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The future is in flux. Social injustice 
and the climate crisis are increasingly 
important concerns for consumers, and 
lead to them changing their behaviour. 
Customers want to buy from businesses 
that have a clear purpose and positive 
impact on society and the planet. 

With this in mind, Enterprise Nation 
has launched the Plan it with Purpose 
campaign. There are six million small 
businesses across the UK. Together, 
they represent a powerful collective 
that can make a significant dent in the 
challenges facing our world. If each 
business made a small, conscious 
change to the way it operates, the effect 
would be game-changing, nationally 
and globally. This kind of impact could 
be a crucial weapon in tackling climate 
change and changing society so people 
can live fairer, better lives. Excitingly, all 
of this doesn’t have to be at the expense 
of profit.

Sector-specific guide: 
Technology

The UK tech sector has achieved its best year to 
date. According to the government’s latest report, 
“Tech investment grew 2.3x this year, the highest 
growth since 2013 to 2014 when it grew from $2 
billion (£1.5 billion) to $4.6 billion (£3.5) billion.” 
In particular, the Tech for Good industry – loosely 
defined as companies and their technologies, 
organisations, projects or even individuals who 
aim to deliver a positive impact on the world – is 
growing within the UK. The UK has over 490 Tech 
for Good companies, valued at over £2.3 billion 
as of 2018. Since then, these companies have 
increased their investment into impact tech by 
160%, the third highest level in the world. (Impact 
tech is technology and science used responsibly 
to benefit people and the planet.) In addition, 
UK tech companies that have committed to the 
United Nations Sustainable Development Goals 
have jointly raised £2.2 billion over the last six 
years, the highest figure in Europe.

Unfortunately, it’s not all positive news. As with 
many other things, the COVID-19 pandemic 
shone a light on the divisions in our society 
– and, in the case of technology, the digital
divide. When working from home became
compulsory for everyone who could do so, and
when all schoolchildren moved into remote
online learning, the disparities between people
with access to computers and strong internet
connections and people without revealed
themselves. Not only did families find it difficult to
transition online, but many retail companies and
small businesses needed to pivot instantly if they
wanted to continue to trade during that time. For
small family-run businesses that relied on foot
traffic and had little online presence, the switch
was often very difficult.

In general, UK businesses responded quickly, 
enforcing social distancing and using QR codes 
for everything from menus to business cards. 

However, many people were unable to transition 
so fast, and we saw viral videos of customers 
in food outlets waiting patiently to be served, 
unaware and unfamiliar with app-based table 
ordering. A fundamental transformation was 
under way, leaving a lot of people behind. Given 
that these issues were arising long before 
COVID-19, and that tech will be integrated into our 
lives at even greater speed, how do we make sure 
no-one is neglected?  

Paul Miller, founder and CEO of Bethnal Green 
Ventures, comments:  “After the COVID-19 crisis, 
we need to rebuild – but better. Tech for Good 
has the advantage that it can deliver substantial 
economic growth but also solve major social 
and environmental problems. If we get serious 
about growing the ecosystem of people and 
organisations creating and investing in companies 
that intentionally set out to use tech for good, 
millions of people will benefit.” 

In this guide we will cover:

The business case:  
Why investing in impact is good for 
tech businesses

Industry trends:  
What the key players are doing and what best 
practice is emerging

Opportunities for impact:  
Where and how you can start thinking about 
impact across your business

Case studies:  
Real businesses in the tech sector that are 
innovating and leading the way in how they 
manage and increase their positive impact

Actions you can take:  
Measures you can put in place now to make your 
own social and environmental impact

Supplementary resources

Over the course of the campaign, 
we’ll be launching a number of sector-
specific guides to help you understand 
how you can increase the social and 
environmental impact you are having 
tailored to your specific industry.

This guide looks at the 
technology sector.

https://www.gov.uk/government/news/uk-tech-sector-achieves-best-year-ever-as-success-feeds-cities-outside-london
https://www.gov.uk/government/news/uk-tech-sector-achieves-best-year-ever-as-success-feeds-cities-outside-london
https://www.gov.uk/government/news/uk-tech-sector-achieves-best-year-ever-as-success-feeds-cities-outside-london
https://www.gov.uk/government/news/uk-tech-sector-achieves-best-year-ever-as-success-feeds-cities-outside-london
https://technation.io/insights/tech-for-social-good/
https://technation.io/insights/tech-for-social-good/
https://technation.io/report2021/#key-statistics
https://technation.io/report2021/#key-statistics
https://www.undp.org/sustainable-development-goals
https://bethnalgreenventures.com/
https://bethnalgreenventures.com/


The  
busine! 
case

Build a thriving team
Employees everywhere crave more purpose in their day 
jobs, with 70% more inclined to work for companies that 
have social impact initiatives. Happy and engaged staff 
produce better work and help businesses avoid expensive 
recruitment costs. Companies that invest in the 
employee experience are up to four times more profitable 
than those that don’t.

According to a LinkedIn report from 2018, technology 
(software) had the highest employee turnover rate of any 
industry. Considering it takes an average of 51 days to 
fill vacancies in the information technology (IT) industry, 
companies that do better at retaining employees gain a 
significant advantage.

 

ATTRACT INVESTMENT
Investors of all types are showing a growing interest 
in, and commitment to, impact investing. If you’re able 
to show your impact credentials and the commercial 
benefits described above, you’re only going to increase 
your access to investment opportunities. And with impact 
investment showing higher than average rates of return 
on investment, you’ll be in good company.

Investment in tech is by far the largest of any industry, 
for many reasons. One notable reason is that technology 
firms are playing an important role in shaping the future. 
Any business that promotes itself as shaping our world 
but without considering its own impact will likely be 
dismissed by serious investors. Having a sustainability 
plan as part of your impact credentials opens you up to 
other forms of investment, such as environmental, social 
and governance (ESG) and impact investing. According to 
a 2021 report by Tech Nation, the “UK is third in the world 
for investment into impact tech, which has increased 
160% since 2018, while in the US it rose by 15% over the 
same period.”  

I"ovate
Making commitments that not only benefit the people 
who hold an interest in your business, but have a net-
positive impact on the environment too, will encourage 
new ideas and innovation. Organisations have used their 
sustainability goals to develop new, innovative products, 
disrupt traditional business models and access new 
markets. They’re choosing to be proactive in the face  
of new social and environmental challenges.
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Technology in some form is present in almost every 
business and organisation throughout the world. It’s 
powerful because it’s universal – meaning new ideas or 
ways of doing things can be transferred across many 
different industries and sectors. That generates a domino 
effect of disruption to major mature industries. The ability 
to take what makes a business special and open it up to 
a whole new set of customers is an important ambition 
of many businesses. Actively considering your social and 
environmental impact can give you a new lens through 
which to view the world and your business, and to gain 
access to new opportunities. 

https://business.time.com/2012/05/28/why-companies-can-no-longer-afford-to-ignore-their-social-responsibilities/
https://www.linkedin.com/business/talent/blog/talent-strategy/industries-with-the-highest-turnover-rates
https://technation.io/report2021/#key-statistics
https://technation.io/report2021/#key-statistics
https://technation.io/report2021/#key-statistics
https://technation.io/report2021/#key-statistics
https://technation.io/report2021/#key-statistics


Industry  
trends

The UK already has many structural advantages that 
can support the Tech for Good movement – its excellent 
universities, access to talent, thriving tech activity, 
active investor community and favourable regulation. 
These benefits bring about the infrastructure that allows 
the Tech for Good movement to prosper, such as the 
following:

Organisations that promote the UK’s Tech for Good 
start-ups

- Tech for Good Global 

- Tech for Good Summit

- Tech 4 Good awards

Non-profit funders 

-  The Tech for Good programme by Comic Relief and 
the Paul Hamlyn Foundation

Incubators 

-  These include Microsoft’s AI for Good, Nesta and the 
Social Tech Trust

Impact investors

- These include Bethnal Green Ventures

In addition, the government plays an active role in 
supporting businesses to adopt technology, through 
schemes such as:

-  the Technology Adoption Service, a free service to 
help small businesses grow

-  Digital Boost, led by Google, P4S and BCG, which 
offers small businesses free mentoring and support
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http://techforgood.global/
http://www.techforgoodsummit.co.uk/
https://www.tech4goodawards.com/
https://www.comicrelief.com/your-impact/how-we-make-grants/tech-for-good
https://www.microsoft.com/en-us/ai/ai-for-good
https://www.nesta.org.uk/
https://socialtechtrust.org/
https://bethnalgreenventures.com/
https://tas.businesshub.london/about-us/
https://www.digitalboost.org.uk/


O#ortunities  
for impact

8      PLAN IT WITH PURPOSE    TECHNOLOGY 9      PLAN IT WITH PURPOSE    TECHNOLOGY



Tech for Good Global describes 
tech as “neither good, nor bad and 
definitely not neutral. Which is why 
we need to be intentional about the 
use of tech in tackling the world’s 
pressing social and environmental 
challenges.” Using technology for 
good purposes is clearly a very 
important part of the tech sector 
having a positive impact on the world. 
However, technology products that 
aren’t created purely for social good 
have a responsibility and opportunity 
to be positive forces too.

1. BEING INCLUSIVE AND ACCESSIBLE
Making your products and services both inclusive and 
accessible is key to whether you can have a positive 
impact on society. For example, does your product 
consider everyone who might like to access it, including 
people who are visually or hearing impaired or are 
neurodiverse? 

Instagram recently realised it had to become more 
inclusive for people who are blind or visually impaired, and 
in response created an alt text function that automatically 
describes the images on screen. Small steps like this go a 
long way towards making sure you’re creating a product 
that aspires to be inclusive to all.   
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2. INCLUSIVE EMPLOYMENT 
The need to be inclusive also applies to working practices. 
The digital workforce is unbalanced in terms of gender 
divide, with women accounting for only 19% of the 
workforce. Across the UK’s entire job market, the number 
is closer to 49%. More proactive measures are needed to 
rectify this imbalance, and business leaders and founders 
must be more intentional in their hiring practices if there’s 
to be more parity. 

–  The right people – Who are you hiring? So many 
people face barriers to employment, whether it’s 
due to having a disability, having left prison, or 
being unemployed and without any education or 
training. Providing opportunities to a diverse range of 
candidates strengthens you, your business and your 
workers.

–  The right pay – What are you paying the people who 
work for you? If there’s a living wage for your area, 
every employee should be earning this as a minimum.

–  The right conditions – Every person has a right 
to work in a safe environment. But ‘conditions’ 
also means having job security, fair contracts and 
reasonable opportunities for progression. 

3. BEING ENVIRONMENTALLY CONSCIOUS 
As a tech-based company, you may think your 
environmental impact is less of a concern than with 
product-based companies. However, this isn’t always the 
case, and there are measures you can take to reduce your 
impact and contribute to a net-positive environmental 
footprint.  

Did you know that:

–   transmitting and viewing online videos accounts  
for 1% of total emissions worldwide?

–  by 2025, digital technologies emissions could  
amount to approximately 8% of our greenhouse  
gas emissions?

These stats were produced before COVID-19. And 
considering that Zoom is now worth more than the 
world’s seven largest airlines combined, it’s likely that 
8% figure has increased significantly. So what can we do 
about it? From green web hosting to Sustainably Run 
Meetings, understanding where to make those small 
changes can make a huge difference overall. 

4. INNOVATION AND COLLABORATION 
All businesses have something that sets them apart 
from others. Though it can be as simple as location, price 
or brand, it’s often a combination of many things. Tech 
companies typically have a defining set of skills or tools 
that not only separate them from their competitors, but 
can be transferred across many other organisations.

Identifying the areas in which your company flourishes, 
and finding organisations and/or causes that you care 
about and would benefit from your support, creates new 
and exciting opportunities for collaboration. Doing this 
well, and working with experts in other fields, can open up 
whole new markets. In turn, that can have a huge impact 
on people’s lives while keeping your business profitable. 

https://www.techforgood.global/
https://www.businessinsider.com/what-is-alt-text-on-instagram?r=US&IR=T
https://technation.io/insights/tech-for-social-good/
https://technation.io/insights/tech-for-social-good/
https://theshiftproject.org/wp-content/uploads/2019/03/Lean-ICT-Report_The-Shift-Project_2019.pdf
https://theshiftproject.org/wp-content/uploads/2019/03/Lean-ICT-Report_The-Shift-Project_2019.pdf
https://markets.businessinsider.com/news/stocks/zoom-boom-biggest-airlines-1029208025
https://startups.co.uk/websites/hosting/best-green-hosting/
https://www.sustainably.run/meeting
https://www.sustainably.run/meeting


TECH FOR GOOD
Below are some examples of the ways that tech products 
are having positive outcomes.

Employment tech

– Career orientation and smart job matching platforms

• Multiverse

Material living standards

–  Food-donating mobile applications help match
food insecurity with donors

• Food Cowboy

–  3D printed construction materials

• Skanska

–  AI-powered tools can advise vulnerable people
on financial decisions

• Beam

Health tech

–  AI-driven drug discovery and tests reduce time
and costs

• Insitro

– AI-powered diagnosis tools

• Novartis

–  Maternal health applications and SMS (text
messaging) platforms

• Zero Mothers Die

– Personalised care and support

• Lifted
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Educational tech (edtech)

–  AI-powered tools to build personalised journeys
improve learning outcomes

• Claned

–  Digital support and automating administrative tasks
frees up time and resources for educational needs

• Academia ERP

–  Online education platforms can provide students
with a high-quality education at a low cost

• Thirdspace

Climate tech

–  AI and Internet of Things (IoT) power automated
traffic optimisation

• Vrio

–  IoT-powered smart meters save households money
and energy

• Smart meters

–  AI and IoT-powered oil recovery increases efficiency
and safety

• BP

–  Second-hand market places reduce waste by
extending the lifespan of goods

• OLIO

Equal opportunity

–  AI-powered recruiting tools reduce discrimination

• Gap Jumpers

–  Speech-generating devices help people with
speech disorders

• Prentrom

–  Digital platforms that allow people with particular
skills to find demand for them

• Chatterbox

https://www.multiverse.io/en-GB
https://www.foodcowboy.com/
https://www.skanska.co.uk/about-skanska/innovation-and-digital-engineering/innovation/3d-printing/
https://beam.org/
https://www.insitro.com/
https://www.novartisfoundation.org/news/ai-powered-diagnostic-tool-aid-early-detection-leprosy
http://www.zeromothersdie.org/
https://www.liftedcare.com/
https://claned.com/
http://www.academiaerp.com/
https://thirdspacelearning.com/
https://vrioeurope.com/en/smart-road-technology-digital-highways-of-the-future/
https://www.smartenergygb.org/
https://www.bp.com/en/global/corporate/news-and-insights/press-releases/bp-invests-in-new-artificial-intelligence-technology.html
https://olioex.com/
https://www.gapjumpers.me/
https://www.prentrom.com/
https://www.chatterbox.io/


INSIDE YOUR BUSINESS
 Your hiring practices are a great place to start having 
the most positive impact. In research by Tech Nation 
that looked at the career preferences of young people 
(aged 15–21), only 30% of young women said they might 
choose a tech career as a future preference, compared 
to 70% of young men. Some of these issues stem from 
the norms that long-standing structures like recruitment 
processes have established. To reduce gender bias in 
your recruitment processes, you can do the following:

 +  Use gender-neutral language when advertising jobs.
How you word your job description can significantly
affect a prospective candidate’s likelihood of
applying for the position. Check for biased language
and rework it to make sure that candidates who read
the advert won’t be put off applying. Kat Matfield’s
Gender Decoder for Job Ads informs the user
whether an ad is masculine or feminine coded.

+  Make sure you place adverts for tech jobs in places
where men and women are equally likely to see
them. Some publications have a predominantly
male readership and tailor content to appeal to
this demographic. As a result, vacancies that are
advertised in these publications exclusively serve to
reinforce a gender bias in potential applicants. Visit
the Human Rethink website for places to broaden
your reach in the UK.

+  Give applicants the right information. Be clear on
your company culture. In most cases, people will
have strong preferences for working at a company
that holds similar values to them. As such, you should
strive to be open and transparent about issues like
pay, culture and equal opportunities.

ACTIONS YOU 
CAN TAKE

OUTSIDE YOUR BUSINESS
A great way to increase your social impact is through 
good governance and building strong relationships with 
your customers and supply chain. The key to this is trust 
and transparency. uires people to use water (for washing, 
for example), encourage them to use cold water. This 
simple change can save on your customers’ heating bills 
and helps them lower their impact on the environment. 

+  Create a simple list of all the groups who are
influenced or directly affected by the work you do.

+  Share your social and environmental impact
ambitions with everyone who has a stake in them.
They may be able to provide valuable insights and
help you along the way. In turn, your sharing may
encourage them to take positive steps to reduce
their own impact.

Use your voice for good. Actively engaging in campaigns 
or local community activities that align with your industry 
is a great way to have a positive social impact.

+  Of course, it’s important to make sure you’re actively
engaging in the causes you’re promoting. Using your
influence is important, but influencing without acting
is counterproductive and can end with you being
called out for “purpose-washing”.
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https://technation.io/insights/tech-for-social-good/
https://gender-decoder.katmatfield.com/
https://www.humanrethink.co.uk/


SUPPLEMENTARY RESOURCES
-  Gender Decoder for Job Ads

- Green Geeks: Green web hosting

- Sustainably Run Meetings

-  Ethical Explorer: Tools to help navigate the future
impact of today’s technology

Tech for Good promotion

- Tech for Good Global

- Tech for Good Summit

- Tech 4 Good awards

Non-profit funders 

- Tech for Good programme

Incubators 

- AI for Good

- Nesta

- Social Tech Trust

Impact investors

- Bethnal Green Ventures

Technology adoption services

- Technology Adoption Service

- Digital Boost
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About Enterprise Nation 
Enterprise Nation is the UK’s leading small business 
network and business support provider delivering support 
to more than 50,000 small businesses every month. Its aim 
is to help people turn their good ideas into great 
businesses – through expert advice (including a 
comprehensive resources library), events, acceleration 
support and networking. In 2020 it launched two high 
profile business support initiatives: the Amazon Small 
Business Accelerator and the Recovery Advice for 
Business scheme which collectively aimed to support 
thousands of small firms impacted by the pandemic. 
Enterprise Nation’s small business active membership 
grew by 34 per cent in 2020. It now has more than 
120,000 members and subscribers, ten per cent of which 
are professional advisers from a range of sectors offering 
strategic support to small firms. The adviser platform sees 
hundreds of connections every week with small firms 
reaching out for advice.  
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https://www.ecocert.com/en/home
https://gender-decoder.katmatfield.com/
https://www.greengeeks.com/affiliates/track.php?affiliate=simoncarmichael&campaign=startups
https://www.sustainably.run/meeting
https://ethicalexplorer.org/
https://ethicalexplorer.org/
http://techforgood.global/
http://www.techforgoodsummit.co.uk/
https://www.tech4goodawards.com/
https://techforgoodhub.co.uk/
https://www.microsoft.com/en-us/ai/ai-for-good
https://www.nesta.org.uk/
https://socialtechtrust.org/
https://bethnalgreenventures.com/
https://tas.businesshub.london/about-us/
https://www.digitalboost.org.uk/
https://www.enterprisenation.com/

