Numan rises to England’s Semi with a cheeky OOH campaign
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Wednesday 15" July 2026:

With everyone anticipating England's performance in the semi-final of the World Cup,
Numan, the digital healthcare provider, anticipated the inevitable innuendo - moving quickly
to launch a reactive OOH campaign, created by Wonderhood Makers.

Playing on the double entendre, the creative delivers a simple but unmissable message:
‘Don't stop at a semi’.

The timely execution shines a spotlight on erectile dysfunction treatment from Numan, using
humour to tackle a topic that's too often overlooked. By seizing a shared cultural moment,
the campaign aims to turn national anticipation into a memorable reminder that no one
should have to settle for a semi.

Dr Zak Zafrani, GP & Men’s Health Specialist at Numan, comments:
"World Cup semi-finals bring the nation together, and they get men talking. On the
other hand, erectile dysfunction is one of the most common health issues men face
and one of the least discussed. It's treatable, so don't stop at a semi. On the pitch or

off it."

Ella Banks, Senior Creative at Wonderhood Makers, comments:


http://www.numan.com

“When a cultural moment is as big as the World Cup, the challenge is finding a way
to stand out while remaining true to the brand. For Numan, the "semis" presents the
perfect opportunity to join the conversation with something playful, relevant and with
genuine cut-through".

The campaign is running at OOH sites across Birmingham, Manchester and London and on
Numan socials.
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Notes to Editors

For more information, please visit the Numan website www.numan.com or contact the PR
team press@numan.com

Further imagery can be found here:
https://drive.google.com/drive/folders/12UFPczdgKy1rSZ1GaCILdJIdEEr3h3jp

About Numan

Numan is on a mission to help people live happier, healthier, longer lives. We offer
personalised, integrated care in one digital platform — including clinical guidance, medication,
behavioural health coaching, diagnostics and supplements, to help patients take control of
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their health. Our focus is on supporting people with stigmatised diseases and conditions -
such as obesity and testosterone deficiency - which traditionally are undertreated, mistreated
or misunderstood.



