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WHAT WE RECOMMEND TO VISIT







Don't ask what the city can do for tourism.
But what tourism can do for the city.
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Neighborhoods
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Neighborhoods
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Why Gratzel?
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CULTURE LIVABLE CITY SUSTAINABILITY
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Talking Sustainability

without calling it that ...
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SUSTAINABILITY
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How to Gratzel
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168 million

Campaign Impressions
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Kasia in Austria ar

it's like you read my mind haha had on my "to visit
list” next weeks

G Top-Fan
Velia Trujille
Muy colorido, bello y original.

1Jahr  Gefallt mir  Antworten n
f

kaplanova.alice Loocove Prater@
40 Wo. Gefillt 2 Mal Antworten

oy ey o

irenchikita Must put reminder...love areas like these @

Gefillt 2 Mal Antworten Ubersetzung ar

astrid_vienna_bildcontent Perfect explanation of Gratzl § @

Geféllt 1Mal Antworten
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it Mo yow el v mil Maha had on ey 0 visi
Bl nead woeks

Musy colonido, bello y original.

Geladh mai  Arilaeates

arvava alice Loonove Praterll) | e

b @ acstridl v

nna_blidcortent Perdect sxplanation of Gratzl &

“Thankyouforrecommending
restaurants around our hotel sowe
can experience the day to day lifel”

“This is our second visit. Can you
give us an insider tip?”

“What would be an interesting
sight off the beaten track?”

“The route city guide brochure is perfect
to explore the Viennese Gratzell”

“Can you recommend a local market?”

VIENNA

‘I hear from travel
advisors that their clients
want to get off the beaten
path, gooutside of the
box, do something that is
unGoogle-able’”

“Me encanta el tema de este afio.
Paralos que va la conocen esta
muy bien. Yesmuy interesante a
nivel de politica turistica de la
ciudad.”

.

“J'ai été particulierement sensibilisée a
cette découverte des quartiers autour
during et je vais remonter I'information
amon collégue.”

—

S

“Wir stellen Ihnen die alten, neuen und
unbekannten Highlights ganz
unterschiedicher Wiener Bezirke vor.”

“Tutti sono luoghi di incontro e crocevia
diculture, e la maggior parte diessi
conserva la propria autenticita diunita
urbane aperte all'ospitalita.”




Fveryone happy?




Well ...
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Not everyone was happy.
At first.
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Communication is Key
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WHAT THEY WERE AFRAID OF
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WHAT WE AIMED FOR
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it's about Balance
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GROWCH ISN'T SOMETH(NG TO FEAR.
IC 1S SOMETH(NG TO SHATPE.
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THE PROOF IS IN THE STRUDEL ...
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Thank You!

And see soon you in Vienna's Gratzel!

Questions?

Tobias Schreiber
tobias.schreiber@wien.info
+431 211 14-607

vienna.info

heartbeat.vienna.info

b2b.vienna.info

meeting.vienna.info

foto.vienna.info

shaping.vienna.info
facebook.com/WienTourismus
youtube.com/Vienna

instagram.com/vienna
tiktok.com/@vienna.info
pinterest.at/viennatouristboard
x.com/WienlInfoB2B

x.com/_Vienna_Info_
weibo.com/welcometovienna

Little Red Book (4sth Wiz )
linkedin.com/company/vienna-tourist-board
linkedin.com/company/vienna-convention-bureau
wien.info/podcast

viennacitycard.at

#ViennaNow

ivie App

VIENNA
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