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For many small business owners across the UK, the COVID-19 pandemic was a turning point in their relationship with

technology. Our survey shines a light on this changing relationship, examining how business owners used technology

and how they intend to use it in the future. 

For some, adopting technology was about business continuity in a world of pandemic restrictions. Most say their

business couldn't have survived without it. But upgrading the nation's tech stack unlocked longer-term gains for

adopters. They report new sales, more efficient ways of working, and better access to knowledge networks.

But far too many businesses are failing to take advantage of the full range of tech tools that, together, save users an

average of 12.5 hours each month. While only 2.7% of respondents didn't use any of the tech tools listed in this

survey, around a quarter didn't use cloud computing and the same proportion didn't use video conferencing – both

seen by users as critical to business continuity. Moreover, only around six in 10 businesses had adopted both of these

crucial tech tools.  

If the average benefit was banked by all senior employees in SMBs across the UK, the gross value of the time saved

would be around £8.1bn. For most business leaders, the monetary value of time saved alone would easily outweigh the

cost of licences for the tools covered in this report. But this is before we count the other business benefits that

adopters report. 

The investment case is solid, but big pockets of low adoption exist across the business community. And business

owners understand some tech tools better than others. Extending the use of these tools would boost the performance

of thousands of firms and their resilience to individual or economy-wide crises. 

HOW THE RIGHT TECH TOOLS CAN HELP OWNERS OF SMALL AND
MEDIUM-SIZED BUSINESSES WIN BACK £8.1BN OF LOST TIME



INTRODUCTION

P R O M O T I N G  T E C H
A D O P T I O N  W O U L D  B O O S T
U K  E N T E R P R I S E  A N D  I T ’ S
O U R  C O L L E C T I V E
R E S P O N S I B I L I T Y  T O  D O  I T :

For industry – it’s about finding better

ways to showcase benefits to business

owners and leaders and clarifying the real

costs of inaction. 

For businesses – small and micro-

businesses should test the market with

free trials and entry-level commitments.

They can take advantage of impartial

sources of advice and information. 

For government – this is about extending

the major support schemes on tech

adoption to micro-businesses and

widening the range of tools that financial

incentives cover.
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E N T E R P R I S E  N A T I O N

D R O P B O X

Emma Jones CBE, founder & CEO

“Small business owners have done an amazing job

in the past 18 months in adopting digital tools,

and it’s our job to continue to support them with

the information and resources they need to make

decisions on key technologies. This research

shows there are some barriers to tech adoption

among the small business community, and this

will inform our work and engagement with

government as we see the rollout of the Help to

Grow: Digital programme. We see at first hand the

benefits that small businesses gain by being

digitally savvy and we look forward to working

with Dropbox and others in the tech industry to

make sure the issues presented in the report are

addressed.”

Andy Wilson, director of Dropbox UK

“We need to break the ‘can’t adopt, won’t adopt’

cycle. UK businesses have been held back by lack

of information – about products and services,

entry-level deals and free-tier products, and new

tools and services that can help them push their

business to the next level. We can’t expect time-

poor business owners to navigate this complex

landscape without guidance, which is why we

partnered with Enterprise Nation to research this

issue and present a set of recommendations, for

the industry, the government and business

owners themselves.”
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M E T H O D O L O G Y  O V E R V I E W

F I E L D W O R K  D E T A I L S
The survey results were gathered from an online poll between 17 September and 3 November 2021.

901 businesses responded to the survey. 

The respondents to the survey are drawn from the owners/senior leadership of micro, small and

medium-sized businesses.

R E S P O N D E N T S
74.4% of respondents were white.

21.8% of respondents were from all other

ethnic groups combined. The remaining

respondents either preferred not to say or

did not know. 

R E G I O N S
There were respondents in every region of

the UK. 

D E M O G R A P H I C S  
48.2% of respondents were male. 

46.4% were female. 

The remaining respondents either preferred

not to say or identified differently. 

S I Z E  O F  B U S I N E S S E S
27.2% of respondents had zero employees. 

32.3% had between 1–10 employees.

15.9% had between 10–50 employees.

16.3% had between 50–250 employees.

8.2% had over 250 employees. 
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SUMMARY

M o s t  b u s i n e s s  o w n e r s
s u r v e y e d  f o r  t h i s  r e p o r t  s a y
o n l i n e  c o l l a b o r a t i o n  s a v e d
t h e m  f r o m  c l o s u r e  d u r i n g  t h e
p a n d e m i c .  A d o p t e r s  a l s o  s e e  i t
a s  d r i v i n g  f u t u r e  s a l e s ,  c o s t
s a v i n g s  a n d  r e s i l i e n c e .  

B u t  d e s p i t e  t h e  i m p o r t a n c e  o f
t e c h ,  m a n y  e n t r e p r e n e u r s  a r e
s t i l l  n o t  m a k i n g  f u l l  u s e  o f  t h e
t o o l s  a v a i l a b l e .  T h i s  i n c l u d e s
t o o l s  m a n y  s e e  a s  c r u c i a l  f o r
b u s i n e s s  c o n t i n u i t y :  o v e r  h a l f  o f
r e s p o n d e n t s  h a d  y e t  t o  a d o p t
s e c u r e  d o c u m e n t  s i g n i n g  a n d
e - s i g n a t u r e s .  

B u s i n e s s  o w n e r s  s t u c k  i n  a
‘ c a n ’ t  a d o p t ,  w o n ’ t  a d o p t ’  c y c l e
o f  u n d e r - i n v e s t m e n t  i n  t e c h
t o o l s  c o u l d  b e  l o s i n g  t h e
e q u i v a l e n t  o f  £ 3 , 4 0 0  a  y e a r  i n
l o s t  t i m e ,  m i s s i n g  o u t  o n  n e w
c u s t o m  o r  e x p o s i n g  t h e i r
e n t e r p r i s e  t o  u n n e c e s s a r y  r i s k .  

T E C H  U S E  –  S U R V I V A L  A N D
B U S I N E S S  C O N T I N U I T Y
Tech tools enable people to connect and collaborate

over distance. They underpin new business models

and power online workspaces. Many businesses

credit their survival through the pandemic to the

tools they use. 

S K I L L S  A N D  C O N F I D E N C E
Digital skills go together with tech adoption. On

average, business owners are active in keeping up

with trends. But reading about new products doesn’t

always generate the confidence to use them.

Building this confidence with expert advice, better

information, and training could unlock growth in

businesses across the UK. 

G R O W T H  A N D  F U T U R E  A D O P T I O N
A business owner’s record of adopting tech is a good

guide to their future intentions. Familiarity builds

confidence and knowledge of what tech tools can do

for them. Breaking more businesses out of a ‘can’t

adopt, won’t adopt’ mindset would transform the

performance of thousands. 

P R O D U C T I V I T Y  A N D  E F F I C I E N C Y
Counting the potential time saved through new ways

of working allows businesses to weigh the benefits

against the costs. Tech adopters report large time

savings. If extended across the UK, these gains in

productivity would transform the economy.

B A R R I E R S  T O  A D O P T I O N
Though business owners report many benefits from

tech tools, they also identify barriers that prevent

them using those tools. Some see cost and

challenges with implementation. Others cite a lack

of knowledge or information. Addressing these

barriers would unlock growth across the economy.
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Key stats

The COVID-19 pandemic was a turning point for business owners in thinking about their
relationship with tech. It prompted many to imagine how tech tools could support new patterns
of working and collaboration. For some, adoption was about survival. But users also reported
new sales, efficiencies and access to peer knowledge. 

T E C H  T O O L S  K E P T  T H E  E C O N O M Y  G O I N G  D U R I N G
C O V I D - 1 9 .  
72.5% of businesses said tech tools saved them from closing down

during the pandemic lockdown.

B U S I N E S S  L E A D E R S  S A V E  1 5 0  H O U R S  A  Y E A R  O N  A V E R A G E
F R O M  U S I N G  T E C H  T O O L S ,  W I T H  T H E  V A L U E  O F  T H A T  T I M E  –
F O R  S M E S  –  B E I N G  £ 8 . 1 B N .
This is worth the equivalent of £3,400. Some save even more time – one

in five business leaders (21.2%) said tech tools saved them over five

hours a week (at least 260 hours a year).

Tech tools are particularly important in allowing the smallest businesses

to operate efficiently. Of the respondents that said tech tools save their

business time, 66.4% had five employees or fewer.

T H E  C O S T  O F  T H E  L I C E N C E S  A N D  S U B S C R I P T I O N  F E E S  I S  A
P A R T I C U L A R  B A R R I E R  T O  A D O P T I N G  T E C H  T O O L S  F O R  S M A L L E R
B U S I N E S S E S  A N D  F E M A L E - L E D  B U S I N E S S E S
Of those businesses highlighting cost as a barrier, 78.5% of them had five

employees or fewer. 58.6% of the businesses that highlighted cost as a

barrier were female-led. (It's important to note that most responding

businesses that employ no more than five people were female-led.)

T H O S E  B U S I N E S S E S  T H A T  E X P E C T  T O  G R O W  A N D  T H O S E
T H A T  D O N ' T  A N T I C I P A T E  A N  I N C R E A S E  I N  T H E I R  U S E  O F
T E C H  T O O L S  O V E R  T H E  N E X T  1 2  M O N T H S .  
Only 5.9% of businesses do not expect to use tech tools more widely. 
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Tech use – survival
and continuity

Tech tools were crucial to the public health response to COVID-19. Without them, business
continuity in the face of shutdowns would have been impossible. Most business leaders who
responded to this survey believe that, without the ability to collaborate online, their businesses
would have closed.

T W O  T E C H  T O O L S  I N  P A R T I C U L A R  H A V E  B E E N  C R I T I C A L
T O  B U S I N E S S  C O N T I N U I T Y  D U R I N G  T H E  P A N D E M I C .  
A clear majority of survey respondents reported that “video

conferencing” (66.5%) and “cloud storage, file-sharing and

simultaneous editing software” (59.3%) were important to

keeping their business going over the last 18 months. These

tools were also regarded as the best ways to connect with

customers and clients over the last 12 months. 

P R O J E C T  M A N A G E M E N T  T O O L S  W E R E  S E E N  A S  I M P O R T A N T  T O  B U S I N E S S
C O N T I N U I T Y ,  B U T  N O T  A L L  B U S I N E S S E S  A D O P T E D  T H E M .  
More than a third (33.5%) of survey respondents reported that “project management tools” were

important to keeping their business going over the last 18 months. Yet more than a fifth (22.1%)

of respondents reported that their business does not use project management tools at all.  

A  B E T T E R  A B I L I T Y  T O  W O R K  W I T H
O T H E R S  W A S  T H E  # 1  B E N E F I T  F O R
U S I N G  T E C H  T O O L S .
59.3% of businesses reported that cloud

storage, file-sharing and simultaneous editing

software were very useful to keeping them

going over the last 18 months. These tools

helped small businesses connect with

customers (68.1%), speed up processes (61.8%)

and continue best practices that they

implemented during lockdown (58.2%). 

Figure 1: Which of the following benefits has your business achieved by using technology tools? 0 250 500 750

Better ability to work together 

Connecting with peer support groups 

Saved time 

Reduced costs 

Increased security 

Increased sales 

Improved recruitment 

None of the above 
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0 50 100 150 200 250

I am very active 

I am fairly active 

I am not very active 

I am not at all active 

Many UK business owners aim to stay up to date with tech trends. But smaller and female-led
enterprises claim less active interest than their larger and male-led counterparts.  And low
confidence in using new and lesser-understood tools means that thousands of businesses are
missing out on gaining a competitive edge or building their resilience to future crises.

M O S T  B U S I N E S S E S  A C T I V E L Y  K E E P  U P
W I T H  T R E N D S  I N  B U S I N E S S  T E C H N O L O G Y .  
Many of these businesses (41.6%) would go as far

as to say that they are “very active”, which meant

reading about, researching and attending

courses. 

L O N D O N - B A S E D  B U S I N E S S E S  S E E  H I R I N G
R E M O T E L Y  A S  A  B E N E F I T  O F  T E C H  T O O L S
O V E R  T H E  N E X T  1 2  M O N T H S .
Almost a third of London-based businesses

(33.0%) say remote hiring is a key benefit,

compared to 25.4% of businesses in the rest of

the country. 

S M A L L E R  B U S I N E S S E S  A N D  F E M A L E -
L E D  B U S I N E S S E S  A R E  L E S S  L I K E L Y  T O
K E E P  U P  W I T H  T R E N D S  I N  B U S I N E S S
T E C H N O L O G Y  T H A N  L A R G E R  A N D
M A L E - L E D  B U S I N E S S E S .  
Only around a third of businesses with 1–10

employees say they are very active in

keeping up with technology trends,

compared to two-thirds of businesses with

over 50 employees. Around one in three

female-led businesses regard themselves as

“very active” at keeping up with tech trends,

compared to around one in two male-led

businesses. 

Male

Female

Figure 2: Which of the following statements best describes you, when it comes to keeping up with trends in
business technology?

Skills and
confidence
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S K I L L S  A N D  C O N F I D E N C E
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“ F o r t u n a t e l y  I  a l r e a d y  d e l i v e r e d  m y  s e r v i c e s  t h r o u g h  a  m i x  o f  o n l i n e  a n d  i n - p e r s o n
s e s s i o n s ,  s o  w h e n  t h e  p a n d e m i c  h i t ,  I  w a s  a b l e  t o  q u i c k l y  s w i t c h  a l l  d e l i v e r y  t o  o n l i n e
p l a t f o r m s .  I  a l s o  a l r e a d y  u s e d  c l o u d - b a s e d  a c c o u n t i n g  s o f t w a r e  a n d  c l o u d  b a c k - u p s
s o  w i t h  t h e s e  I  w a s  a b l e  t o  c a r r y  o n  a s  u s u a l .

“ H o w e v e r ,  t e c h n o l o g y  i s n ’ t  m y  s p e c i a l i t y ,  a n d  w i t h o u t  s p e n d i n g  h o u r s  r e s e a r c h i n g
t h r o u g h  t h e  i n t e r n e t  I  f i n d  i t  h a r d  t o  k n o w  w h a t ’ s  o u t  t h e r e  t h a t  m i g h t  b e  u s e f u l  a n d
w h e t h e r  i t ’ l l  i n t e g r a t e  w i t h  w h a t  I ’ v e  a l r e a d y  g o t .  F o r  e x a m p l e ,  a  c h a n c e  c o n v e r s a t i o n
l e d  t o  m e  l e a r n i n g  a b o u t  s p e e c h - t o - t e x t  a p p s ,  w h i c h  I  n o w  u s e  t o  t a k e  n o t e s  d u r i n g
m e e t i n g s  a n d  w o r k s h o p s .

“ I t  w o u l d  b e  g r e a t  i f  t h e r e  w e r e  s o m e  s i m p l e  l i s t s  a n d  s h o r t  v i d e o s  o f  p o t e n t i a l l y
u s e f u l  t e c h n o l o g y  t a i l o r e d  f o r  d i f f e r e n t  t y p e s  o f  b u s i n e s s e s . ”

-  M e l a n i e  B r y a n ,  W h y  N o t  C h a n g e

The tech tools that businesses are most confident in using are those that contributed most to
business continuity during the pandemic. 

Confidence was lowest with using digital

watermarking and speech recognition

software. Only 23.9% of businesses regard

themselves as “very confident” using digital

watermarking, while just 24.9% consider

themselves “very confident” with speech

recognition software. Only around a quarter

of respondents felt “very confident” they had

the right skills if they needed to use these

tools in their business.

34.4% of businesses with 1–10 employees

are very active at keeping up with tech

trends, compared to 65.6% of businesses

with 50–250 employees.

Figure 3: Which of the following technology tools has your business used in the last 18 months?

These tools are “cloud storage, file-sharing and simultaneous editing software” and “video conferencing”. 
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A business owner’s record of adopting tech is a good guide to their future intentions. Active
users of tech tools are in a virtuous cycle. Familiarity builds confidence and knowledge of what
tech tools can do for them. Breaking more businesses out of a ‘can’t adopt, won’t adopt’
mindset would transform the performance of thousands. 

B U S I N E S S E S  I N T E N D  T O  A D O P T  O R
M A K E  M O R E  U S E  O F  T H E  T E C H  T O O L S
T H A T  A R E  A L R E A D Y  W I D E L Y  U S E D .  
More than half of businesses say they’re going to

use cloud storage, file sharing and simultaneous

editing (62.0%) and video conferencing (61.2%)

more over the next year. Both businesses that

expect to grow, and those that don’t, anticipate

they will use tech tools more widely. Businesses

that expect to grow their turnover in the next

three years anticipate using cloud storage, file

sharing and simultaneous editing, video

conferencing and project management tools the

most. Only 5.9% of businesses do not expect to

increase their use of tech tools. 

Figure 4: Which of the following do you see your business adopting or making increasing use of, 12 months from now?
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G R O W T H  A N D  F U T U R E  A D O P T I O N

“ A s  a  y o u n g  b u s i n e s s ,  w e ’ v e  b e e n  d e t e r m i n e d  t o  b a k e  d i s t r i b u t e d  w o r k i n g  i n t o  o u r
p r o c e s s e s  a n d  p r a c t i c e s  f r o m  d a y  o n e ,  b u i l d i n g  a  c u l t u r e  t h a t ’ s  h i g h l y  c o l l a b o r a t i v e  w h i l e
c e n t r e d  a r o u n d  a n  a s y n c h r o n o u s  w a y  o f  w o r k i n g .  W h e n  t h e  p a n d e m i c  h i t ,  w e  c o u l d  a d a p t
q u i c k l y ,  a n d  r e l i e d  o n  t e c h n o l o g y  t o  m a k e  t h a t  p o s s i b l e :  w e  n e e d e d  t o o l s  t h a t  w e r e  e a s y  f o r
e v e r y o n e  t o  u s e  w h i l e  a l s o  b e i n g  s e c u r e  a n d  f l e x i b l e  i n  a  d i s t r i b u t e d  e n v i r o n m e n t .

W e  s a w  f o r  b o t h  o u r s e l v e s  a n d  o u r  s t a k e h o l d e r s  t h a t  t h e  p a n d e m i c  m a d e  u s  o p e n  t o  t r y i n g
d i f f e r e n t  t e c h  t o o l s ,  a n d  w e  f i g u r e d  o u t  q u i c k l y  w h a t  w o r k e d  b e s t  f o r  t h e  o r g a n i s a t i o n .  A s
o u r  b u s i n e s s  c o n t i n u e s  t o  e v o l v e ,  t e c h  t o o l s  w i l l  b e  e s s e n t i a l  t o  o u r  f u t u r e  g r o w t h . ”

-  S a m  P h i l l i p s ,  R e s i d e n t i a l y
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For many business owners, the value of the average time saved – 12.5 hours a month – would easily

outweigh the cost of new software licences for the tools covered in this report. This is worth the

equivalent of £3,400 in wages. If this saving were applied to senior staff in SMBs in the UK, the value

would be £8.1bn. Forty-five per cent of these savings can be found in the North of England, 15% in the

Midlands, 8% in the South West, 6% in Scotland, 4% in Wales and 2% in Northern Ireland. 

The gains from tech adoption can be measured in better working relationships, new customers
and sales, and access to peer support networks. But the respondents to this survey reported
massive time savings too.

Productivity and
efficiency

Figure 5: On average, roughly how much extra time do you think you personally would have
to spend working, if you didn’t have any of these tech tools?

For businesses, adopting a new tech tool

is an investment in performance as well

as resilience. Counting the potential time

saved through new ways of working

allows them to weigh the benefits against

the costs. Tech adopters report large

time savings. If extended across the UK,

these productivity gains would transform

the economy.

21.2%

Over 5 hours
per week

16.9%

Up to 1 hour
per week

11.7%

22.7%

Between
1 and 2
hours
per week

27.5%

Between 2 and 3
hours per week

P R O D U C T I V I T Y  A N D  E F F I C I E N C Y

“ W h e n  I  t h i n k  b a c k  t o  w h e n  I  f i r s t  s t a r t e d  m y  c a r e e r  i n  a c c o u n t a n c y ,  w e  w a s t e d  s o
m u c h  t i m e  h u n t i n g  d o w n  t h e  c l i e n t  f i l e .  T h e r e ’ s  n o  w a y  y o u  c a n  w o r k  f l e x i b l y  a n d
r e m o t e l y  w i t h o u t  h a v i n g  y o u r  c l i e n t  d a t a  s a v e d  e l e c t r o n i c a l l y ,  o r  b e i n g  v e r y
o r g a n i s e d  a n d  t a k i n g  t h e  r i g h t  f i l e s  h o m e  w i t h  y o u  ( w h i c h  d o e s n ’ t  a l l o w  f o r  a n y
c h a n g e s  o f  p l a n ! ) .

“ A n d  t h e n  w h e n  w e  w a n t  t o  s h a r e  f i l e s  w i t h  o u r  c l i e n t s  o r  p a r t n e r s ,  w e  j u s t  s e t  u p  a
s h a r e d  f o l d e r  b e t w e e n  u s .  T h e n  w e  c a n  s e e  w h o  h a s  a c c e s s e d  t h e  f o l d e r  a n d  w h a t
t h e y  c h a n g e d  –  a n d  a l l  i n  a  s e c u r e  e n v i r o n m e n t  t h a t  r e d u c e s  e m a i l  t r a f f i c  t o o .  I f
y o u  g e t  y o u r  c l i e n t s  t o  u s e  t w o - f a c t o r  a u t h e n t i c a t i o n  t o  e n t e r  D r o p b o x ,  i t ’ s  a l l  e v e n
m o r e  s e c u r e ,  p r o b a b l y  b e t t e r  t h a n  a  l o c k  a n d  k e y . ”

-  J e s s i c a  P i l l o w ,  P i l l o w  M a y  A c c o u n t a n c y
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Though business owners report many benefits from tech tools, they also identify barriers that
prevent them using those tools.  Despite the clear investment case for tech adoption, the
perceived cost, and a lack of information and advice, is holding business owners back.

T H E  O T H E R  B A R R I E R S  T O  A D O P T I N G
T E C H  T O O L S  W E R E  M A N Y  A N D
V A R I E D .
Between a quarter and a third of

respondents referenced the following

barriers: a lack of information; potential

downtime or disruption; a lack of skills

within the business; having to carry on

using existing tools because of contracts;

products not tailored to the needs of the

business; and too many choices. 

M O R E  T H A N  O N E - T H I R D  O F  B U S I N E S S E S  N O T E D  T W O  P A R T I C U L A R  B A R R I E R S  T O
A D O P T I N G  T E C H  T O O L S .
40.7% of businesses saw the perceived cost of licences and subscription fees as a barrier, while

35.0% of businesses considered a lack of expert advice as a hindrance.

Barriers to
adoption
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Figure 6: Which of the following factors, if any, are hindering your ability to adopt or use the technology
tools your business needs?

B A R R I E R S  T O  A D O P T I O N

“ W e  w e n t  t h r o u g h  a  p e r i o d  o f  e s t a b l i s h i n g  t h e  p r i m a r y  u s e  o f  o u r  c o r e  t e c h n o l o g y  –  o u r
p r o c e s s e s  a n d  t h e  s o l u t i o n s  w e  u s e d  w e r e  f r a g m e n t e d  b e t w e e n  v a r i o u s  o f f i c e s ,  w h i c h
o f t e n  c a u s e d  i s s u e s  f o r  t e a m s  t o  c o l l a b o r a t e  i n  a  s i n g l e  e n v i r o n m e n t .  T o  o v e r c o m e  t h i s ,
w e ’ v e  b e e n  b u i l d i n g  c o n s i s t e n c y  i n  t h e  t e c h n o l o g y  w e  u s e  t o  s t o r e  d a t a  a n d  c o l l a b o r a t e
b o t h  i n t e r n a l l y  a n d  e x t e r n a l l y ,  a n d  h a v e  s o  f a r  s e e n  a  h u g e  d i f f e r e n c e  i n  o u r  o p e r a t i o n a l
e f f i c i e n c i e s .  A c c e s s  t o  i n f o r m a t i o n  a n d  e x p e r t  a d v i c e  i s  o f t e n  o v e r l o o k e d  i n  o v e r c o m i n g
s u c h  c h a l l e n g e s ,  b u t  a  c r u c i a l  o n e  f o r  t h e  s u c c e s s  o f  a  b u s i n e s s . ”

-  N i c k  S m i t h ,  1 0 0 0 h e a d s
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Recommendations for.. .

I N D U S T R Y

As the subject-matter experts on

tech, industry players must find

stronger mechanisms for educating

the smallest businesses. 

Not only on the products available and what

they can do, but also in overcoming the

challenges to implementing new platforms.

Most of the respondents to our survey said

they keep on top of tech trends. Yet at the

point of adoption, a lack of information and

expert advice are the biggest barriers after

cost. As a result, the wider industry should

expand the use of its digital bootcamps, user

forums, mentoring schemes and workshops.



Recommendations for.. .

B U S I N E S S  O W N E R S

Price and knowledge do not need to

be barriers to adoption.

Tech tools usually offer a free tier of service.

Business owners should test the market for

entry-level deals. They can access peer

groups, free learning sessions and advisers

through Enterprise Nation. Online courses,

such as Business.connected, offer free

workshops and e-learning for implementing

new tech. Business owners should refer to

these resources. They can use them to

perform a tech audit to identify quick wins

and longer-term goals on adoption.

https://www.enterprisenation.com/business-connected/


Recommendations for.. .

G O V E R N M E N T

There is a thriving, competitive

market in new tech tools.

But businesses see cost and access to expert

advice as barriers to adoption. Government

programmes such as Help to Grow: Digital

provide small businesses with impartial

support about how tech tools can help boost

their business potential. The government is

set to make great strides with this flagship

programme and we think there is an

opportunity to expand its success. To help

thousands more businesses across the UK to

improve their digital performance, widening

the scale, scope and eligibility criteria of

government initiatives will benefit firms by

improving their productivity and resilience. 



Events
Enterprise Nation hosts daily 30-minute Lunch and Learn webinars that attract more than 1,500

registrations each week. Delivered by trusted Enterprise Nation advisers, these free events share cutting-

edge digital skills and industry best practice. Webinars hosted in partnership with Dropbox, and covering

topics relating to the benefits of working with cloud technologies, project management tools, protecting

IP and more, will support those business owners who feel they need to further their skills and confidence

in using tech tools. As small businesses begin to return to pre-pandemic levels of activity, we will continue

to host live daily Lunch and Learns, with the opportunity for busy entrepreneurs to watch the webinars

on-demand. 

Support and programmes

·      Small business campaigns
Enterprise Nation works with everyone from global brands to central government to deliver real change

for small businesses. Our campaigns inspire, empower and educate small business owners. Dropbox and

Enterprise Nation have partnered to offer our community education and advice on the topics of

productivity, collaboration and tech tools. We will work together to give small businesses the information

they need about the tech tools that are right for them at all stages of their business growth and help

bridge the digital adoption gap.

·      Programmes for female-led businesses
It’s important to the Enterprise Nation mission that female business owners get access to the inclusive

support they need, through education and opportunities. Our accredited Facebook #SheMeansBusiness

trainers deliver a vibrant calendar of virtual training to help women grow their businesses online, while the

Entrepreneurial Women events are a chance to join topic-led sessions and network with other female

founders. Through these support programmes, we will help female entrepreneurs to become more active

at keeping up with and adopting the right tech trends for their businesses.  

·      Enterprise Nation advisers
We know that small businesses want and need access to expert advice, and the Enterprise Nation platform

will continue to connect them to it. All Enterprise Nation members can access free discovery calls with

business advisers to get guidance on the right tech tools for their business, and help with setting up

systems such as digital marketing automation to improve productivity and efficiency. 

We also know that tech tools have been critical to business continuity during the pandemic lockdowns,

helping entrepreneurs and freelancers to connect and collaborate. Enterprise Nation and over 30 amazing

Local Leaders host free monthly meet-ups for small business founders in their areas to encourage this

collaboration and peer-to-peer support. Entrepreneurs can attend these sessions to network with other

like-minded founders. Supported by Dropbox and our Local Leaders across the UK, we will continue to

connect small businesses to experts and advisers who can offer help with their small business journeys.

YOU SAID, 
WE WILL.. .
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[1] The calculation for the gross time saved uses median salary data from the Office for National Statistics (ONS). The
basic calculation is average hours saved from use of tech tools multiplied by median hourly pay of those with the
occupation category of “Corporate Managers and Directors”. It uses Annual Survey of Hours and Earnings Data found
at the following link:
https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/earningsandworkinghours/datasets/occupa
tion2digitsocashetable2 

This is a similar method used in calculating the benefits of time saved from reduced travel time. The value of business
travel time savings should be represented by people’s willingness-to-pay (WTP) for them. With employee wages the
standard approach for a proxy for WTP (see, for example, the government’s outline business case for HS2:
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/286611/hs2
-economic-case.pdf.

Note that the value of time savings is gross figure. No attempt is made to understand how those time savings are put
to use within the business (or whether they mean more leisure time for the individual who saves time). 

APPENDIX

Research and analysis provided by PolicyDepartment
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