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Real Impact
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Bridging the Gap: Engaging Gen Z
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Chris Griffiths, Tech Founder, Bestselling Author
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How Visibility Works: Social
Media in an Algorithm-Driven
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through Thought Leadership

Diana Kopping, CMO Forvis Mazars AG

Achieving More With Less Budget

Adrian Meyer, CMO Swiss Casinos Holding AG
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Agentic Al Use Cases that
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Marco Wyler, Managing Director at
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Strategic Marketing Navigator:
10 Theses on what’s Next

Patrick Seitter, Managing Director,
Pascal Kreder, Managing Partner at
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What Really Drives Consumer
Decisions

Dr. Julia Urbahn, Member of the Management
Board and Co-Founder at intervista AG
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René Rennefeld, Managing Director at -~ £ N A Russell Beck, Director of Inspiration,
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