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Let’s  look at the context.



Almost  90% of  Cambodian households 

cook wi th b iomass as  their  pr imary 

cooking fuel  on  tradit ional  stoves.



Tradit ional  stoves pol lute  ki tchens 

and surrounding areas wi th smoke 

and soot.



54% of  these households cook 

indoors wi th poor  vent i lat ion.



And cooking is  pr imari ly  the 

responsibi l i ty  o f  women (96%)



Household Air  Pol lut ion from cooking wi th 

sol id fuels  is  the  second leading r isk factor 

for  d isease and premature death in  Cambodia.



Women and chi ldren are  most  vu lnerable 

to  harmful  household a ir  pol lut ion.



The cleanest  cooking fuels  – l ike LPG 

and e lectr ic ity  – are of ten not  accessible  

or  not  af fordable to  poorer households.  



When we started our work,  there were no 
clean biomass cookstoves avai lable in the 

market in Cambodia.



So what did SNV do to transform the 
market for cooking devices in Cambodia?



We supported the pr ivate sector to  

introduce super clean and ef f ic ient  

cookstoves and ways to  make them 

af fordable  to  consumers.



How?



We f irst  worked to  understand what  the 

market  opportunit ies are  for  Advanced 

Biomass Cookstoves and cleaner 

renewable b iomass fuels.



We then tested a  number of  d i f ferent  

Advanced Biomass Cookstove models and 

fuels  with consumers and gathered 

feedback and data.  



We conducted Control led Cooking Tests 

(CCTs)  in  the local  context  to  compare 

the performance of  t radit ional  and 

advanced stoves.  



We shared our  f indings wi th the pr ivate  sector –

both internat ional  stove manufacturers and 

local  last -mi le  d istr ibutors - to  spur their  

interest  in  enter ing the Cambodian market.  



For local  last -mile  d istr ibutors that  

wanted to  test  the market,  we supported 

them to  p i lot  d istr ibut ion of  stoves,  and 

provided training for  their  sales agents.



And ongoing coaching,  especial ly  in  

conducting ef fect ive stove demonstrat ion 

events.



And



We bui l t  the  evidence base on  Household 

Air  Pol lut ion in  Cambodian households 

and the posi t ive health impacts of  

Advanced Biomass Cookstoves.  



Our market explorat ion work paid off .  



I t  la id the foundat ion for  our  subsequent 
‘ Marke t  Acce le ra t i on  o f  Advanced  C l ean  Cooks toves ’  

project  that  saw the b i r th of  the market  for  
next-generat ion cookstoves in Cambodia.

C l i c k  on  the  l i n k  t o  l ea rn  more .

http://www.snv.org/project/market-acceleration-advanced-clean-cookstoves-greater-mekong-sub-region

