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Eurovision Song Contest 2026: Vienna Captivates Europe

A dramatic voting thriller crowned an unexpected winner at the Eurovision Song Contest
2026 in Vienna. Bulgarian singer DARA won the competition with her energetic dance-pop
anthem “Bangaranga”, securing a landslide victory with 516 points and bringing Eurovision
2027 to Bulgaria. With its infectious beat, powerful stage production and euphoric
atmosphere, “Bangaranga” quickly became one of the defining songs of this year’s
competition and resonated strongly with Eurovision fans across Europe. Israel’'s Noam
Bettan finished in second place, while Romania’s Alexandra Capitanescu came third.
Austrian act Cosmé may have finished in second-last place with six points, but his
electrifying performance turned the Wiener Stadthalle into a sea of dancing fans and was
celebrated enthusiastically by the live audience.

1.1 Eurovision Fever Across Europe

The Eurovision Song Contest once again confirmed its status as one of the world’s biggest
live entertainment events. Ahead of the competition, organisers expected a global TV
audience of around 166 million viewers. In Austria, ORF recorded its strongest Eurovision
ratings since Vienna hosted the contest in 2015. Up to 1.684 million viewers watched the
Grand Final live on ORF 1, while the overall reach of the final day’s programming amounted
to 3.268 million viewers — corresponding to 43 percent of Austria’s TV population aged 12
and above. Particularly remarkable were the audience shares among young viewers with up
to 93% market share among 12-29-year-olds during the final voting sequence. In addition,
around 100,000 users followed the event via livestream on ORF ON — the strongest online
Eurovision performance ever recorded by ORF. Germany also reported exceptional viewing
figures: around 8.9 million viewers followed the Grand Final broadcast from Vienna on ARD,
making Eurovision by far the most successful programme of the evening.

1.2 Vienna Turns Into Europe’s Eurovision Capital

For one week, Vienna transformed into the beating heart of the Eurovision universe. 95,000
tickets in 75 countries were sold for the nine live shows at Wiener Stadthalle. The Eurovision
Village at Rathausplatz became one of the city’s biggest public event spaces, attracting
huge crowds throughout the week. Despite rainy weather conditions, around 30,000 fans
gathered there for the Grand Final public viewing alone, celebrating together in front of
Vienna City Hall. Concerts, live performances, karaoke sessions, clubbings and fan events
created a unique atmosphere that extended far beyond the official competition.

1.3 Eurofan House Breaks Visitor Records

Another major hotspot during Eurovision week was the Eurofan House at Wien Museum,
which became a vibrant meeting place for Eurovision fans, artists and media representatives
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from all over Europe. Between 11 and 16 May, a total of 23,392 visitors came to the
museum — twice as many as during the institution’s previous record week. Fans experienced
artists closer than anywhere else through interviews, performances and live talks.

One of the highlights was the appearance of Eurovision winner DARA herself, who
performed “Bangaranga” at the museum and later spoke enthusiastically about Vienna and
the Wien Museum during a live interview session.

1.4 Austria Showcases Culture, Tourism and Music

As official partner of the Eurovision Song Contest 2026, Austria Tourism, the Austrian
National Tourist Office, used the event as a global platform to position Austria as a year-
round destination for culture, lifestyle, gastronomy and music. At the heart of the Eurovision
Village at Vienna’s Rathausplatz, Austria Tourism and its partners created a 100 square
meter interactive experience area showcasing the diversity of Austria through immersive
and playful activations. Under the motto “Austria in every season”, international visitors were
invited to experience the country through a mix of entertainment, innovation and iconic
Austrian imagery. A particular highlight was the ski simulator, where Eurovision fans
competed in virtual alpine races through the regions of Schladming-Dachstein and Arlberg
with St. Anton and Lech Ziirs. Together, the tourism regions brought authentic alpine lifestyle
and mountain experiences directly into the centre of Vienna. The Schénbrunn Group added
imperial flair with a royal photo installation inspired by Schénbrunn Palace, where visitors
could pose as Empress Sisi and Emperor Franz Joseph for memorable social-media
moments.

Together with the Vienna Tourist Board, Austria Tourism also hosted an international press
and travel trade programme for around 90 international stakeholders. The curated
programme offered international media and travel trade guests a deeper and more authentic
perspective on Vienna and Austria. Specially designed “Gréatzl” walking tours guided
participants through lesser-known neighbourhoods beyond the classic tourist routes,
showcasing hidden courtyards, local stories, architectural gems and the city’s creative and
contemporary spirit. Another highlight was “A Culinary Symphony”, an exclusive dining
experience hosted in cooperation with Vienna-based culinary collective Popchop. The
evening combined traditional Austrian cuisine with modern interpretations, allowing guests to
experience Austria’s food culture in an innovative, social and immersive setting.

A special highlight was the live podcast session at the Eurofan House featuring Austrian
musicians such as Ina Regen and Florian Ritt, introducing international audiences to
Austria’s contemporary music scene and creating authentic cultural encounters. More
information: https://b2b.austria.info/en-gb/media/newsroom/eurovision-vienna-podcast/

1.5 Eurovision in Vienna set new benchmarks
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The Eurovision Song Contest 2026 also impressed with a spectacular stage and state-of-
the-art production technology. Designed by Florian Wieder, the stage at Vienna’s Wiener
Stadthalle combined Austrian design influences with cutting-edge LED and laser technology,
creating an immersive visual experience for millions of viewers worldwide. More than 2,100
lighting elements, 28 live cameras and highly complex stage automation transformed the
arena into one of the most technologically advanced Eurovision productions to date.
Eurovision Song Contest 2026 also set new benchmarks in sustainability and
environmentally responsible event production. The competition received the Austrian Eco
Label certifications for both “Green Producing” and “Green Event” and was additionally
awarded the Silver Certification by Bio Austria.

Major sustainability measures included:

» fully LED- and laser-based stage lighting systems

» battery-powered backup systems instead of diesel generators

* acomplete ban on disposable tableware

* a bio-organic catering share of 64.3%, exceeding the original target of 60%
These initiatives demonstrated how major international live events can combine
entertainment, innovation and environmental responsibility on a global stage.

Winner-Fotos: https://www.eurovision.com/newsroom/image-bank/
Other Fotos: https://www.picdrop.com/austriatourism/02z3UjnPCv
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