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Primary logo
Two-coloured logo 

Monochrome logo 

It is advisable to use the logo with a blue brand 
mark on media that is not overloaded with 
information and where the logo is the main or 
only element.



The monochrome logo can be used on media 
made in primary or сomplementary colours. The 
monochrome logo is used if the media includes 
much visual information or the classic two-
coloured logo is lost on a multi-coloured 
background.

Download logos
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We are a consulting company that helps wealthy people 
obtain second citizenship and residence permits by 
investment.
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On the market since 2006

We know the industry inside out: for example, the 
nuances of Due Diligence under each program, cases 
when an affidavit is needed, and the best ways to 
reach our clients’ goals.

Offices in 5 countries

We know the legal nuances of each relevant foreign 
jurisdiction: international lawyers, experienced local 
lawyers, and notaries prepare documents and know 
how to get around all the pitfalls that could arise.

99% success rate

We conduct preliminary Due Diligence for each investor 
to eliminate the risk of failure. If there are any “red 
flags”, we offer an alternative solution or decline to 
proceed, explaining the reason.

Licensed agent

We work exclusively with state EU and Caribbean 
investment programs under government licences.

Vertical logo
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Logo + 
background
The monochrome logo should be used with a 
gradient background. The brand mark must be in 
contrast with the background.


The monochrome logo is also used when the 
background is overloaded with details, elements 
and colour shades. In this case, the background 
should be additionally darkened, and the logo 
put on a blue underlayer.


The two-coloured logo can only be used when 
the background is several tones lighter than the 
brand mark.
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Font
Muller is the main font of the brand 
identity. 



For titles: Muller Bold 
For text: Muller Regular

Download fonts

Muller Bold

Muller Regular

Obtained second 

citizenship with us

5,000 families
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Brand colours
Primary colours


Blue and white are the primary brand 
colours. They are used in equal proportion.



Accent colour


Orange is used for buttons and other 
important elements. No more than one 
accent per screen is allowed.



Complementary colours


The complementary colours are used as 
alternative background options placed 
under the logo. 


PANTONE:  Bright White

RGB: 


CMYK: 


#

RGB: 


CMYK: 


#

RGB: 


CMYK: 


#

RGB: 


CMYK: 


#

RGB: 


CMYK: 


#

255  255  255



0  0  0  0 



FFFFFF

255  255  255



0  0  0  0 



F7F7F7

222  229 234


11  5  4 0 



DEE5EA

202  216  229



19  9  5  0 



CAD8E5

242  246  249


4 1 1 0  



F2F6F9

Invalid logo uses

Using the logo in colours that are not 
specified in the brand book

Applying effects to the logo
 Using an outline stroke

Stretching the logo to width or height Rotating the brand mark Offsetting the lower text part of the logo
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Brand mark
The brand mark is used when there is not enough space for the primary logo or when it is 
already clear from the context that the material is about Immigrant Invest.
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Negative space
Empty space should be left around the logo. The 
minimum size of the empty space around the logo is 
two typed N letters.

x 2

x 2

x 2

x  2

x2

x2

x2

x2

Minimum logo size

For printing For screens

9 mm

24 mm 90 px

30 px

Get an individual solution 

at a meeting in our office

WhatsAppwww.immigrantinvest.com Telegram

Elena RudaAustria, Vienna

Doblhoffgasse 9, 1010,  
Vienna, Austria


+43 (664) 126-04-72


office@imin.pro

Malta, St Julian’s

Dragonara Business Centre, Office 
506, Dragonara Road, Paceville,  
St Julian’s, STJ 3141, Malta


+356 (2033) 01-78


malta@imin.pro

Portugal, Lisbon

Praça Marquês de Pombal 14,  
Business Center Spaces,  
office 107, Lisbon, Portugal


+351 (211) 234-321


portugal@imin.pro

Grenada, Grenville

Immigrant Invest Caribbean Ltd., 
Victoria Street, Grenville, St. Andrew, 
Grenada, West Indies


grenada@imin.pro

Cyprus, Limassol

Victory House, 205, Archbishop 
Makarios Avenue, 3030  
Limassol, Cyprus


+43 (670) 308-25-71


cyprus@imin.pro

Lawyer, Chief Development Officer 
at Immigrant Invest
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