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Founded in 2001 Sweden HQ
with offices globally

Listed on Nasdaq 
Stockholm (2015)

Global leader in 
eye tracking

>600 employees

700+ patents and 
patent applications
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Education and training Extended Reality (VR & AR)
Behavioral studies and 
research

Gaming Automotive Healthcare
Accelerated adoption of our 
technologies in 6 market 
opportunities
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— Organic revenue growth of 3%

— Deteriorated macroeconomic situation led to organic 
decline of -6 % in Products & Solutions business

— Integrations grew 30 % organically

— Gross margin increased 3pp to 74 %

— Operating result (EBIT) SEK -36 million (-42)

— Implementing cost reductions going into 2023

— Sony announced PlayStation VR2 launch on Feb 22 2023

— First public demonstration of Tobii DMS @ Incabin Brussels

— Collaboration with Samsung on drowsiness analysis tech for 
Galaxy smart watch

— 8 design wins in the quarter

o 1 for Autism Spectrum Disorder (ASD) assessment

o 3 for Aware software in PCs

o 4 for Horizon software for Gaming PCs

— Neurosync & Novasight receive FDA clearance for their Tobii 
powered solutions
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• 3 % organic growth, sever macro economic headwinds impeding revenue from enterprise 
customers

• 74% gross margin, up 3 p.p. y/y, driven by mix shift towards Integrations and software 
license revenue

• EBIT SEK -36m, up SEK 6m from SEK -42m previous year

• EBIT margin -20 %, up 8 p.p. y/y

• Implementing reductions in opex run-rate going in to 2023

• Committed to reaching our target of breaking through to profitability in 2023
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• -6% organic growth due to deteriorated macroeconomic situation for enterprise 
customers

• 68% gross margin, down 1 p.p. y/y, historically subdued levels due to product mix, freight 
and component costs

• 30 % organic growth, driven by VR- and XR license and development projects

• 90% gross margin, up 9 p.p. y/y, driven by mix shift towards software license revenue
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— SEK -64 million (-71) in free cash flow 
o Q3 cash flow negatively impacted by a 37 million 

repayment of covid-related tax reliefs

— Cash and cash equivalents of SEK 263 million

— Net cash of SEK 183 million (SEK 247 million excl. 
IFRS 16 Leasing)

Balance sheet and cash flow summary

Tobii Group (SEKm) Q3 2022 Q3 2021

Equity 748 474

Equity Ratio (%) 72 29

Cash and cash equivalents 263 271

Net cash (Incl. IFRS 16) 183 -340

Free cash flow -64 -71
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“China aims to ship 25 
million virtual reality 

devices by 2026*.”

* Reuters – Nov 1st 2022
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— Organic growth amid severe headwinds in parts of our 
business

— Long-term outlook strengthens with clear steps forward 
in Virtual Reality, Automotive and Healthcare

— Opex run rate reduction to secure EBIT profitability 
during 2023




