
Tips and Tricks 
for Social Media

Tips & Tricks

Use hashtags, as this 
gets your content seen 
by more people that 
don’t necessarily follow 
you.

Without having a posting structure, it can be difficult to keep track of 
what you’re posting and when. It can also make it more difficult to 
track insights, due to possible inconsistencies of the number of posts 
per week/month. 

Organic social posts are the cheapest way to market, as it’s free. 
However, this can cause some limitations as the only people that see 
your content are those who follow you, see posts that are shared by 
your followers and if they search any hashtags you may use (but this is 
not guaranteed to show your content). Sometimes the best way to get 
your content seen by your audience is to set up paid advertising. This 
allows you to set  emographics, such as; age, job role, location, interest 
and much more. 

Another thing to remember is the importance of your network. If you 
can build successful relationships with your network, it builds trust for 
your company, along with free marketing, as the bigger your network, 
the more shares you may receive, meaning more people will see your 
content. Another popular method in today’s marketing world is to 
partner with influencers, but only if this is suitable for your business. 
Companies such as makeup and food brands often partner with 
influencers to promote their products across social media, for a fee. 
This means their products could reach millions, rather than the few 
thousand that follow their page. By doing this it will get their product 
recognised more, possibly earn more followers on the  
brand page, along with the possibility of placing orders. 

Start with a plan and set your 
goals. 

Think about organic posts vs paid 
marketing campaigns.

Build relationships. 

It’s always a good idea to know what your competitors are posting 
and when. If they’ve been running their social media account for a 
long time and have good interactions and a large following, it’s more 
than likely that the content and scheduling of their posts are working 
well, which may give you a starting point on what content you should 
be looking at and the times you should be posting. 

It’s all well and good creating accounts across all social media 
platforms, but you don’t want to be wasting your time on those that 
will not benefit you. The most popular platforms amongst businesses 
are LinkedIn and Facebook, followed by Instagram and Twitter. There 
are other platforms that have become increasingly popular over the 
last few years, such as TikTok, a video network. However, you don’t 
want to spend your time and money creating content when your 
audience isn’t using this. 

Take a look at what your 
competition is doing. 

Make sure the platforms you are 
using are right for your business.
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Use images/videos/
sound in your posts, as 
this can create a more 
engaged audience.

If you work with other 
accounts, ensure you tag 
them using their @ 
handle, as they are more 
likely to share the post, 
showing your content to 
their audience too. 


