’s hearts by choosing to offer
physical, human and emotional experiences, just like our cars are
designed to be experienced.

Designed as a showroom but also as a real living space - with
arestaurant, a shop, and a programme of events and cultural
activities - the carwalk® places discovery and enjoyment at the heart
of the customer experience.”

CagrolS pupls (LR
CEO, Renault J
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a place thatreinvents itself
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"Since 1910, what has defined this place is its ability to reinvent itself:

it has changed its identity every time it changed its name.

IN1962, it was the great era of the Renault Pub: an American-style
concept store where exhibition space and restaurant coexisted.

In 2000, the Renault Pub transformed into a loft and became the 2 o O o
Atelier Renault.

In 2025, we wanted a place that would be completely unique - an gy dalsil
architectural gesture, a one-of-a-kind experience. That's how this
175-meter ramp was born, shaped like the garages of our childhood:
a catwalk for cars, therefore a carwalk.”

Gk ol (L
Chief Marketing Officer, Renault 2 O 2 5
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The architecture of the carwalk®
isinspired by both the car
garages of our childhood and
industrial assembly lines, it
structures the space asa
continuous, ascending, and
evolving journey. Conceived
from the outset as a flexible
environment, the project

is designed to transform,
accommodate different uses,
and offer multiple points of view.

The suspended ramps,

with no visual obstacles,

create an oblique, levitating
architecture thatenhances
visibility and showcases the
vehicles. The lighting, integrated
directly into the route, highlights
the cars while controlling energy
consumption by focusing
thelight.
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reimagining a space
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"This place is experienced more as a cultural space than
a traditional showroom. The idea was to create a mobility
showroom, with a museum-like atmosphere.”

v (@

6 other

O S e |
oo @



diyoll 6)luw yguai solel

rethlnklng the automobile for the C|ty

MQ'JMM&S)&JQ'WM
dousoll dSpidl Lawi g sl jilidl &)l (9
U 6992r90 J135 3 VI

Jiidl azlgi LUl 5oyl wbasil Lgie STyl
¥ST Yo g Jo=xill giv) pEN «Spaxll

Jio Ao gy0ll duilyyesl Libgsi 9gi 1290
09 yasxio Ludi M= (Twingog R4g R5
Blowl asi 3 bodic bl (o d0c 53 >liog
Ax9lS (5531

) Renault was the first car manufacturer to invest in the
Champs-Elysées. Itis also the only one that s still present there today.
Aware of the new challenges of urban mobility, Renault supports the
transition towards more peaceful cities. Our electric icons on display,
such as the R5, R4 or Twingo, offer a technological, decarbonized

and accessible solution for the greatest number of people, when soft
alternatives are no longer sufficient.
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In this multifaceted venue, visitors can not only discover the brand’s
or explore contomporary art xhibitions. Findly & visit to The Originals

boutique offers the opportunity. to take home a souvenir of
the experience.
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discover the current exhibition and the upcoming ones
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Take a seat for a tasty breakiin

the heart of the Champs-Elysées.

In arelaxed atmosphere,

the carwalk® café invites you to
rediscover the essentials: authentic,
generous cuisine made with

fresh produce.

The Originals Store is setting up
shop at the carwalk.® Lifestyle
accessories, toys, clothing and
miniatures... Everything you need to
show your passion for the brand.

The Canal+ documentary "Champs-
Elysées: I've seen the world go by”
tells the story of the world’s most
famous avenue. Through four exclusive
episodes, this Canal+ documentary
series takes us on a tour of the little-
known places and behind the scenes
of thislegendary location. Trace

the history of the actors and brands
that have made this avenue such an
iconic place.
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bring the place to life
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discover our collection
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available to watch on Canal+ E L]
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