b beta systems Brand Design Manual

This Brand Design Manual sets out the guidelines and
standards to ensure the correct use of the Beta Systems
brand in various physical, printed and digital applications.
Our aim is to standardise the brand and ensure its
consistent presentation across all media.

The manual covers important topics such as the structure,
shape and colour of the logo, the appropriate use of the
brand and typographic styles. These specifications create
uniformity in design guidelines and practices.

It is important to emphasise that this manual is not
iIntended to restrict creativity, but to serve as a guide. It
opens up new creative possibilities while maintaining
clear communication objectives and a solid projection of
our brand.

Introduction

Elevate. Empower.
T Solutions from
Beta Systems.
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Star

This variant positions the figurative mark above the text
mark. It is used when there is a lot of space available. A
correspondingly large protection zone must be
maintained.

Lok

The variant positions the figurative mark to the left of the
text mark. The protection zone is significantly smaller.

Signet

The exclusive use of the signet is suitable for a variety of
situations. The display is particularly suitable for profile
pictures, but is not limited to this.

Logo
Variants

The revised Beta Systems brand is based on the historical logo. However, it
gives the mark more impact, dynamism and a contemporary character and

optimises its handling with a more compact form.

beta systems

b beta systems

Protected areas

-

beta systems
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b beta systems Brand Design Manual Logo
- Construction

The embossed logo has an aspect ratio of 16 to 10, based

on a common aspect ratio of computer monitors. The

multiples of the unit of measurement derived from this 7
determine the line widths, spacing and radii of the design.

Target group-appropriate associations from the field of \l/

technology are sought. A screen and keyboard can thus 2 ’
be interpreted.

10




b beta systems Brand Design Manual Logo The combination of logo variants with the primary colour "Bittersweet" sharpens
Primary colors the brand image and promotes consistency and brand recognition in different
contexts.

-

beta systems beta systems

b beta systems b beta systems




b beta systems Brand Design Manual Logo It is possible to display the logo in grayscale. There are no restrictions here, but
- Grayscale care should be taken to ensure sufficient contrast between the logo and the
background.
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Woodsmoke

The gray palette does not use a neutral gray. The color
has a stronger blue component, which gives the design a
cooler, silvery appearance.

Woodsmoke is reflected in the coloring of photographs
and as a font and background color.

Bittersweet

The Beta Systems base color presents a versatile palette
of reds that exude a fresh and modern character. These
reds offer a wide range of shades that make the brand
identity vibrant and contemporary.

The color Bittersweet 400 is to be used for the logo.

Color
Primary color & grayscale

Beta Systems' striking corporate color is an energetic red called "Bittersweet".
The color adds vibrancy and a lasting impression to the brand identity. In
combination with white and dark grey, Bittersweet forms the primary colors that
shape the brand's visual palette and emphasize its versatility in different

contexts.

50 100 200 300 400 500 600 700 800 900 950
HEX #4617 #e3e8ea #c9d5d7 #a5b8bb #5d767d #50646a #455459 #3e484c #373d41 #0b0cOe
RGB 244 247 247 227 233234 202 213 215 165184 187 93 118 125 80100106 69 84 89 627276 55 62 66 1113 14
CMYK 1003 3108 71016 1220 27 26 6 0 51 256058 226 065 185070 156075 2114 0 95
HEX H#ff3f1 #ffebet #ffcfc7 #ffadaO #e5381d #c12b14 #a02714 #842718 #481007
RGB 255243241 255229225 255207199 255173160 229 56 29 193 43 20 160 39 20 132 39 24 72167
CMYK 0750 01590 026180 043310 088930 17931007 249510021 050500 309194 37
PANTONE 169 C 172 C 173 C 174 C 175 C

CMYK (PAN)




b beta systems Brand Design Manual Color Each domain is assigned its own hue, and each of these secondary hues
- Secondary colors supports Bittersweet in its own unique way, contributing to the diversity and
expressiveness of the brand identity.

50 100 200 300 400 500 600 700 800 900 950
Orange HEX #fff7ed #ffedd5 #fed7aa #fdbar4 #fb923cC #ea580c #c2410c¢ #9a3412 #7c2d12 #431407
Identity Access Management Solutions CMYK 0480 09190 020380 033590 052790 0761000 17 831007 268710025 318610042 47888173
Lime HEX #f7fee? #ecfccb #d9f99d #bef264 #a3e635 #84ccl6 #65a30d #4d7cOf #3f6212 #365314 #1a2e05
Log Management Software CMYK 50130 10280 210500 340750 440910 550990 67121000 /32910016 763810032 784310043 80568771
Emerald HEX #ecfdf5 #difaes #a7f3d0 #6ee7b7 #34d399 #059669 #047857 #065f46 #064e3b #022c22
IT Operations Management Software CMYK 9070 220170 370290 530420 650540 8214710 86287315 89367532 90417546 02527472
Blue HEX #effoff #dbeafe #bfdbfe #93chfd #60abfa #2563eb #1d4ed8 #1e40af #1e3a8a #172554
Workload Automation & Orchestration Solutions CMYK 8200 16400 28800 441500 612900 846200 896900 947700 10084110 100 9138 32
Observability Software
Violet HEX #{5{3ff #ede9fe #dddbfe #c4b5fd #a78bfa #7c3aed #6d28d9 #5b21b6 #4c1d95 #2e1065
Output Management Software CMYK 5500 81000 151800 293200 484800 (77700 808100 848600 899600 99100 28 18




b beta systems Brand Design Manual Color For digital use, we use color gradients that combine "Woodsmoke 950" with the
- Gradients primary or a secondary color. Transparency is used to ensure a harmonious transition.

Bittersweet

Woodsmoke 950
Primary Bittersweet 950/ 50%
Orange
|dentity Access Management Solutions Orange 500/ 30%
Lime
Log Management Software Lime 500 / 30%
Emerald
IT Operations Management Software Emerald 500 / 30%
Blue
Workload Automation & Orchestration Solutions Blue 500/ 30%

Observability Software

Violet

Output Management Software Violet 500 / 30%




b beta systems Brand Design Manual Color The design can be created on a dark or light background. A lot of space is given
- Weighting to the background colors in particular. Plenty of white space is desirable. The
primary color sets accents and should be used sparingly in most cases.




b beta systems Brand Design Manual Design language Surfaces, photographs or illustrations should aim for an aspect ratio of 16:10.
- Stage Derived from the logo, it contributes to a uniform grid and is well suited for the
composition of layouts on monitors.

16:10
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I'T Operations Management Software

Output Management Software

Log Management Software



b beta systems Brand Design Manual Products The new corporate design defines a visual language which, in addition to a new
- lcons & Badges company logo, also provides each product with its own representative icon.

lcons

The product icons are only used on their own in areas
where the connection to Beta Systems is obvious and
does not need to be emphasized by using the badge.

These include websites, product interfaces and the
portfolio presentation in company presentations.

Since the color scheme of the product icon reflects the
domain affiliation of the product, monochrome use is not
intended.

Badges

For all other external communication purposes, the
combination of logo and product icon is used to guide the
consumer. This includes printable marketing collaterals for
individual products (white papers, flyers, datasheets, etc.)
or event material.

For the precise naming of the product, the iconis
combined with the product name.




b beta systems Brand Design Manual Products Overview and division of products into domains.
o Overview

Workload Automation & Output Management IT Operations
Orchestration Solutions Software Management Software

> ANOW!Automate 42 SmartdJCL DocZ Z Infraray BICS

/\\/ AN OW! SUite ':‘ OpeﬂOg TOOIS DOCX Identity Access

Management Solutions

) ProcMan XX XINFO \lz LDMSZ ). Garancy® Suite

JobZ X)) Garancy@Cloud

Observability Software Log Management Software

) IWSTools ~/~ ANOW!'Observe = LogX J Password Management

v CheckZ O Control

LogZ n) Access



b beta systems Brand Design Manual Typography The new corporate font is characterized as a versatile grotesque with the spirit
Bl Typeface ,New Montreal” of a display font. With 14 weights and the advantages of a variable font, it offers a

wide range of applications for various design purposes.

Neue Montreal

Neue
Viontreal

Thin Thin
_ight [ight
Book Book
Regular Regular
Medium Medium
Semibold Semibold
Bold Bold

530




b beta systems Brand Design Manual Typography The composition of typography plays an important role in the appearance of the
- Composition brand. The combination of large headlines with continuous text, the use of a lot
Dark Theme of white space and the color accents with the colors of the primary and
secondary palette are striking.

Headings should aim to be approximately twice the font
size of the body text.

Eyebrows are in accent colors taken from the primary and
secondary color palette. They should be placed above

headings and should not be too far away from them. 16.11.2024 | orem ipsum dolor sit

If the dark theme is selected, the font color of the body

text should correspond to "Woodsmoke 300" I_O re m | psu m d O ‘ O r Sl.t a m e.t, CO nsetetu r

Headings and other important text elements are

additionally emphasized by using the lighter SadipSCiﬂg elitr, sed diam Nonumy eirmoa
tempor invidunt ut labore et dolore

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
eirmod tempor invidunt ut labore et dolore magna aliguyam erat, sed diam
voluptua. At vero eos et accusam et justo duo dolores.

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
eirmod tempor invidunt ut labore et dolore magna aliguyam erat, sed diam
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet
clita kasd gubergren, no sea takimata sanctus est.

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
eirmod tempor invidunt ut labore et dolore magna aliguyam erat.

=  Lorem ipsum dolor
=  Nonumy eirmod tempor

« Dolore magna aliqguyam



b beta systems Brand Design Manual Typography
- Composition

Light Theme

If the Light Theme is selected, the color weighting of the
text elements is omitted. Except for the accent color, in
most cases only "Woodsmoke 950" is used. "Woodsmoke

950" Is used in most cases.

16.11.2024

Lorem Ipsum dolor sit amet, consetetur
sadipscing elitr, sed diam nonumy eirmoad
tempor invidunt ut labore et dolore

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
eirmod tempor invidunt ut labore et dolore magna aliguyam erat, sed diam
voluptua. At vero eos et accusam et justo duo dolores.

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
eirmod tempor invidunt ut labore et dolore magna aliguyam erat, sed diam
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet

clita kasd gubergren, no sea takimata sanctus est.

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
eirmod tempor invidunt ut labore et dolore magna aliguyam erat.

Lorem ipsum dolor
Nonumy eirmod tempor

Dolore magna aliquyam



b beta systems Brand Design Manual Typography The use of the display font size is very striking. The extra-large font is suitable
- Display size for short texts and is particularly concise and powerful in combination with a
system illustration.

The display font may have a font size of 4 to 8 times that of
the body text.

The semi-bold font style is used.
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